2YNTOMO BIOI'PA®IKO ZHMEIOMA

O MNwpyog TpiavraguAlou civar AidakTopag Ttou lMavetmioTnuiou Alyaiou Tou
TMAUaTOG Aloiknong ETTixeiprocwy.

21IG 2 ZemrreuBpiou 2019 diopioTnke otov Afpo MaAefidiou wg €MTUXWVY TNG
TTpokApuéng 3k/2018 Tou AZEI kai aoxoAibnke pe BEuata Toupiopou Kal
ektraideuong. Z1g 2 AuyouoTtou 2021 utréBaAe TTapaitnon atrd 1n 6€on Tou.

211G 2 AuyouoTou 2021 diopiotnke oto 2EINE Tou YTroupyeiou Epyaciag wg
emMTUXWV TNG TrpokApu¢ng 3k/2019 tou AZEI, oto Zwpa EmBswpntwv
Epyaciakwyv Zxéoewv HpakAgiou KpATng.

>1g 17/12/2021 katommv  mmaveAANVviwy  €EETACEWV  ETTETUXE ATTOTEAEOUA
98,61% kai katéAaBe tn Béon Tou EmBswpnt Epyaciag tou YTroupyeiou
Epyaciag kal Koivwvikwy YTTo6éoewv

MapdAAnAa d1ddokel 010 EAANVIKO Meooyeiakd MavemioTipgio o100 TUANO
Aloiknong Emixeipnoswyv kai Toupiopou.

Eival TrTuyiouxog:

1. Avwrépag XTE P6dou (e ETaivo-apioTa)

2. TEI KpAtng Tuipatog ToupioTikwyv Emixeipnoswy (dpiota)

3. AvwrtdTtng ZxoAng Maidaywyikng KateuBuvong (A.Z.MAIL.TE.) (dpioTa)

4. Mavreiou MavemoTnuiou TuRpaTog Koivwvikng MoAITikAg

5. MeramtuyiakoU OimmAwpatog  Ttou  Mavemiornuiou  Alyaiou  TURuaTog
Aloiknong Emxeipfiocwy, katelBuvon Zxediaouog Kal TTOAITIKH Tou Toupiouou
(ME ETTAIVO KO OIKOVOUIKK €TTIBPAREUON)

6. Aiddkropag (ue Apiota) Tou MavemoTnuiou Alyaiou TurjuaTtog Aloiknong
Emyeipriocswyv, pe Béua: Wine Marketing (Influence of Wine Packaging on
Consumers' Decision to Purchase)

7. NopikAg Tou Anpokpiteiou MavemoTnuiou Opdkng

8. Z1¢ 12 louAiou 2022 pe oudewvn atrdéAcn Tou ZUPBOUAIOU TOU TUNAWOTOG
KoivwvioAoyiag tou Mavemmiotnpiou KpATng £yive dekTOC WG YTTown@log
AidakTopag pe Béua : «Bia kar lMapevoxyAnon oOTov £Pyaciako XwpEo.

MeAérn mepimrwong : To @aivéusvo tou mobbing ora §svodoyxesia tng
Kpntng kai o poAog rou ZETE ornv karamoAéunon rou»
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[MoTté dev utmMpPEe QOITNTAG PE TNV KAQOOIKA €vvold TOU OpOoU KaBWG TTAvTa
epyacovrav kal oroudade TTapaAAnAa.

‘Exel epyaoTtei ammd 10 1995 o€ Cevodoxeia aluoidwv oTTwg otnv Grecotel,
Sbokos Hotel Group, k.4. wg f&b manager, lNpoiotduevog EAéyxou fé&b,
MoiéTnTag ISO kai Mnyxavopydvwaong

Ta teAeutaia 21 xpovia dloxeTelel TO TTABOC TOU OTNV EKTTAIOEUON €XOVTAG
TTpaypatotroifoel TTavw atrd 12.500 wpeg ekTTaideuong o€ dNUOOCIEG OXOAEG,
IDIWTIKEG, O OXOAEG OTO E€CWTEPIKO KAl OE EVOOETTIXEIPNOIOKA OEPIVAPIA
MEYAAWYV EUTTOPIKWYV KAl EEVODOXEIAKWV ETTIXEIPOEWV

Emiong utmpée epyaotnpiakdg kabnyntis ota TEI Kpntng, otnv AZMAITE
HpakAeiou, otov OTEK HpakAeiou, oto IEK OAEA, oto 1° IEK HpakAgiou Kal
WG KOIVWVIOAOYOG 010 2X0Agio Aeutepng Eukaipiag otnv TUAIcoOO HpakAgiou.

