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2011 : Avoktopwd Aimiopo, IHavemomuo Aryaiov, Tpquo  Awoiknong
Emyeipnoeov.
Tithog Awaxtopikng Awtpipng: «To Awadiktvo ws péoo mpowbnons koi
O10VOUNS TOVPLOTIKWY TPoioviwy oty ELLada. Melétn twv emmt@oewy tov
0€  EMYEIPNUATIKES TPOKTIKEG KOI  KOTOVOAWTIKES OUUTEPLPOPES  OTO
TOVPLOTIKO KOKAWUO.
BaBpog d1vaxtopikov: Apiota

2000 : Metomroyokd Almiopa Ewikevong, [Moavemotiwo Atyaiov, Alotpunpotikd
[Ipdypappa  Metantoylok®v Zmovddv «Xyedaopog, Awoiknon kot
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BoOpog Metantuytokod Tithov: 8.25/10 (TTodd Kakd)
Tithog Mertantoyokng Awrpipng: «To Hiextpoviko Eumopio twv
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1998  : Iltuyio Awoiknong Emyeipnocewv, [avemoto Aryaiov, Tufua Atoiknong
Emyeipnoeov.
KoatevBvvon: Awoiknon Tovpiopod kor Metagopav
BoBpog ITruyiov: 7,08/10 (IToAd KaAd)
Tithog Tltoyguokng Epyaciag: «H Aliomoinon twv Zoyypovov Méowv
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Internet»

1993  : 1°T'evikd Avketo lepametpog
Bofpog Amoivtnpiov: 19 1/12

EITAITEAMATIKH EMIIEIPIA

2024 — Iipepa Awdokwv oto [ToAvteyveio Kpnng

2020 — Xfuepa Enikovpoc Kabnyntc oto EAAnvikd Mecoyeiakd
[Tovemoto

2017 — 2020 Awdokov oto A.LE.K. Tepdmetpog

2016 — 2017 Awdoxkmv oto [ovemotmuo Atryaiov
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2014 — Xfpepa

Adokov (Zuvepyalopevo Exnadevtikd [pocomikd) oto
EAMnvikd Avokto Toavemomuo (EAIT)

2014 -2019 Adokov (Emommpovikdg Xvvepydng) oty Avotepn ZyoAn
Tovpiotikng Exnaidevong Kpnne (AXTEK)

2014 — 2020 Awaokwv oto A.LE.K. Ayiov Nikoldov

2012 -2014 Awackwv cto MBS College, KoAréyio Kpnng

2008 — 2019 Awdoxkov (Emotnuovikdc / Epyactprokdg Zuvepydtng) oto
Avartato Teyvoroyikod Exmaidevtikd Topopo (ATEI) Kprtng

2002 — 2008 ["'evikog AtevBuvng oto Egvodoyeio «Ilocelddvion 3* otov
Koped Xiov

Noéupplog — Epevvnmg g VPRC

AexépPprog 2004

TovAog 2003 — Epevvntrg ¢ Kdma Research A.E.

Iovhog 2004

IovAog — [Tpaxtikn Acknon oty Aypotikr| Tpdnela Ynokatdotnuo

Avyovctog 1997

lepametpag

AIAAKTIKH EMIIEIPIA
EKITAIAEYTIKO AIAAXOENTA MAOGHMATA | AKAAHMAIKA
IAPYMA ETH
[ToAvteyveio Kpnng — 1. Mépxetvyx Yanpeciov 2023 - 2024
[L.M.Z. «Aoiknon
Emyeipnoewv (MBA)»
[Movemotuo Avtikng 1. Atwoiknomn AodiktuoKov 2022 — 2024
Attikig - EAAnvico Hevodoyetakoh Méapketivyk
Mecoyelaxo
[Mavemomuo, AILM.Z.
«Aroiknon EevodoyeloKmv
Emyepnocewv — Executive
MBA in Hotel
Managementy
EXMnvikd Mecoyeiako 1. ¥nolwxd Mdpketvyk otov
[Mavemotuo, Tovpiopod 2019 — 2024
Tunpo Aroiknong 2. Metagopéc kot Tovpiopodg 2019 — 2024
Emyeipnoewv kot 3. Koavdho Alavoung otov
Tovpiopod Tovpiopod 2019 — 2024
4. Awyeipion Tavtdémtog yia
[Ipoopiopovg & TovproTikég
Emyepfoeic 2019 -2023
5. Opyavoon kou Atoiknon
Emyeipnceov 2022 — 2024
EXMnvikd Mecoyetako 1. Zoyypoveg MéBodot 2019 — 2024
[Tavemotuo, IL.M.Z. [TpodOnong Ko Atavoung otig
«Awiknon Enyeipnoemv Tovpiotéc Emyeprioeig
Ddrioeviag kot
Tovpiopov»
EAvikdé Mecoyeloxo Enifieyn sumlopatikov 2020 — 2022




