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1. TENIKA

ZXOAH Emotnuwy Altoiknong kat Owkovopiag

TMHMA Awoiknong Emyelpioswy kat Touplopou

EMINEAO ZMOYAQN Mpormtuyxtakd (Mpwtog KUKAOG Zoudwv)

KQAIKOZ MAOGHMATOZ | 0800.8.013.0 | EZAMHNO z2NOYAQN | 8o
TITAOZ MAOGHMATOZ Wnolakd MAPKETLVYK 0TOV TOUPLOWO
EBAOMAAIAIEZ
AYTOTEAEIZ AIAAKTIKEZ APAZTHPIOTHTEZ OPES AIAASKAAIAS NIZTQTIKEZ MONAAE2
Aladé€elg 4 6

TYNOZ MAGHMATOZ | Emuotnpovikig MepLoxng

MPOAMAITOYMENA | Oxt
MAGHMATA

FNQz:A AIAAZKAAIAZ ko | EAANVKA
ESETAZEQN:

TO MAGHMA MPO:ZMEPETAI | Oxt
ZE QOITHTEZ ERASMUS

HAEKTPONIKH ZEAIAA | https://eclass.hmu.gr/courses/BAT109/
MAGHMATOS (URL)

2. MAOHZIAKA ANOTEAEZMATA

Ma6nolakd AntoteAécpata

2TOX0C Tou pabnuartog eivat va epodldoel Toug GoLTnNTEG LE TIG BACLKEG YVWOELG, TEXVIKECG Kal SEELOTNTES TNG
TANPodopLKNG Kal Tou PndLakol HAPKETIVYK, TTou Ba Toug Bonbricouv va Katavoroouv ToV TPOTO WE ToV
omolo pia ToupLOTIKN eTXElpNON pmopel va petaBel emtuxwg otn véa Pndlakn emoyn. 2€ auto to mAaiolo,
napouolalovtol Bswpntikad aAld kat epapuolovial otnv MPAEn Baokd cuyxpova pyaleia Kot TEXVLKEG TNG
TIANPodOoPLKAG KAl Tou PndLakol LAPKETLVYK, LE EUdOOn OTIG TOUPLOTIKEG ETILXELPIOELS KOL TIPOOPLOUOUG.

META TNV eMLTUXT) OAOKANPWGN TOU LOOAATOC AVOUEVETAL OL POLTNTEG VO EXOUV TLG:

'VWOoELS WOTE Vo Urtopolv va:
o mpooblopilouv TIg €vvoleg Tou YndLlakoU PAPKETIVYK KAL TOU NAEKTPOVIKOU TOUPLOOU
e avayvwpilouv tn onuacio Tou PndLakol HAPKETLVYK YLa TLG TOUPLOTIKEG ETILXELPHOELG KL TOUG
TOUPLOTIKOUG MPOOPLOUOUG

e avayvwpilouv ta Bacika epyaleia kal ebappoyEC TNG MANPOPOPLKNG Kal Tou Pndlakol LAPKETLVYK

Ag&LoTNTEG WOTE Va UmopolV va:
e gfnyolV TIg TEXVLKEG ToU PNdLakoy PAPKETLVYK
®  EKTIMOUV TOUG MAPAYOVTEC TOU EMNPEAIOUV TNV ULOBETNON TWV TEXVIKWY Pndlakol HAPKETIVYK amo
TLC TOUPLOTLKEG ETILYXELPNOELG KOLL OPYOVLIOHOUG

IKVOTNTEG WOTE VO UMOPOoUV va:
o oxebldoouv pia otpatnyki PYndLokol PAPKETIVYK YLA TOUPLOTIKEG ETILXELPHOELG KL OPYOVIOUOUG
o ebdapuooouv otny MPaln Baoikd epyadeia kal epappoyEG TnS MANPodopLKNG Kot Tou PndLakou
HOPKETLVYK

e  UeTpOUV Kal Vo 0€LOAOYOUV TNV ATMOTEAECUATIKOTNTA TNG XPHOoNG Twv epyaAeiwv PndLakol HAPKETIVYK