Ta €1n 2011-2018 utpe dieubuvTAS oTToUdWY IBIWTIKOU IEK

‘Exel rpayuartoTroinoel dIaAELEIG — opIAieg o€ OAa Ta EmipeAnTApIa TG KpAtng,
oe ekBéoeig pe TNV AvamTulokr) HpakAgiou, Tou YTroupyeiou ToupiOTIKAG
AVATITUENG Kal TTOPOUCIACEIG OTO TTAQICIO TNG BIOAKTOPIKAG Tou dIaTPIBAG o€
Aigbvr) Zuvédpia o1o HpdkAglo, oto Dubai kai otnv KwvoTavTivouTroAn.

ApBpoypa@ei 0€ TOTTIKEG Kal KABNPEPIVEG ePNUEPIOEC O TOUPIOTIKA TTEPIODIKA
evw €xel Bpapeutei atrd Tov MntpoTroAitn Podou kal Tov ZUAAoyo AlcuBuvTtwy
=evodoxeiwv Podou.

OuiAei apiota Tnv AyyAikn (proficiency — adeia d10aoKaAiag) Kal TTOAU KoAd
Meppavikd Kail ITaAika

Eivar TTavrpepévog pe v Eiprivn ZTpatdkn, €KTTAIOEUTIKO KOIVWVIOAOYO Kal
dlgpunvéa NG apafikAc YAwooag 'Exouv 2 traidid Tov ApIOTOTEAN Kal Tn
BikTwpia.

ENEPI'O AINK AIAAKTOPIKOY

https://hellanicus.lib.aegean.gr/handle/11610/22466?show=full

https://www.didaktorika.gr/eadd/handle/10442/44546

Page 2 of 25


https://hellanicus.lib.aegean.gr/handle/11610/22466?show=full
https://www.didaktorika.gr/eadd/handle/10442/44546

AvaAuTiké BIOTPADIKO 3HMEIOMA

Ovopaterwvupo : MNwpyog TpiavtaguAiou
Hpepopnvia yevvAoewg : 23/02/1977

Oikoyeveloki KatdoTaon : ‘Eyyauog ye 2 maidid
AieuBuvon katoikiag : Ahe€avdpeiag 40

TnAépwvo : 2813009513 KivnTtoé : 6956 294 137
e-mail : triantafyllougeorge@yahoo.gr

ENATTEAMATIKH EMMEIPIA

AuUyouoTtog 2021 — ZApepa
>wpa EmBswpnTtwv Epyaciokwv Zxéoewv HpakAgiou Kpntng. (ZENME)
AZET 3k/2018

TemrréuBpiog 2019 — AuyouoTog 2021
AARpog MaAeBigiou — YTreuBuvog oTo 'pageiou Toupiopou & ATTacxoAnong
AXEN 3k/2019

AtrpiAiog 2018 — ZApepa
ExkmraideuTikdg o010 EAANVIKG Meooyelako MavemmioTripio
MavemoTnPIakog YITOTPO®Oog
Ma@Apara : Aioiknon ToupioTikwv MNpoopicuwyv — F&B management, EVOAAOKTIKEG
Mop@ég Toupiouou

loUviog 2018 — louviog 2019
Topedpyns Toupiopou ISiwTikou IEK

AuUyouoTtog 2011 — loUviog 2018
AleuBuvTig I181wTIKOU IEK

®deBpoudpiog 2007 — AlyouoTtog 2019
>UuBoulog Zevodoxelakwy EtixeipAgewy / EKTTaIOEUTAS

OkTWwppl1og 2009 — louviog 2011
QpopioBiog Kabnyntig TEI KpAtng Tunpa ToupioTikwy ETTIXEIpRoEwy.
QpopioBiog ZAE TuAioou - Qpopiobiog IEK OTEK