[Mavemotuo, EPYOCIOV
Awatpnpatko Tpoypappo
Metontuylokdv Xmovdmv
(MBA) «Opyavmon kot
Aotknon ywa
MnyovikoOg»
EMnviko Avowktd 1. ®E AIT53 «Tovpiotikd 2021 -2022
[Tavemomuo (EAII), Mdapketivyk
[Ipoypoppa «Atoiknon 2. OFE AIT12 «Awixnon 2020 — 2022
Tovpiopovy» Hevoooyelokmv Emyeipnoemv
Kol YINPEGIOVY
3. OE AIT86 «Hiektpovikod 2022 — 2024
Emyepetv otov Tovpiopodr»
4. Xvvroviomg ot OF AIT63 2020 — 2022
«Mévatluevt kot Awoeipion
AvBponvev [Topwv otig
Tovpiotcéc Emyeiprioeicy
5. 2vvroviotic ot OF AITS3 2021 - 2022
«Tovprotikd MapKeTvyK»
6. Xvvtoviomng otn OF AIT86 2022 — 2024
«HAextpovikd Emyepelv otov
Tovpiopon
[Mavemotuo Aryaiov, 1. Awiknon Ymnpeoiwv ctov 2016 — 2017
AILM.XE. «Zyedroopog, Tovpiopd kot ™ Pro&evia
Avotknon kot [ToAtikr| Tov
Tovpiopod»
EXMnviko Avoikto OF ATES1 - Tovpiotikdg Topéag: 2014 —-2020
[Tavemotwo (EAID), 1. Owovopkr tov Tovpiopov
[L.M.E. «Aoiknon ka1 Opydvoon Tov
Tovpiopov ko Tovpiotikdv Ta&dov
TovpioTiK®OV 2. Avantuén ko [epripdriov
Emyeipniceov» otov Tovpiopod
3. ToMtikn ko KotvwvioAoyia
¢ Tovprotikng Avamtuéng
4. ITAnpoeopikr| otov Tovpiouod
TEI Kp1tng, 1. Apyég Mdapketivyx 2013 -2018
Tunpo Aroiknong 2. Opybvoon & Awoiknon
Emyeipnoeanv Emyeipnoeov 2014 -2018
3. Awyeipion AvBpaomivov
Avvapikon 2014 -2019
4. Anuodoieg Zyéoelg Ko
Enwowaovia 2015-2018
5. Hyeola ko Opyavooiokn
2uumeppopad 2015-2018
6. Awiknon Ymnpeoiov 2015-2019
7. Zrpatnyikd Mdapketivyk 2016 —2019
8. Zeuwvapo Teheropoitwv 2017 -2019
9. Awebvég Mdapketivyk 2018 — 2019
TEI Kpnng, 1. Aypotovpiopog 2008 — 2009
Tunuo Epropilog & 2. Tovprotikn Owovopia 2008 — 2014
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Awpnpiong 3. Tovpioticd Mapxetivyk 2009 - 2015
4. Awoenuion & I[IpodOnon
Tovpiotikev Ynpeoiov 2011 -2013
5. EvaAhoxtikéc Mopeéc
Tovpiopod 2011 -2014
6. Xyeotaopog Tovplotikng
Avdamtoéng 2011 -2015
7. Mdépketivyk Tovpiotikov
[Ipoopiopdv 2012 -2013
8. Zeuwapo Teheropoitwv 2012 -2013
9. Ztpamnykd Mdapketivyk 2013 -2016
10. Biopnyovikd Mapketivyx 2013 -2014
11. AweBvég Mdapxketivyk 2013 -2015
12. Opydvoon & Awiknon
[MoMocewv 2013 -2014
13. Metypa Mdapketivyk 2013 -2014
14. B2B Mépketivyk 2014 —-2015
15. Awonuotikn Exotpateia 2014 — 2015
TEI Kpnng, 1. Opybdvmon & Awoiknon
Tunpo Tovprotikov Tovpotikdv Enyeipnoewv 2008 — 2011
Emyeipnoewv 2. Tovprotikn I'ewypapia 2009 — 2010
Avotepn Zyolq 1. Apyég Aroiknong 2014 -2019
Tovprotikng Exnaidevong | 2. Xpnuotookovopukn Atoiknon 2014 - 2017
Kprg (AZTEK) 3. Ewcaywyn otoug H'Y 2014 - 2019
MBS College, KoAAéylo 1. Marketing Innovations 2012 -2014
Kpnng, [Ipoypoypipio 2. International Marketing 2012 -2013
Metantuylok®v ZTovdav
MBA
A.LE.K. Ayiov NikoAdov  [Ewdwdtra: Ztéheyog Aroiknong &
Owovopiag otov Tovpiopnod
1. Opydvoon & Agttovpyia
Tovpiotucov I'pagpeiov 2013 - 2015
2. Hayxooma Tovpiotikn
l'eoypapio 2013 -2014
3. E&ummpémon llehatov &
Evolhaktikég Moppég
Tovpiopod 2014 —-2015
4. Tlpoaktikn Edwotntog 2014 - 2015
5. Tovpotikd Marketing —
Ae&romteg Honoemv 2019 -2020
Ewwomra: Teyvikog
Tovprotik®v Movadwv kot 2015 -2016
Enyeipnoemv O1hoceviog 2015 -2017
1. Tovpiopog 2018 -2019
2. Awiknon Emyepnocov I, 11
Ewwomra: Teyvucog Koppotikng
Téxvng
1. Opydvoon & Agttovpyia 2016 —2017

Koppmmpiov — Marketing
Ewwdmra: Ztéleyog
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Mnyoavoypaenuévov Aoyiotnpiov

— ®opoteyvikov ['papeiov 2017 —-2018

1. Awiknon Emyepriceov I, 11

Ewwomra: Teyvikog

INoAaxtokopiog — Tvpokdpog

1. Opydavoon Emyeipnong - 2018 —2019
Mdapketivyk

A.LE.K. Iepanetpog Ewdwomnrta: Ztéleyog Atoiknong &

Owovopiag otov Tovpiopno

1. Opydvoon & Agttovpyia
Tovpiotikov I'pageiov 2016 — 2017

Ewdwomnrta: Teyvikog Tovpiotikadv

Movadmv kot Entyeipnoewmv

Duo&eviag

1. Awiknon Emyepriceov 1, 11 2018 —2020

Ewdwdmra: Teyvikdc AtcOntikng

Téxyvng & Maxylal

1. Opydvoon Emyeipnong -
Mépketivyk 2018 —2019

EPEYNHTIKH EMIIEIPTA

1.

Soppetoyn oto €pyo «YmootpiEn opdoewv otpiEng e Emyepnuoatucomrog,
Koawotopiog Qpipavong vy v A&omoinon g Epevvnrikhg Apactnplotrog
Kol TOV VEOV TPOIOVI®V KOl LTNPECLOV TOV OVOTTOOGOVIOL oT0 EAANVIKO
Meooyeloxd ITlavemomuion, ™c [pdEng «Ymoompién dpdoewv otpiéng g
Enyepnuoatucommrag, Koawvotopiog kot Qpipavong yw mmv A&omoinon g
Epevvnticng Apoaotmpomrog kKot Tov vEOV TPoTiOVI®MV KOl LITNPECLDV TOL
avanticoovtol 1o EAAnvikd Mecoyetako [avemomuon, pe koduo OITE (MIS)
5149221», to omoio vAomoteiton pécsw tov EIl. «kKANAIITYEH ANOPQITINOY
AYNAMIKOY, EKITAIAEYXH KAI ATIA BIOY MA®HXH» (EZITA 2014-2020)
pe ovyyxpnuatodomon ond v Evpomnaik Eveoon (Evponrdikdé Kotvoviko
Tapeio - EKT) kot eBvikovg ndépovg (11/10/2022 — 31/10/2023).

YoppeToy] oTo €pyo «Xyéoto ynolakov updpketvyk Ilepupepetakng Evotmmrog
Hpaxieiov yia tovg emokénteg kpovallépagy, 10 omoio yprnuatodotiinke amd tov
Opyavioud Apévog Hpaxieiov (O.A.H.) (01/08/2021 —30/11/2021).

. Zoppetoyn (Avaminpotig Emotuovikd YrehBuvog) 610 £pyo «Zxedlacpog kot

vAomoinon ogpvapiov oty etoupioc MIRUM otov Ayio Nwodroo AaciBiov»
(15/04/2021 — 15/06/2021).

Soppetoyn (Avaminpomc Emompuovikd Yrevbvvoc) oto €pyo «Zyedtaopndg Ko
viomoinorn oeuwvapiov ommv etopic THE ISLAND CONCEPT otov Ayiwo
Nworao AaciBiov» (15/04/2021 — 15/06/2021).

Sovpperoyn (Avominpotc Emompovikd YrmevBuvog) oto épyo «Kataypoen
YooTpovolkav mopwv  Anpov Hpoaxdeiov kot oyxedlaopuoOg  YOOTPOVOLKOV
TOVPLOTIKOY TTPoidvTog Yoo To HpdrkAeion, tov opodtitiov K.A. 15-6117.030, pe
cpv: 73200000-4 «Ymnpeoieg mapoyng ovpPoviodv oe Bépata Epevvag Kot
avantuENg», 10 omoio ypnuatodotnOnke and tov Anpo Hpaxieiov (22/12/2020 —
18/07/2021).



6. Zvoppetoyn otV Epevva “Kowwvikég Emntdoeig tov Tovpiopod oe EALGOQ kot
Kompo” mov deénydn to 2005 and 10 EBvikd Kévipo Kowvwvikov Epgvvov
(EKKE) kot o Cyprus College g Kompov.

7. Zvppetoyn oto IIpoypoappa “Anpovpyic Baong Aedopévov Emotnuovikng
Tovpiotikng Biphoypaeiag oxetikng pe v EAAGda” tov IIpoypdupatog
Metantuylokodv Zmovdmv «Xyxedtacuos, Atoiknon kat [ToArtikn tov Tovpiopovy,
[Mavemotmuo Aryaiov (01.05.05 —31.08.05).