Fevikég Ikavotnteg



https://eclass.hmu.gr/courses/BAT109/

To HABNUA AMOOKOTEL OTNV ATOKTNON TWV MAPAKATW YEVIKWY LKOVOTHTWV:

Avalntnon, avaluon kot ouvBeon §eSopévwy Katl TANPOodOPLWY LLE TN XPON TWV amopaitnTwy
TEXVOAOYLWV

Mpocapuoyr O€ VEEG KATAOTAOELG

ARYn anodpdoswv

Oupadikn epyacia

Autovoun epyacia

Epyaoia og 61eBvég meptBaiiov

Mpoaywyn g eAsVBePNG, SNULOUPYLKNAG KOL ETOYWYLKAC OKEYNG

3. MEPIEXOMENO MAOHMATOZ

To nadnpa mepAapBAVEL TLG TAPAKATW OEUATIKEG EVOTNTEG:

Baowkég Evvoleg — Eloaywyn 0to PndLako HAPKETLVYK OTOV TOUPLOUO

HAektpovikdg Touplopdcg (e-tourism)

Alayeiplon Awadiktuakig ORung - Online Reputation Management (Staxeiplon oxoAlwv, KPLTIKWVY Kot
a&loloyrnoewv oto dladiktuo, m.y. TripAdvisor, Booking, k.d.)

Mdpketivyk Méowv Kolvwvikig Aiktuwong - Social Media Marketing (Facebook, Instagram, YouTube,
Twitter, TikTok)

Mdpketivyk Neplexouévou - Content Marketing

Mdapketivyk Emnpeaoctwy Nvwpng - Influencer Marketing / Travel Bloggers

MApPKETIVYK Lo KLVNTEG CUOKEVEC - Mobile Marketing (M-Tourism)

Mdpketivyk HAektpovikoU Taxudpopeiou - E-mail Marketing

MNawvidomnoinan, Ewkovikn Mpaypatikotnta, Emavénuévn Mpayupatikotnta - Gamification, Virtual
Reality (VR), Augmented Reality (AR)

Avdaluon Meletwv MNepintwong (Case Studies)

4. AIAAKTIKEZ kot MAOHZIAKEZ MEOOAOI - AZIONOlHzZH

TPONOX NAPAAOzHZ ZTnVv TN MPOCWIO E MPOCWTIO

XPHZH TEXNOAOIIQN | o
NAHPO®OPIAZ KAI Sladikaoiag (e-class)
EMIKOINQNIQN | ¢  Xprjon StaSiktvou kat video
e OLmopoucLdoelg mpaypatonotolvtal pe xprion PowerPoint.
e HAektpovikr emikowwvia e to dtbdokovta péow e-mail

Xprion €€elSLIKEVLEVOU AOYLOWLKOU UTIOOTHPLENG LABNOLAKN G

OPFANQZH AIAAZKANIAZ Apaotnplotnta ®doprog Epyaciog Eéaunvou
AlaNE€elg 78
Atoutkn n Opadikn Epyacia 30
MeA£tn Kat avaiuon BLBALwv 15
Kol apBpwv
AutoteAng Melétn 27
YUvolo MaBrpoatog 150

AZIOAOTHzH OOITHTQN

rMwooa AfloAdynong: EAAnVIKN.

H a€lohdynon twv dottntwy Ba ylvetal Ue :

e Tpartr teAwkr] e€€taon (70% tou Babuou): Béuata kpioewg yla

avamntuén/ epwtioelg mMoAAATARG eEMAOYAG

e [poatpetikr Atoutkn/Opadikn Epyaocia (30% tou Babuou) kat

UTIOXPEWTLKNA TIapoucioon TnG epyaciag otnv tagn

OL poLtnTég £xouV MpOGROCN OTO YPATTO Toug ehpOCOV TO EMLBUUOUV




yla eme€nynoelg avadopikd pe ta Addn toug. Ta kpttrjpla afloAdynong
TWV EpyacLwyv eivat amd tnv apxn npoodloplopéva kal Eekabapa oToug
dountég.
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