OkTwRpPI10G 2010 — Mdiog 2011
KaBnyntig 181wTikoU IEK

Mdiog 2007 — 2012
Ekmaideutikdg ouvepyatng TMAA otnv Avwtarn ZxoAr MNaidaywyikng Kai TeXVOAOYIKAG
Ekmaideuong (AZIMAITE)

louAiog 2009- ZemrTéuBpiog 2010
KtAua Maotrdarn. Ymeubuvog EkdnAwoewy & Anuociwv Zxéoewv. www.ktimapaspati.gr
AvTirpéedpog MAZTMATH A.E.

®deBpoudpiog 2009- Peppoudpiog 2010
Training Supervisor. (MpoioTauevog Exktraideuong) Maris Hotels. 2.500 dpeg exm/ong

ZemrréuRpiog 2005 — lavoudpiog 2007
BonBd&g Mevikou AicuBuvtn Aeitoupyiag & Mpoidvtog Grecotel S.A.
Kevrpikd Mpageiou PeBuuvou
AvTikeipevo epyaaiag @ Opydvwon kai emifAewn F&B dept. Twv evodoxeiwv Tng
aAucoidag

lavoudpiog 2005 — Zemrtéupplog 2005 (12unvn cuvepyacia)
Food & Beverage Manager o1o Zevodoyxeio Grecotel Creta Sun
AvTikeipevo epyaociag Opydvwon Acimoupyia  €TMIOITIOTIKWY  TUNUATWY.  KeVTPIKO
€0TIOTOPIO, 2 a la carte, 3 bar. EmifAeywn o010 KOPPAT ayopwv . Ayopég, Ektraideuon
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TTPoowWTIKOU. YTreuBuvog HACCP, MuokToviwy. AvaAUoswyv Tpo®ipwy, TTapakoAoudnon
Téyiou e€0TTAICPOU. YTTeUBuvog TTEPIBAAAOVTIKAG Opddag, opddag IT kal opadag Kpioewv

defpoudpiog 2001 - lavoudpiog 2005 (12pnvn cuvepyaoia)
Mpoiotduevog EAéyxou EmomoTikwy Tunudrtwy (F&B Controller) ato
=evodoxeio Grecotel Agapi Beach (a6 1.1.2004 wg Agapi Beach tou opidou Sbokos
Hotel Group)
Emiong Kabrikovta EcwTepikou EmOewpntA ISO 9001:2000, utretBuvog ISO 14000,
& Mnxavopydvwong

lavoudpiog — Aekéuppiog 1998
F&B manager o010 =gvodoxeio Santa Marina Mukdvou Avrikeipyevo epyaciag : ‘Epeuva
ayopdg, dlaxeipion ayopwv, KooToAdynorn, dnuioupyia kataAdywv, wine list, opydvwaon
€10IKwV Bpadiwv

loUAiog— ZemrTéufpiog 1997
MpakTik doknon oto =evodoxeio Candia Maris wg BonB6¢ F&B manager
AvTikeipyevo epyaaiag : BonBog F&B manager, Béuata petd@pacng pevou, KOOTOAOYNONG,
O1a@opeg BondNTIKEG Epyaaieg

Mdiog 1997
2uppeToxn otnv opydvwon Aiebvoug Zuvedpiou oto Rhodes Palace otn P6do. Amphitrion
Travel

loUAiog-ZemrTéURpIog 1996

MpakTikA aoknon oto =evodoxeio Grecotel Mykonos blu wg Junior Sales Manager kai
BonB6¢ kpaTAoewy.