8. Xvppetoyn oto Ilpdypoppa  “Avopodpewon Ilpomtvyaxod Ilpoypaupatog
Ymovdov Tunquatog Atoiknomng Emyeipnioewv — Métpo 2.2”7 oto mAaiclo TOL
Emyeipnowokotd Ilpoypaupotog Exmaidevong xor Apyikng Emoayyehpotikng
Koataptiong (EIIEAEK 1II) mov ypnuotodomndnke oamd to YIIEII® «ou
ovyypnuatodotnOnke and v E.E. (17.05.04 — 31.08.05).

9. Zvppetoyn oto Evpomaikd IIpoypoppa “HERMES”: Evdvvoudvoviog tnv
Amacyoinon, v I[eprpeperaxn Kivnrikdtmra kot v Emyyeipnpotikdémra ot
Notwoavatolkr Evpomn, didpketog 18 pnvaov (08.11.04 — 08.05.06).

10. «IIpdypappa A&oroinong [eprovoiog EAnvikod Opyavicpod Tovpiopov, ‘Epyo:
Merém Néwv Teyxvoroyidv otov Tovpiopdy», uperetntikr opdda: 1. Todptoc,
A. Aayoc, N. Tpybs, ABnva 2001. Kladwkr] peAétn mov exmoviOnke yuo
hoyapaopud g FUJI BANK kot amotedel Tpuqpo oV TapeyOUEVOV TPOG TNV
E.T.A. AE vmnpeciov oto mhaicto g a&lomoinong g akivntng meprovsiog
tov E.O.T.

11. Zoppetoyn og ekmodevtng oto llpdypappo Zvveyllopevng EmayyeApoatikng
Katdptiong «Awoiknon Tovpiotikdv Emyeipnoeov yia Ztpatevpuévovg 2001»
ovvolkng dwpkelag 100 wpodv. To mpdypappa viomombnke amd 10/02/2001
péypt 30/05/2001 and 10 Atatunuatikd Ipdypappo Metamtuylok®v ETovddv
«Xyedacpnoc, Awoiknon kot Motk tov Tovpiopod» tov Ilavemomnpiov
Aryaiov ot Xio pe ypnuoatoddtnon tov Yrovpyeiov EBvikng Apdvne.

12. Zoppetoyn pe v wiwdmra  tov gpevvnty oto Epsgvvnrikd Tlpoypoppo «O
Ecwtepucoc Tovpiopdg oty EAAGOo» mov mpaypatomombnke 1o 1999 o¢
ocuvepyosio Tov eopéov E.O.T. kot E.K.K.E.

13. Zvppetoyn He TNV 1O10TNTA TOV EPELVNTY GTO TPAYPAULL «ApPon TG ATOUOVEOONG
tov Mewvektikov Nnowv tov Bopegiov Awyaiov — Anuovpyio Bdong
Agdopévav» mov mpaypatomomdnke to 1998.
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AN INTERNATIONAL MULTIDISCIPLINARY JOURNAL OF TOURISM, 11(3),
157-181.
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Experience. European Journal of Tourism, Hospitality and Recreation, 7(2), 91-
99.

Mastorakis, G., Trihas, N., Perakakis, E. and Kopanakis, I. (2015). E-CRM in
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32-44,
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International Journal of Online Marketing, 4(3), 14-30.
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(2013). Destination Marketing using Multiple Social Media: The Case of ‘Visit
lerapetra’. Tourism Today, 13, 114-126.

23. Trihas, N., Perakakis, E., Venitourakis, M., Mastorakis, G. and Kopanakis, L
(2013). Social Media as a Marketing Tool for Tourism Destinations: The Case of
Greek Municipalities. Journal of Marketing Vistas, 3(2), 38-48.

24. Trihas, N., Mastorakis, G., Perakakis, E. and Kopanakis, 1. (2013). Efficient e-
Marketing in Tourism through a Novel Customer Relationship Management
Model. GSTF International Journal on Business Review (GBR), 3(1), 135-140.
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6. Trihas, N., Zozonakis, G. and Kourgiantakis, M. (2024). Contactless Tourism in
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Coros (Eds.) Sustainable Approaches and Business Challenges in Times of Crisis
(pp. 103-118). Springer.
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Island, Greece.

67. Trihas, N., Tsilimpokos, K. and Tsilimpokou, M. (2006). Developing New and
Competitive Tourism Destinations. The Case of Dubai, United Arab Emirates. 24
EuroCHRIE Congress, 25-28 October, Thessaloniki, Greece.

68. Trihas, N., Tsilimpokos, K. and Tsilimpokou, M. (2005). A comparative analysis
of the marina development in two Mediterranean countries: the case of Greece and
Turkey. International Congress on “Coastal & Marine Tourism”, 15-18
November, Cesme, Izmir, Turkey.

69. Gkoumas, A. and Trihas, N. (2005). TOURISM E-SCAPE: The commoditization
of tourism soundscape via Internet. 23rd EuroCHRIE Conference, 26-30 October,
Paris, France.

70. Lagos, D., Trihas, N., Tsilimpokos, K. and Zouganeli, S. (2005). Changes in
Tourism from the Enlargement of the European Union: The Case of the Aegean
Region. 23rd EuroCHRIE Conference, 26-30 October, Paris, France.

71. Lagos, D., Trihas, N., Tsilimpokos, K. and Zouganeli, S. (2005). The impact of the
EU enlargement on the cross-border market of the small to medium enterprises.
The case of the Northern Aegean Region. International Scientific Conference
“Managing Global Trends and Challenges in a Turbulent Economy”, 13-15
October, Chios, Greece.

72. Trihas, N., Tsilimpokos, K. and Zagkotsi, S. (2004). Greek Hotel Enterprises
Getting On-line: Reality or Utopia?. EuroCHRIE Congress, 3-7 November,
Ankara, Turkey.

73. Trihas, N. (2003). The Contribution of the Internet Technology in the Sustainable
Tourism Development. International Scientific Conference “Sustainable Tourism
Development and the Environment”, 2-5 October, Chios, Greece.

EIXHI'HXEIX XE HMEPIAEX

Tpydc, N. (2017) Awayeipion @NUNG ETLXEPNCED®Y TAPOYNS VINPECIHOV GTO dLOSIKTLO.
2epa Anpociov diorélewv oe Loyypovo Ouazo Aroiknong Entyeipnoswv, TEI Kprng
— Tuqua Aoiknong Emyeipnioewv, 9-12/05/2017, Ayrog Nikdraog, Kpn.

MEAETEX

Todprag, I1., Aayoc, A., Tpydc, N. (2001). Ilpdypouua Acromoinong llepiovaiog EOT:
Néeg Teyvoloyies ka1 Tovpiouog. CSF ALE., E-T.A. A.E.