Avtikeiyevo epyaoiag : Kpartroeig Fidelio, Metdgppaon Mevou, =ekivnua Agitoupyiog
Privilege Club, diagpopeg BonBnTikéG epyaanieg

loUAiog-ZemrTéURpIog 1995
MpakTikA doknan oto Eevodoxeio Atlantis. Eomiatépio kai Mtrap

ZMOYAEZX
MdadpTiog 2022
Atrogoitnon atd 1o TuAPa NopikAg Tou Anpokpiteiou MavetmioTnpiou @pdakng

louviog 2010 - 2018
AiddakTopag MavetmoTnuiou Alyaiou pe APIZTA
Avrikeipevo: Wine Marketing
(Influence of Wine Packaging on Consumers' Decision to Purchase)

louviog 2010
Mruxiouxog TEI KpATNG. TUARUa TOUPIGTIKWY £TTIXEIPATEWY. BaBuog 8,7 APIZTA

OKT 2007- PeBpoudpiog 2009
MeTatrTuxioké oTo MavemoTtAuio Alyaiou. TouploTikr) AVATITUEN Kal ZXEIA0UOG
‘ETraivog kal xpnuatiko BpaBeio 2.000 eupw BaBuog 7,99

et 2005- Zemr 2009
Atrogoitog Mavteiou MavemaoTtnuiou TuApa Koivwvikng MoAImKAg
BaBuog 7,94 Zeipd atropoitnong Asutepog

OkT 2006- louviog 2007
Mruxiouxog AZIMAITE (AvwTtdaTn ZxoAn Maidaywyikwy ZTToudwv)
ATtrogoitnon oTig 12.06.2007 pe Babuod 9,5 «ApioTay

1994-1997

Mruxiouxog Avwrépag Z.T.E. Pédou
Atrogoitnon oTig 30.09.1997 pe oeipd emITUXIAG TTPWTN - ETTAIVO
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Epvaoieg MeAéteg ‘Epeuveg

TTOU €XOUUE TTPAYHATOTTOINOEl WG @oITNTAG MavTteiou MavemoTAIoU
AypoToupiopég — Epeuva - Anpoaoicuon

Adam Smith. O TAoUTOG TwWV EBVWYV Kal 0 KaTapePIoPOS Epyaciag
MeTtavaoTteuon — Patolopog. ‘Epeuva - Anuociguon

Anpoypagia Tng KpATtng kai yovipotnTa. ‘Epguva - Anpoacisuon

Maidikn epyacia — Epeuva

H trepiBaAAovTikA TTOAITIKA) Tou Afjpou HpakAgiou. ‘Epguva — Anuoaicuon
H extraideuon otov AypoTiko Topéa NG Kpntng. ‘Epeuva

EupwTraikr) ‘Evwon kai dia Biou ektaideucn otnv EAAGSa

‘Epeuva ato Agpodpouio kal ato Aipdavi HpakAgiou

CoNoOTOMONE

AiaTpiffi

H Cwn kai To €pyo Tou Avipéa AevTdkn. - Q¢ UTTOTPOYOG Tou IdpUpaTog Avipéa AevTakn

AIAAKTIKH EMIMEIPIA

MioTomronpévog ammé EOMMEN & AAEK (1225-2472-4131-5130) AM 414807

bdefpoudpiog 2018- 2021
MavemoTnuIokog uTTOTPOoPoG EAANVIKoU Meooyeiakou MavemoTnuiou

OkTWwpp1og 2020-2021
QpopioBiog ato IEK OAEA HpakAciou

NoéuBpiog 2009- MdpTiog 2010
QpouioBiog KaBnyntg otnv Metektraideuon ZTE Kokkivn Xdvi
=evodoyelakr] (ZuvoAo 192 wpeg)

Noéuppiog 2001- defpoudpiog 2008
QpopioBiog Kabnyntig otnv AvwTtépa ExoAr) ToupioTikwv ETrayyeAudtwy Ay. NikoAdou
«=gvodoxelokég Epapuoyég ae HIY mpoypauua Epung, AAéEavdpog, Protel» , «Word,
Excel» «Apxitektoviki & E€otTAIouog»  ZOvoAo 626 wpeg

OkTWwRpI10G 2000 — 2022

QpoupiocBiog Kabnyntg 1ou Anu. I.E.K. HpakAgiou

«Opydvwaon Acitoupyia Zev/xeiour, 56 wpeg - «Opydvwon Acitoupyia EoTiatopiou» 28wpeg

«Opydavwan Aeiroupyia Kougivag» 28 wpeg - «Mtrap - Oivoloyia» 28 wpeg

«=gvodoxelakég E@appuoyéc ae H/Y» 42 wpeg — «TouploTikd & Aepotropiké Marketing» 70 wpeg

«Aloiknon MpoowTrikoU» 28 Wwpeg — « OIKOVOUIKA OTOIXEIO AEPOTTOPIKWYV ETAIPILVY 42 WPEG

«ToupioTikA Mewypagiax» 48 wpeg, Word, Excel 42 wpeg, Case studies 112 wpeg

«MpakTik Aoknon» 84 wpeg, Biounxavia kai Toupiopog 36 wpeg, TouploTkEG YTINPeoieg 36 wpPeg
ZUvoAo 933 wpeg

Atrpihiog 2007 - AmrpiAiog 2010
Oupihog ITEC
AidaokaAia uttoAoyioTwy yia ECDL (Word, Excel, Powerpoint, Access, Internet)
EmoTmTng Infotest

Aekéuppiog 2005- lavoudpiog 2006
QpopioBiog Kabnyntig otnv Metekraideuon ZTE PeBuuvou
ToupioTikA Mewypagia — ETTayyeApariki Aywyr) (Z0voAo 64 wpeg)

NoéuBpiog 2002- lavoudpiog 2003
QpopioBiog Kabnyntig otnv Metekmraideuon ZTE - HpakAgiou
ToupioTikA MNewypagia — ETrayyeApatiki Aywyr (Z0voAo 99 wpeg)

NoéuBpiog 2001- louviog 2002
QpopioBiog Kabnyntrg oto Global. International Education Organization
«Food & Beverage Management» 30 wpeg - «Food &Beverage operations» 30 wpeg
«Hospitality Operations» 30 wpeg - ZuvoAo 90 wpeg
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2007 — 2008
KaBnyntig aTo Trinity International College
=evodoyelakd TTpoypduparta uttodoyioTwy & TiyoAdynon ‘EAeyxog

ZEMINAPIA E ZENOAOXEIA

2011 — ZAuepa
Evdoemixeipnoiakd Zepivapia ae Eevodoxeia eviog kal ektog Kprtng avw twy 5.500 wpwv

Evdoemixeipnolakda oepivapia Self-coaching, crisis management, team building

Zepvaplo Eevodoxelakou agpivapiou protel

louviog 2011
Zepvapio oto rpoowTikd F&B Eevodoxeiou Aquila Hotels Rithymna Beach 5*
E€utrnpéTtnon, xeipiopog mapatévwy, up sales techniques

louviog 2011
Zepvapio oto TTpoowTTikG F&B &evodoyxeiou Knossos Beach 4*
E€utrnpéTnon, xeipiopog mapatrévwy, up sales techniques

XemTéuppiog 2010
TpiuepPo oguIvapio oTo TTpoowTrikd F&B Eevodoxeiou TITANIA 5* ABrva
E€utrnpéTnon, xeipiopog mapatrovwy, up sales techniques

®ef — NoéuBpiog 2009
ZeUIvapIa OTO TIPOCWTTIKG Twv Egvodoyeiwv Maris Hotels wg training supervisor
2UVOAIKG avw Twv 2.500 wpwv

loUAiog 2008
>epvaplo atoug epyadopévoug Tou Eevodoyeiou Sofitel Capsis otnv P6do
O¢patoloyia : Crisis management, Alaxeipion mapatmovwy, ETTayyeAPaTIK CUPTTEPIPOPA.
MpwrTeg Bonbeieg, MupaoedAsia

Agképpprog 2007
ZeuIvaplo aToug epyalopévoug Tou Eevodoyeiou Vassia Beach
Workshop. Team building - Z0voAo 6 wpeg

louviog 2007
2eUIvapIo oToug epyadouévoug Tou {evodoxeiou Sofitel Capsis otnv P6do
MwAnoeig — Yrodoxr : 10 wpeg - EoTioTopIakn @ 6 WPEg

Mdiog 2007
2eIvapIo oToug epyalouévoug Tou Eevodoxeiou Grecotel Club Marine Palace
yia Aoyapiaopo Tou KEK Texvikr) EKTTAIBEUTIKN. 72 WPEG

Mdiog 2007
Zepvapio o€ epyalopévoug Eevodoxeiwy - KEK Texvikr) EKTTaideuTikr. 32 wWpeg