EKITAIAEYTIKA EI'XEIPIATIA

Tpybc, N. ko Zovyavérn, X. (2012). Tovpiouos kou Méoo Korvwvikng Aiktowaorg.
[Ipdypappa €&’ amootdoewg ekmaidevong «Exmawdevovrog otov  Tovpiopom,
Awrtpnpatikd [Ipoypoappo Metamtoyokdv Xmovdmv "Xyedlacpds, Atloiknon kKot
[ToMtik) Tov Tovpiopov" oe cuvepyacia pe to Epyastipio Tovpiotikdv Epsuvov kot
Meretwv (ETEM), [Tavemotmuo Aryaiov, Xioc.
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AAAEX AHMOXIEYXEIX

o Tpyac, N. (2013). H EZEnpocio tov Mdpketvyk yoo tov EAAnviké Tovpiopd.
Aeitiov Aioiknoews Emyeipnoewv, Tevyog 399, oel. 82-86.

o Tpyac N. xou Tattavdxng, I (2024). Ov gmmtdoelc g kakomoinong {owv
ocuvTpoPuig otnv ewovo e Kpnmg w¢ tovpiotikod mpoopicoupov. Kpnrov
Emiyeipeiv (vmd dnpocicvon).

MEAOX LYNTAKTIKHE OMAAAYX AKAAHMAIKQN IMEPIOAIKQN

Scientific  Journal of Space Management and Space Economy
https://journals.academicianstudies.com/SJISMSE/about/editorial Team

KPITHE XE AKAAHMAIKA ITEPIOAIKA (d6tepa and npécrinen)

Anatolia: An International Journal of Tourism and Hospitality Research
Tourism and Hospitality Research

Tourism Geographies

Regional Science, Policy and Practice

Sustainability

Journal of Homosexuality

Information

Journal of Open Innovation: Technology, Market and Complexity
Journal of Theoretical and Applied Electronic Commerce Research
Future Transportation

International Journal of Environmental Research and Public Health
Journal of Tourism, Leisure and Hospitality

World

Frontiers in Psychology

WSEAS Transactions on Environment and Development

Risks

Heritage

Geographies

Aerospace

International Journal of Hospitality & Tourism Administration
Tourism and Hospitality

Cogent Business & Management

KPITHX XE XYAAOI'IKOYX TOMOYZX

Belias, D., Rossidis, 1., Papademetriou, C., Masouras, A. and Anastasiadou, S.
(2024). Managing Successful and Ethical Organizational Change. IGI Global.
Ramos, C., Sousa, C., deMatos, N. and Ashgar, R. (Eds.) (2023). Measuring
Consumer Behavior in Hospitality for Enhanced Decision Making. IGI Global.
Vorobjovas-Pinta, O. (Ed.) (2020). Gay Tourism: New Perspectives. Channel
View Publications.
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YYMMETOXH XE ENIITPONEX AKAAHMAIKOQN SYNEAPIQN

1. M€Aog 0pYav@OTIKNG EMTPOTNG:

International Scientific Conference “Sustainable Tourism Development and
the Environment”, 2-5 October 2003, Chios, Greece.

12" International Conference on Contemporary Marketing Issues (ICCMI),
10-12 July 2024, Heraklion, Crete, Greece

10" Advances in Tourism Marketing Conference (ATMC), September 2025,
Heraklion, Crete, Greece

2. M£€Lhog EMGTNIOVIKNG EMTPOTNG:

International Conference “Cross-Cultural Issues in Tourism & Hospitality”,
14-16 May 2014, Chania, Crete, Greece.

The Third International Conference on Economic and Business Management
(FEBM2018), 20-22 October 2018, Hohhot, China.

3rd International Research Symposium in Tourism Hospitality & Events:
Impact, Innovation, Interdisciplinarity, 23" May 2019, Sunderland, U.K.
Tourism Naturally Conference, May 26-28 2020, Pfarrkirchen, Germany.

21° Emotnuovikd Xuvvedplo tov Xuvdéopov Ernvov Ileprpepsroldyonv «H
TEPLPEPELOKT] EMOTNUN, TO UEAAOV TNG KOl Ol TPOKANGELS OTO TEdlM TNG
£€peuvag Kol ™S epapproyne», 16-17 OktmPpiov 2020, Hpdxiero, Kprtn.

The Fifth International Conference on Economic and Business Management
(FEBM2020), October 17-19, 2020.

International Summit “Shifting gears in tourism and hospitality in a time of
crisis”, 15" July 2021, Sri Lanka.

2" University Business Conference (UBC) «Tovpiopoc. @smpia ko ITpaény,
22-23 Ampidiov 2021.

International Marketing Trends Conference, Roma, 20-22 January 2022.

2" Tourism and Hospitality International Congress (THInC) “Re-Defining
Alternative Tourism: Adaptations and Future Steps”, 6-8 June 2022.

10" International Conference “Recent Advancements in Tourism Business,
Technology and Social Sciences”, August 29" — 31, 2023, Chania, Crete.
International Conference on Advanced Innovation and Technology in
Tourism (ICAITT 2024), Yogyakarta, Indonesia, August 26-27, 2024.

11™ International Conference “Innovation and Creativity in Tourism, Business
and Social Sciences”, September 37-5" 2024, Naxos Island, Greece.

EINNIXTHMONIKOX XYNEPI'ATHX EPTAXTHPIQN KAI EPEYNHTIKQN
KENTPQN

[Movemommuoaxd Epgovntikd Kévipo (ILE.K.) EAAnvikod Mecoyesiokon

[Tavemotnuiov
Epyaompio Tovpiopod & Emyepnuotikomrog, EAAnvikd Mecoysiokd
[Mavemoto
Epyactmpio Hiextpovikng Emyeipnuatikng Eveuioag, EAAnvikdé Mecoyeiokd
[Mavemoto
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AIOIKHTIKO EPI'O

e 2017 éwg 2019: Méhog A.Z. 100 «XVAAOYOL Exmadevtikov IIpocwmikon
Avotépav Zyordv Tovprotikng Exmaidevong Ayiov NikoAdov kot Podovy.

e 29/05/2017: Awpyavoon g «Huépag Kapiépoac» oto Tunua Atoiknong
Emyeipriioewv Ayiov Nikordov tov TEI Kpnine.

e 28/11/2018: Awopydvoon g 2™ «Huépag Kapiépac» oto Tunua Atoiknong
Emyeipriioewv Ayiov Nikordov tov TEI Kpnine.

e 2018: Zuv-310pyavmot Tov Go1TNTIKOL dtymvicuol «And 10 Boppd oto Noto
(Kt avTIoTpOP®G): AVOTOPIOTOVTOS TNV WAVIKY] OWVOTOLPIOTIKY] EUTELPION,
AAe&avdpelo TEI Oeccarovikng, TEI Kpnng.

e 29/05/2020: AvamAnpouotikd pérog g Tpiuerodg Emitpomne A&ioAdynong
Yrmoynoiov ota miaicie ¢ Ilpdoxinong yw «Amoxtnon Axadnuoixng
Adaxtikng Eureipiog oe Néovg Emotiuoves Kotoyovg Aidoxropixod 2020-21»
tov Tunuatog Awiknong Enyeipnicemv kot Tovpiopod.

e 17/06/2020: AvomAnpopoatiké Méhog ¢ emtpomng  aE0AOYNONG TGV
QLTNOEMV EVOLLPEPOUEVOV GE TPOGKANOT EKONAMANG EVOLAPEPOVTOG TOV £PYOV
«Amoktnon  Axadnuoikng Awaxtikng Eumepiag oe Néovg Emompoveg
Koatdyovg Awwaktopucod 2020-2021 oto EAAnvikd Mecoysiokod Tlavemotuo
pe MIS 5063283», oto Tunua Awoiknong Emnyyepnoemv kot Tovpiopo?.

e 22/06/2020: YmevBuvog ywo to IIpodypoppa Erasmus+ oto Tunqpo Atoiknong
Emnyeipnoeov ko Tovpiopov.