Maprog 2007
AIRuEPO avoIkTd GEUIVAPIO OE TTPOICTAPEVOUG ETTICITIOTIKWY TUNUATWY {EVOdOXEiWV
TToAUTEAEIOG. - Z0voAo 12 wpeg - KoaToAdyio — EAeyxog Movadwyv ue Baon Ta Aibvn
TTPOTUTTA TOU Apgpikavikou Mav/uiou Cornell

Atrpilhiog 2007
>epIvaplo oToug epyalouévoug Twv G-Hotels otnv XaAKISIKA.
Mupao@dAcia ato Eevodoxeio. Ocwpia & MpakTik Aoknaon. 7 WPEeg

Maprwog 2007
Ainpepo oguivaplo oToug epyalopévoug Tou Eevodoyeiou Nana Beach
2UvoAo 12 wpeg - ECutnpétnon MeAatwyv — TnAe@wvikh Emikoivwvia. Workshop

Maprog 2007

AINPEPO avoIKTO oepIvVApIo o€ UTTAAAAAOUG UTTOBOXNAG evodoxeiwy.
2Uvoho 12 wpeg - E¢uttnpétnon MeAaTtwyv — TnAepwvikr Emikoivwvia. Workshop
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Maptiog 2007
AvoIkTé ogpivaplio yia Aoyaplaoud tng Aéoxng Apxidayeipwv Kpntng
Yyieivr) kar AapaAeia Tpo@igwv

Maptiog 2007
AIRpepo oguIvaplo oToug epyadopévoug Tou Eevodoxeiou Knossos Beach
TuRua Opdéewv. Asitoupyieg kai ETrikoivwvia Tufparog Opogokouiag.
Al0dpacTIKO ZeUIvVApIO. ZUVOAO 8 wpeg

Maptiog 2007
Ainpepo ogpIvaplo oTtoug epyalopévoug Tou Eevodoxeiou Knossos Beach
Tunua Yrodoyng . Asitoupyieg kai ETikoivwvia Turpuatog Ymodoxng.
AladpacTikd Zepivaplo. ZUVoOAo 8 wpeg

Maptiog 2007
Ainpepo ogpivaplo atoug epyadouévoug Tou Eevodoxeiou Village Heights
Workshop. Team building Z0voAo 8 wpeg

deppoudpiog 2007
ZeMIVApIO OTOUG epyalouévoug Twy Eevodoxeiwv Pantheon Palace & Megaron
2Uvoho 12 wpeg - Fidelio ver 7.13 for Frond Office Users & Configuration Programming for
Back office Users

OkTwpplog 2006

2eMIvapIo oToug epyalouévoug Tou Eevodoxeiou Alexandra Beach otn ©doo.

2Uvoho 14 wpeg Evotnteg: HACCP - TnAepwvikn Emkoivwvia — Up selling techniques
Mdiog 2006

>epIvaplo otoug epyalouévoug Twv G-Hotels otnv XaAKISIKA.

Opydvwon Zuvedpiwv 16 wpeg - Texvikég Eomiatopiakig 16 wpeg
MadpTiog 2005

2eUIvapIo oToug epyalouévoug Tou Eevodoxeiou Grecotel Club Creta Sun :

1. MpoowTrkd Koudivag HACCP 4 wpeg
2. TpoowTrik6 uttodoxng Texvikég TTWARCEWV

TnAE@WVIKA €TTIKOIVWVIO 8 WpPEG
3. TpoowTikd eoTIOTOPIWV TexVIKEG TTIKOIVWVIAG 4 WPEG
4. TpoowTrKO PTTap -\- 4 wpeg
5. TpoowTtrikd opopwv Texvikég epyaociag

O¢épata Yyielviag 8 wpeg

>UvoAo 28 wpeg

MadpTiog 2005
Zepvapio “Team Building” oToug TrpoioTapévoug Tou Eevodoxeiou
Tzoan Hotels & Resorts o1o P£€Bupvo - 6 WpeG.