e 08/07/2020: IIpdedpog ¢ emtpomng mapoiaPng mpoundeudv Kot KAANg
ektéheonc vmmpecwdv oto miaico tov IIME  «Awoiknom Emyeiprcemv
duhoeviag kot Tovpiopod» tov Tunuatog Awoiknong Emyeipnoeov kot
Tovpiopo?.

e 20/07/2020: YmevOvvoc dSwyeipiong 1otocedag Tunuoatoc Atoiknomg
Emyeipnoemv kou Tovpiopov.

e 09/09/2020: Avaninpwtg eknpoécwnog and 1o EAMEIIA ywo ™ cvuykpotnon
g Kowng Emurponrg [HapaxorovOnong tov épyov pe titho «Anpovpyio —
YnootpiEn [apatnpnrnpiov Tovpiopov g [eproéperog Kpnnoy.

e 21/09/2020: Méhog tg Emtponng [Ipomruytaxov [poypdppotoc Xmovddv tov
Tunuarog Aoiknong Enyeipriicemv kon Tovpiopod.

e 26/10/2020: Taxtwd pérog tg Tpuerovs Emrponng A&odldynomg dyovng
0éong EXITA 2020-2021 ota mAaicw g I[Ipdokinong yw «Amoxtnon
Arxoonuaixns  Awvoxtikns  Eurmeipioc oe  Néovs Emotiuoves Kotdyouvg
Adaxropikod  2020-21» tov Tpquotog Awiknong Emyepriceov ko
Tovpiopo?.

e 18/11/2020: Avaminpopoatikdé Mélog g Emitponng Ilaporafng Pucucol
Avtikelpévov, oto miaiclo tov Ilpoypdupatoc Metantuylok®v ZTovddV Ue
titAo «Awoiknong Emyeipriicemv O1lo&eviag kot Tovpiopov.

o 02/12/2020: Toxktwkd Mérhog g emrpomng a&lOAdyNONG  OUTNOEWOV
EVOLLPEPOUEVOV GE TPOCKANGELG EKONAMONG EVOLAPEPOVTOG GTO TANIGLO TOV
épyov pe titho «Kataypoaen yootpovoukav moépwv Anupov Hpoaxieiov kot
oXEO10GLOC YOGTPOVOLLKOD TOVPLGTIKOV TPOidvVTOG Yio To Hpdicheion.

e 02/12/2020: Taxtikdé Mélog ¢ Emrpomng IMaparoafrg Ilpounbeidv o
Koaing Extéieong Yanpeowwv oto miaicto tov épyov pe titho «Kataypoen
YOoTpOoVOKOY ToOpwv Anuov Hpokdelov kot oyedlacprog yooTpovOUKoD
TOVPIOTIKOV TPOidVTOG Yia To HpdxAeion.
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23/12/2020: Avaminpopotikdé Mélog ¢ emtponig a&loldynong outnoemv
EVOLPEPOUEVOYV  GE  TPOOKANCELS  €KONAMONG  EVOLOQEPOVTOS  TOV
[Ipoypaupatog Metantoylokov Emovdomv (ILM.XE) pe titho «Atoiknong
Emyeiprioewv @hoéeviag kot Tovpiopovy.

11/05/2021: Toaxtikd péroc g Tpuelodvg Emrtpomnc Avayvopiong
padnuatov tov Tuniuatog Atoiknong Emysipnoewv kot Tovpiopo.
09/06/2021: Avoaminpopatikdé Mérog tg Emttporng A&oddynong Attcemv
Evdwpepopevov oe Ilpookinoelg Exdnimong Evdweépoviog tov épyov e
titho «@ecpobemnuévo Epyactipro Emotiung Aedopévov, TTolvuéowv ko
Movtelomoinongy.

09/06/2021: Avarminpopotikdé Mélog g Emtponng [Haparapng [poundeimv
kot Koing Extéleong Ymnpeowwv tov €pyov pe titho «Beopobetnpévo
Epyacmplo Emotiung Aedopévav, IToAvuéowv kot Movtehomoinongy.
16/06/2021 émg onuepa: Avominpopatikd Mélog g Emtpomng Atevépyetog
Awyoviouov yuo tig avaykeg tov vmoépymv e Ilpaéng «Evioyvon ko
Emtdyovon tov Awdikaciov Avapdaduiong tov EAMEITIA», pe kodwd OIZ
(MIS) 5049545.

16/06/2021: Avaminpopotikd péhog g Tppueiovg Emrponng tov Tunqpotog
Awoiknong Emyeipnoewv kot Tovpiopod yo tnv A&ordynon Yroynoeiov oto
mhaiola g IIpdokAnong yia «Amoktnon Akadnuaikng Awaktikng Eumepiog
oe Néovg Emotmuoveg Koatdyovg Adaxtopikov» yioo 10 Akadnuoikd €tog
2021-2022.

17/06/2021: Méhog g Emitpomrg A&oddynong tov AmoteAecUdtOV TOV
Taxtikov Awyoviopov kot tov Awdwociov Awmpaypdtevong Avo tov
Opiwv, EAAnviké Mecoyeloxo Tlavemotuio.

30/06/2021: Avaminpopotikd Méhog g Emtponng Aevépyeiag Aloyovicpuov
YL TG avaykeg Tov £pyov pe titho «EduTourism - AvadeiEn tov ekmadevticon
TOVPICUOV Y10 TNV TPOMONGN TNG PUOTKTG KO TOMTIGTIKNG KANPOVOULAG.
23/08/2021: Toaxtikd Mélog tg Emtpomng IMaparafng Ilpounbeidv o
Koig Extéheong Ymnpeowwov tov €pyov pe titho «Evioyvon Opdoewv
OKOOMNUOTKNG  KOWVOTOMOG KOl EMLYEPNUOTIKOTNTAG OTO  TAOIGIOL  TOL
[Hapanpnnpiov Kawvotdpov Eryeipnuatikdmrog e Heprpépeiag Kpnmnor.
07/09/2021: Méhog g Ouddoc ‘Epyov tov Ilpoypduparoc Metantuylakov
Yrovdwv «Awoiknom Emyepricenv dhoéeviog kot Tovpiopod» tov Tunpotog
Awoiknong Emyeipficemv kot Tovpiopov.

15/09/2021: Avarinpopotiko pérog g Emrponnig agioAdynong tov artnoemv
EVOLLPEPOLEVOV GE TPOCKANGCELS EKONAMONG EVOLAPEPOVTOG GTO TAAIGLO TOV
Ynoépyov 1 pe titho «'pageio Awcvvdoeong EAinvikod Mecoyeiokoh
[Mavemotpiov» g pdéng «I'pageio Atacdvoeong EAAnvikod Mecoyelokod
[Mavemompiov» pe kKodwo OITE (MIS) 5075026.

15/09/2021: Taxtwod pérog g Emtpomng [aparaprg [poundeimv ko Koing
Extéleong Epyacidv koar AvamAnpopatikdé Méiog g Emttpomng Iapaiafnig
dvowkod Avtikeyévov oto mAaicto tov Ymoépyov 1 pe titho «['pageio
Awctvoeong EXinvikod Mecsoyeiakov TTavemotnpiov» g [pdéng «'papeio
Awevvdeonc EAAnvikod Mecoyetoko [Tavemotmnpiov» pe kmdkd OITE (MIS)
5075026.

06/10/2021: Avarinpopotiko pérog g Emtponnic agloddynone tov autnoewv
EVOLPEPOUEVOV GE TPOCKANCELS EKONAMONG EVOLPEPOVTOS GTO TANICLO TNG
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[Mpdééng «YmootpiEn g MOAIIT EAAnvikov Mecoyetaxob Tlavemomnpiov»
pe kmokd OITE (MIS) 5116185.

06/10/2021: AvomAnpopatikd péiog g Emitponng [aparafrg [pounbeimv
kot KaArg Extéheong Epyoacidv oto mhaicio g [Ipdéng «Ymoot)piEn g
MOAIIT EXAnvikov Mecoyetakobd ITloavemomuiovy pe kmowkd OIIX (MIS)
5116185.

13/10/2021: Avaminpopatikd Mélog g Emtponng Toparafric YAkdv kon
Ympeowwv tov Ilpoypdupotog Metamtoyiok®v  Emovdmv  «Atoiknon
Enyeprioeov  @o&eviog koar  Tovpiopod» tov  Tunquotog  Atoiknong
Enyelpnoemv kot Tovpiopo.

27/10/2021: Avaminpopotikdé Mélog e Emtponrg Ilaporapris Puoikon
Avtikeévov  tov  [poypdupatog Metantuylok®v Zmovd®v pHe  TiTAO
«Aoiknon Enyeipnoemv dhoéeviog kot Tovpiopov» tov Tunuatog Atoiknong
Enyeipnoemv kot Tovpiopov.

22/11/2021: Avaminpopatiko pérog g Tpyerotdg Emrponng tov Tunparog
Awiknong Enyeipricemv kot Tovpiopod yoo v a&toAdynomn tov vroyneiov
Ayovng 0éomg «Amoktnon Axaonpaikng Awoakxtikng Eumeplag oe Néovg
Emotpovec Katdyovg Awdaktopucody yia 1o Akadnuoikd étog 2021-2022.
24/03/2022: Taxtwkd pérog g Tperotvg Emrponng A&odldynong Awtnoemv
Awoktopikdv Xmovdmv Yy tov Topéa tov Touvpiopod tov Tunqpotog
Awoiknong Emyepnoewv kot Tovpiopo.

25/05/2022: Taxtwd pérog g Tperovg Emrponng tov Tunuatog Atoiknong
Emyepriceov kot Tovpiopod vy v a&oddynon tov  vroyneiov
Axadnpaikdv Ymotpdewv g Tpoknpuéng tov axadnuaikov étovg 2022-
2023.

25/05/2022: Mélog ¢ Ewwng Audpopoatiking Emtpomng tov Tunuartog
Awiknong Emyeipioceov kot Tovpiopod oto miaicto tov Awotunporikod
[Ipoypappatoc  Metantoylok®v — Xmovddv — «Atoiknon  Eevodoyelok®mv
Emyeipnoewv — Executive MBA in Hotel Management» ce cuvepyacio pe to
[Tovemotpo Avtikng ATTiKnG.

05/07/2022: Avaminpopotikd pélog g Tpuerovg Emrponng A&toldynong
Ymoynoeiov tov Tunuotog Atoiknong Emyeipriicewv xkor Tovpiopod ota
mhaiocwe ™G Ilpdoxkinong Exdiwong Evdweépoviog tov Elnvikov
Meocoyelokod Ilavemomuiov vy «Amoxtnon  Axoonuoixns  A1d0axtikng
Euneipiog oe Néovg Emiotiuoves Kotdyovg Aidoxropixot 2022-2023%.
14/07/2022: Méhog tng mevtapelovg Xvvtoviotikng Emitpommg (Z.E.) tov
Awrtpnpatikod  Tlpoypdupatoc  Metomtuylokdv — Zmovddv — «Atoiknon
Eevodoyelakav Emyeipnoemv — Executive MBA in Hotel Management» oe
ovvepyooia pe to [avemotnuio Avtikng ATTikng.

13/09/2022: Méhog ¢ Tperovg Emtpomng A&orldynong g Ipdokinong
Exdniwong Evdwapépovtog deaymyng Exmadevutikon kot Metadidoktoptkon
Epevvntikov ‘Epyov tov Tunuatog Atoixknong Emyeipnoewv kot Tovpiopov ya
10 aKodNpaiko étog 2022-2023.

21/09/2022: Toaktikdé Méhog g emutponi|g moparofng mpoundeiwv Kot
VINPECLOV Y1 TO €pYo pe Titho «Qpipavon tov Owocvotiuatog Metapopdg
Texvoroyiag oto EAAnviké Mecoyeloxd Tlavemomuo (MIS 5132705)» pe
K.E. 80892.

22/09/2022: Avominpopatikdé Méloc oto A.X. tov XZvpPoviiov PortnTikng
Mépuvag tov EAnvikod Mecoyetakov Tavemotnuiov.
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07/10/2022: Méhog g Tpwerovg Emitpomng A&oidynong Ilpoxnpuéng
EvietoApévov Adackoviov tov Tunuatog Awiknong Emyeipricemv kot
Tovpiopod Axad. ‘Etovg 2022-23.

02/11/2022: Toktikd Mélog G emTpomig a&loAOYNoNg oUTHoEMV
EVOLUPEPOUEVOV GE TPOCKANCELS EKONAMONG EVOLOQEPOVTOS TOV YToépyou 1
pe titho  «Ymoomipién Opdoewv  ompiEng ¢ Emysipnuotikomroag,
Kawotopiag, Qpipavong 7y v A&womoinon g Epgvvntung
ApaotnploTnToc Kol TV VE®V TPOTOVIMV Kol VANPECIOV TOV OVATTOGGOVTOL
o010 EAAnvikd Mecoyetakod Iavemotior» g [pdéng «YroompiEn dpdoemv
ompiéng ¢ Emyeipnuoatikdémroc, Kowvotopiog kot Qpipoavong yio v
A&womoinon m¢ Epguvntikng Apaostnptotntog Kot Tov vEmV TPoidvtav Kot
VANPESIOV OV avonTHGGOoVTAL 610 EAANViKO Mecoyeloko Tlavemotnpuio», pe
Koo OIIX (MIS) 5149221.

02/11/2022: Taxtwkd MéEAog TG EMITPOMNG OEVEPYELNS OOYOVIGUDV GTO
miaiclo tov Ymoépyov 2 pe titho «llapoyn Ymmpeowovv KoabBodnynong
YvpuPovievtikng kot Emyeipnuatiknig Avdmtuéney g [pdéng «Ymootpién
dpbdoewv ompiEng e Emyepnuatikdmrog, Koawvotopiag kor Qpipavong yio
mv A&ormoinon tg Epevvnrtikig Apactnplomnrag Kot Tov VE®V TpoidvimV Kot
VINPEGLOV OV avanTHGGovToL 610 EAANvikd Mecoyetaxd [lavemotiuon, e
kodwd OIIX (MIS) 5149221.

02/11/2022:  Avaminpopatikd Mélog g Emrtpomng IMoporapng o
[liwotonoinong IMopadotémv tov vmoépyov 1 pe titho "Eevoylhwcoco
peTOmTUY KO TTPpdYpappo 6movddv B’ KOkAov «Atemotnuovikny Atayeipion
tov Xpoviov Noonudtov, g Avamnpiog kot e [Mpavong»”, g [pdéng
«Yrmoompién dpdoeswv  Awebvomoinong tov  EAAnvikod  Meocoyegiokon
[Movemomuiovy pe kowdwd OIX (MIS) 5132699 pe cvvolikn (pOVIKN
dwapreta omd 01/10/2022 €mg 30/11/2023.