®deBpoudpiog 2005
Tepivapio pe Béua «Asitoupyieg & Apuodiotnteg TuAuatog EAéyxou» (6 wpeg) o€
AvTeG Kal TTpoioTapévoug Eevodoxeiwv oTo Eevodoyeio ATAavTig

Pefpoudpiog & MdpTiog 2005
Teuivapio wg pe Béua  «Opydvwon & Aaitoupyia Ymodoxng. TnAepwviki
emiKolvwyvia, Avripetwtrion Mapatmévwv» (6 wpeg) o€ MNMpoioTapévoug Kai UTTAAARAOUG
uttodoxnG Eevodoxeiwv aTo Eevodoxeio Lato

PeBpoudpiog & MapTiog 2005
>epvapio o€ payeipoug gevodoyxeiwv (KEK EmipeAntnpiou HpakAegiou) pe Béua «Yyieiviy
Tpogipwy, Haccp, KooToAdyio a la carte» (12 wpeg)

21-23 Zemrtrepfpiou 2004
Zepvaplio e Bépa «AyyAikn & Mepuavikry OpoAoyia» oToug UTTOAARAOUG TOU TUAUATOG
opopwv Tou Eevodoyxeiou Agapi Beach (6 wpeg)

4 YemrrepBpiou 2004

EioAynon pe 6éua « TnAspwvikn Emkoivwvia — MNwAnRoeig péow tng umodoxrng» oToug
uttaAAnAoug Tng utTodoXNG Tou Eevodoxeiou Agapi Beach (4 wpeg)
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10 louAiou 2004
EioAynon pe 6éua «Mpowbnaon NwAncewv» aToug pyalouévoug TwV ETTICITIOTIKWYV
THNUATWY Tou evodoxeiou Agapi Beach (4 wpeg)

5 AekeuBpiouv 2004
Zepivaplo Pe Bépa «lMpowbnaon MNwAncewv» otoug pyaloPéVoUS TWV KATAOTNHATWY
«OpIpdANG» (3 Wwpeg)

28 NoguBpiou 2004
Zeuvapio pe Bépa «lMpowbnan MwAnoewv» oToug pyalouéVoUG TWV KATACTNHATWY
«Costa Boda» kail «ETriAekTov» (3 WpPECG)

3 & 9 louviou 2004
Mapouaciaon wg YmeuBuvog MepiBaAAovTog Tou Eevodoxeiou Aydrn MTnTg, oto 160
AnpoTiké 2yoAciou HpakAgiou kai aTo 10 NnTriaywyegiou Apkaloxwpiou pe Béua : H
onuacia tng mpoaraagiag Tou mepIBaAAovTog kai n ouuBoAn uag ortn Asitoupyia NG
avakUukAwong (10 wpeg ouvoAo)

18-19 Mdiou 2004
Ainpepn eionynon pe Béua «lMpowbnon mwAncswv» aToug £PYalopévoug TWV
ETMOITIOTIKWY TUNHATWY Tou {evodOoXEIOKOU OUYKPoTHuaTog «AoTépag BouAiaypévng»
(12 wpeg)

PefBpoudpiog 2003
Evdoetixeipnoiakd oepivaplo otoug epyadopévoug Tou Grecotel Agapi Beach
60 wpeg (Ms Word, Excel, Outlook, Windows 2000)

26-28 Mdiou 2003
Tpiuepn eionynon (12 wpeg) oe EmayyeAuartieg ota Tipava AABaviag pe B€ua :
«=evodoxelakég Egappoyég og HYY, TTapouciaon mTpoypdupatog «Protel» yia Aoyapioaoud
Tou lNavemioTnuiou ABnvwv

deBpoudpiog 2002
Zepvapio MS office ag péAn Tou Maykpntiou ZuAAGYyou AleuBuvTwy =ZevodoxeEiwy.
20 wpeg oTIg eykaTaaTaoelg TNG Meooyelakng Ekmraideuong