16/11/2022: Taxtwod pérog g Opdoag Ecotepikng A&ordynong (OMEA)
tov Tunuarog Aoiknong Enyeipnoemv kot Tovpiopod.

16/11/2022: Toktikd pérog ¢ Emtoperodc Emtpomrg Kartotakmnpiov
E&etdoeov  axadnuoikov €rovg 2022-2023 tov  Tunuatog  Awoiknomg
Emyeipnioemv kot Tovpiopov.

30/11/2022: Avaminpopotikdé Mérog g Emtponrg A&oAdynong outrcemv
EVOLLPEPOLEVOV GE TPOCKANGELS EKONAMONG EVOLPEPOVTOG TOL £PYOV UE TITAO
«Erasmus+ Kwntikomroa @ormrov kot [pocwmikov I[dpvpdtov Avotorng
Exnaidevone (KA131/call2022) po apBpd ovuPoong 2022-1-EL01-KA131-
HED-0000524325.

30/11/2022: Avaminpopotikdé Mérhog g emtponng maparofrig mpoundeidv
Kot vanpeciwov  tov  Epyov  «Erasmust Kwnukomtoa QPoumrov kot
[Ipocwmikov Idpvudtov Avotatng Exraidevong (KA131/call2022) po apBud
ovupaong 2022-1-ELO1-KA131-HED-0000524325.

30/11/2022: Toaxtikd Méhog ¢ emurponng  OEWOAOYNONG  QUTHOEWMV
EVOLPEPOUEVOV GE TPOCKANGELS EKONAMCNG EVOLAPEPOVTOG OAWV TOV KUKA®V
tov IIpoypdupotoc  Metantoylok®v  Xmovdmdv pe  Titho  «Awoiknon
Emyeipnoemv O1hoteviag kot Tovpiopovr.

30/11/2022: Avaminpopotikdé MELOG g emtpomig Tapaiafng mtpoundeumv
Kol KoANG ektéleong vampecidv tov ‘Epyov «IIpdypappo Metamtuyiokdv
Yrovowv (ILM.X)) pe titho «Awoiknon Emysipnoewv Ouofeviag Ko
Tovpiopod» pe K.E. 80947.
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30/11/2022: Avoaminpopatikdé Mélog TG emtpomg moporaPis @LOIKOV
avtikepévov tov ‘Epyov «lIpodypappa Metantvuylokdv Znovddv (ILM.E.) pe
titho «Aoiknon Enyepricemv @dhoéeviog kot Tovpiopov» pe K.E. 80947».
07/12/2022: Avaminpouatiké Mérog g Emtporng A&oldynong Autrcemv
EVOLUPEPOUEVMV GE TPOCKANGELS EKONAMONG EVOLOPEPOVTOG TOV £PYOL LLE TITAO
“Erasmus+ Kwmntikémta Pourntov kar Ilpocomukod Idpvudtov Avototng
Exnaidevong (KA171) / call2022 pe apBud ooppacng 2022-1-ELO1-KA171-
HED-000072878”.

07/12/2022: Avaminpopotikdé Méhog g emtponng maparofrg mpoundeidv
KOl KOANG EKTEAECNG LANPECIOV GTO TAAIC0 TOv £pyov pe Titho “Erasmus+
Kwnrikémra @ortntdv kou I[pocwmikov Idpvpdtov Avatarne Exraidevong
(KA171) / call2022 pe opBpd oduPacng 2022-1-ELO1-KA171-HED-
000072878”.

25/01/2023: Avaminpopatiké Mélog g Emtpomng A&oldoynong Autocemv
EVOLLPEPOLEVOV GE TPOCKANGELS EKONAMONG EVOLUPEPOVTOG TOV £PYOVL LLE TITAO
“Kwntikdétmra @ortntov kot tpoconikod [dpvpdtov Avatatng Exnaidevong
(KA131) call2021 ota mAaicio tov mpoypdppatog Erasmust pe apBuod
ovupaong 2021-1-ELO1-KA131-HED000003105.

25/01/2023: Avaminpopatikdé Méhog g Emtpomig A&oldynong Autnoemv
EVOLLPEPOLEVOV GE TPOCKANGELS EKONAMONG EVOLOPEPOVTOG TOL £PYOL UE TITAO
“Kwnrikéomroa Gortntov kot [Ipocomikov [dpvpdrov Avotang Exraidevonc,
010 mhaicto tov Evponaikov Ipoypappatog Erasmus+ KA1 / Bacwkr Apdon
I: MaOnowxkr Kwnrkémrta Atdpov pe apBud ocovpPacng 2022-1-ELOI1-
KA131-HED-000052432".

25/01/2023: Avaminpopatiké Mélog g Emtpomg A&loldynong Autnoemv
EVOLUPEPOUEVMV GE TPOCKANGELS EKONAMONG EVOLPEPOVTOG TOV £PYOL LLE TITAO
«Erasmus+ Kwnrikdémra @ourntov kot [Ipocomucod [dpvpdtov Avodtotnmg
Exnaidevong (KA171) /call2022 pe apOud oopPacng 2022-1-ELO1-KA171-
HED-000072878.

25/01/2023: Toaxtikdé Méhog ¢ emtpon|g mapaiafng mpoundeidv Kol KaAng
EKTEAEONC VANPECIOV O©TO TAOIGLO0 TOL €pyov “TopPacmn emtyopnynong
Erasmus+ “Awebvic Kwntmkoémro @oumrov ko Ilpocwmikov [dpvpdrov
Avotatng Exraidevong petald yopav tov [poypdupartog kot yopov Etaipov
(KA107/2020)”, ap. cbpupaong 2020-1-ELO1-KA107-077926” ne K.E. 80791.
25/01/2023: Taxtikdé Méhog ¢ emtponn|g mapaiafng mpoundeidv Kot KaAng
EKTELEONC VINPECIOV 6TO TMAiclo tov €pyov “Kivnrkomnta dourtntadv Kot
npocomikod Idpvpdtov Avotatng Exraidevong (KA131) call2021 ota
mlaicw Tov mpoypaupotog Erasmus+ pe apiOud oovuPaong 2021-1-ELOI1-
KAI131-HED000003105” pe K.E. 80899.

25/01/2023: Taxtikdé Méhog ¢ emTponig TapaAiafng mpoundeidv Kol KaAng
EKTEAEONC VINPECIOV 6TO TAiclo tov €pyov “Kivnrkomnta doutntdv Kot
[Ipocwmikov [dpvudtov Avotatng Exnaidevong, oto miaicio tov Evporaikon
[Ipoypaupatog Erasmus+ KA1 / Bacwn Apdaon 1: Mafnoiaxn Kuvntikotmra
Atopov pe apBpuo cvppaong 2022-1-EL01-KA131-HED-000052432 ne K.E.
80949.

25/01/2023: Taxtikd Mérog g emitponng maparaprg Tpoundeidv kot KoaAng
EKTEAEONC LANPESIOV ©T0 TAaico Tov épyov “Erasmust+ Kuwnmrtikdémra
Gormmrtov ko [Ipoocwmikod I[dpvpdtov Avartamng Exmaidevong (KA171)
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/call2022 pe apBpod oduPacng 2022-1-ELO1-KA171-HED-000072878” pe
K.E. 80951.

e 23/05/2023: Avaminpopotikd pédog g Emitponng Ipaktikng Acknong tov
Tunpatog Aoiknong Enyyeipricemv kot Tovpiopod.

e 30/08/2023: Taxtikd pEAOG TG EMTPOTNG TOPOAAPNC Tpoundel®dV Kol KOANG
EKTEAECTC VANPECIOV GTO TANIGLO TOV £PYOV HE TITAO «APAGEIS QKOO UOTKNG
Kowvotopiog, oto miaiclo g Asttovpyiog tov IMapammpnmpiov Koawvotdpov
Emnyepnuotikdtrag e [eprpéperag Kpnnoy.

o 17/10/2023: Avaminpopotikd pélog g Emtpomng A&oldynong Yroyneiov
EvietoApévov  Awackoviov oto miaicio g Al 865491/26-9-2023
[Ipéoxkinong Exdonlwong Evdweépovioc tov Tpquatog  Atoixkmong
Emyeipnoemv kou Tovpiopov.

e 21/11/2023: Méhog TG EXTAUELOVG EMTPOTNG KATATAKTIPLOV EEETAGEMY TOV
akaonuaikov érovg 2023-2024 tov Tunuotog Awoikmong Emyeiprioeov kou
Tovpiopo?.

e 11/03/2024: Avarinpopatikd pérog g Emrponng A&oddynong tov Atebvoic
Avowctov HAektpovikoh Atayovicpod Gve tov opiov yio v avadeldn
avaddyoL TOPOYNS VINPESLOY EVAUENS TOV KTIPIOV KOl EYKATOCTAGEDV TOV
EAMnvikod Meocoyewokov [Havemotnuiov.

EINIBAEYH AIAAKTOPIKQN AIATPIBQN

1. Ioavvng laitavdxng, «O1 emntdoelg g KoKomoinong tov OV cuVTPOeLIS 6TV
EWKOVA EVOC TOLPLOTIKOD TPOOPIGHOD KoL 01 dSuvaTOTNTEG avATTLENG PLAol®mUKOD
tovpiopod oty Kpnmy, Tuqua Awiknong Emyeipnioeov kot Tovpiopov,
EMnvikdé Mecoyelaxo Tavemompuo (EmPAEnwv)

2. Ayyehoc Bhatdkng, «To poviéAo Kot Ol TPOOTTIKEG avATTLENG TOL PLOCIHOL
abAntikod tovpiopov oty EAAGda», Tunuo Awoikmong Emiyeipnioeov kot
Tovpiopod, Elnvikd  Mecoyeioxd ITlavemomuo  (Méhog  Tpuerotc
Yvppovievtikng Emtponng)

3. Tedpylog Apaxaddkng «AlepedvioT TopayOVI®V ETNPEAGUOD TNG TPOCPOPAS
(stakeholders) wor {Rmmong (meAdrteg) vanpecidv latpwkod Tovpiopod oty
EMéda. O poAog TV VE®V TEXVOAOYIDV TANPOPOPIKNG KOl TOV GUYXPOVOV
puefodwv paprketvyk», Tuqua Arotkntikng Emotung ko Teyvoloyiag, EAANviKo
Meooyeloxo Tavemotuio (Méhog Tpyuerovg XvppovAevtikng Emttponng)

4. Adriano Andreghetto “Marketing and communication as a critical success factor
for PDO and PGI agricultural products in Portugal”, Tuquo Atoiknong
Enyepriceov kot Tovpiopov, EXinvikdé Mecoyeiaxd IMavemotiuo (Mélog
Tpyerlotg Zoppovievtikng Emrponing)

5. Nektopia Koroyiavvdkn «To Beopikd mhaicio ¢ epyoieio evioyvong g
EMYEPNUATIKOTNTOG Kot TNG  ovamTuEng. OeopnTikés Kol EUTEIPIKEG
npoceyyioeicy, Tunuo Atwoiknong Emyepnoewv xor Tovpiopov, EAAnvikéd
Meooyeloxo Tavemotuio (Méhog Tpyuehovg Xvppfovievtikng Emtponic)
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EIIIBAEYH METAAIAAKTOPIKQN EPEYNQN

1. Ap. Ztéhha KAddov «Institutions, Gastro-cultural Identity and Place Branding»

2. Ap. Anuntpng Mrehdc «Ilpodyovtag v epappoyn e Aoiknong AAloydv 6tov
Hevoooyelokd KAddo, péco amd N ovyypovn Bevdpnon ™ ZTPOTNyIKNnG
Awoiknong Avlporivov [Topwvy»

EINIBAEYH IITYXTIAKQN KAI METAIITYXIAKQN AIITAQMATIKQN
EPI'AXIOQN

1. OhoxkAnpopéveg IMruyaxéc Epyacieg (125)
EXMnvikd Mecoyeiokd Tlavemomuio — Tuquo Awoiknong Emyepnoeov ko
Tovpiopov: 30
EMnvikd Mecoyewokd Tlavemotquio — Tunua Awowntikng Emomung &
Teyvoroyiag: 2
TEI Kpntng — Tuqua Tovprotikav Emyeipnoewv: 7
TEI Kpntng — Tuqua Epmopiog & Awoenpiong: 62
TEI Kpntng — Tuqua Awiknong Enyeipnioeov: 15
Avotepn Zyol) Tovprotikng Exnaidevong Kpnmg: 9

2. OhoxAnpopéveg Metantuyrokég Aumdopatikés Epyacieg (51)
EMnvikdé  Meooyeloxd Tlavemommuo, IIME  «Awiknon Emysipnoeov
duoeviag ko Tovpiopov»: 15
EMnvikd  Avowktd  Tlavemotmiuo, I[IMXE  «Awiknon  Tovpiotikdv
Emyeipnoewv»: 33
Staffordshire University - MBS College, MBA: 8

ETEPOANA®OPEZX (Google Scholar)

645 (h-index: 14, 110-index: 19)

MHNIXTONMOIHXEIX - MHTPQA

e Ilictomoinon Exmadevtikng Endprerog Exmowdevtov Evniikov e Mn Tomikng
Exnaidevong amd6 tov EBvikd Opyoaviopd ITwotomoinong Ilpocdévieov kot
Enayyelpoticod Ipocavatoriopod (Kwdikdg ITictomoinong: EB 29685).

e Mntpwo Awackdviov Kévipov Metahvkelokng Exmaidesvong (ApOuog
Mntpdov: 228/2012)

e Eykekpyévog ekmondevtg npoypappdtov AAEK (Kwdwog Etonyntr: 44064)

e Ilictomoinon oty «Avoikt & €& Amootdoewg Exmaidsvon» amd to EAANvikoO
Avokto IMavemotiuo (EAIT)

¢ [listomoinon otig «Teyvoroyieg [TAnpogopidv kot Emkovovidv tov EAID amd
10 EAMAnvikd Avowktd IMovemotwo (EAIT)
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EENEX 'AQXYXEX

Avyyicad (First Certificate in English — University of Cambridge)

I'NQXEIX H'Y

Microsoft Windows, Office (Word, Excel, Access, PowerPoint), Internet, Ztotiotikd
ITokéto SPSS

TIMHTIKEX ATAKPIXEIX KAI BPABEIA

Bpafeio kaivtepng epyaciog (Best Paper Award) oto d1eBvég ocuvédpro “Sustainable
Tourism: Issues, Debates & Challenges”, mov npoypatonomdnke otig 22-25 Anpidiov
omv Kpnm, ywo v epyacio pe titho “The Role of Local People in the Development
of a Destination Brand: A Bottom Up Approach”.
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