Aexk-Pef 2003 & 2008
2UppBourog N.S.A. — XriCovtag TNV aT1TOTEAEOPOTIKY opdda. Etaipeia Tou Tpwnv utroupyou
ToupiopoU K. Nikou ZKouAd

v' Evdoemixelpnolakoé yia Grecotel Agapi Beach & Grecotel Cretan Malia Park (4 nuépeg) 32h
v" Avolixté Workshop yia to EmipgeAntripio HpakAgiou (4 nuépeg) 32 h

v' Evdoemixelpnoiako yia Tnv Coca-Cola 3E( 3 nuépeg) 24 h

v' Evdoemixelpnoiakd oepivdpla yia Ta oteAéxn TnG aAuagidag MAZOYTHZ

Ceviké ZUVoAo eKTTAISEUTIKWY WPwV : 9300 wpeg

EIZHCHZEIZ-OMIAIEZ

"Eag onpepa
OuiAieg o€ dId@Oopa €TTIOTNUOVIKA TUVEDpIA

Tovviog 2011
KwvaTavTivouTroAn - Toupkia
Maykoéopio Zuvédpio Toupiopou University of Washington
OuiAia pe Bpa : Wine Marketing

PeBpoudpiog 2010
Oupihia o€ nuepida otn Mukovo -MNpookekAnuévog Anpdpyxou Mukdvou
«ToupioTikA Ektraideuon» - MKO «®@¢éAnan Mukévouy

E-business forum

Wine tourism - Na Aoyapiacud Tou MavemoTnuiou Alyaiou
AeképBpiog 2008 HpdkAegio KpATng
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Oxtdpprog 2008
Dubai Jumeirah - Xuvédpio Eurochrie
OupiAia pe B€ua : Wine tourism clusters Na Aoyapiacuoé Tou MNavemmioTnuiou Aryaiou

deBpoudpiog 2008
Oulhia yia Aoyapiagud Tou YTroupyeiou ToupioTikAg AvATITUENG
«lvtepvet & ToupiIopogy  =evodoxeio «ZTpdTog BaolAikdg»

NoéuBpiog 2007
Ouihia pe Bépa «E§utrnpétnon eAatwv SPA»
aTov Aigbvr) EkBeaiakd xwpo MNoupvwv Kpntng AEKK AvoikTA TTpOoKANGn yia TO KOIVO.

NoéuBpiog 2006
Ouihia pe Bépa «A VpOTOUplO'[lég' , Q¢ Méoo KaramoAéunong tng Zuyxpovns Actuglliac,
& AvaBdbuiong rou PéAou twv lNuvaikwv tng Ymaifpou»
o€ AiBvég Zuvédpio utto Tnv aryida Tng Avatrtuiakng XaAKISIKAG Kal AvaTTTUSIaKNG
AvoikTtr) TTpAoKANCN Yyia To Koivé. http://www.greenconference.gr/

NoéuBpiog 2005
OuiAia pe Bépa «Zuvedplakog Toupiouog — Xpuor] EUKalpia yia TTOIOTIKO TOUPICHO»
oTtov AieBvr) EkBeaiako xwpo MNoupvwv KpAtng AEKK - AvoikTi TTpdoKANGN yia TO KOIVO.

louviog 2005
Ouihia pe Bépa «Oikovopikd AtroTeAéopata F&B» pe ouvepyaaia
pe 1o KETA oto EmigyeAntpio Ayiou NikoAdou - AvoIKTA TTpOOKANGN YIa TO KOIVO.

defpoudpiog & MdapTiog 2005
Mapougiaon wg péAog Tng MepiBaiovTikng Opddag Tou =evodoyeiou Grecotel Club Creta
Sun, oto AnpoTiké ZxoAgiou MNouBwv kal oto AnupoTikd oto Kokkivn Xavi pye Béua : «H
onuacia tng mpoaragiag Tou mePIBAAAovro¢ kai n ouuBoAn uag artn Asiroupyia g
avakUkAwaong»

®deBpoudpiog 2005
Ouihia pe Bépa «OIkovopika AtroTeAéopata F&B»
oe ouvepyaaoia pe 1o KETA oto EmigeAnTrpio PeBUuvou. AvoikTh TTpOGKANGN YIa TO KOIVO

lavoudpiog 2005
Ouihia pe Bépa «O1kovopikd AtroteAéopata F&B» pe ouvepyacoia
pe To KETA oto HpdkAgio KpATNG - AVoIKTA TTPOOKANCT YIa TO KOIVO.

OkTwppiog 2004
Juvtoviopuds & Opydvwon TePIBAANOVTIKAG €0TTePidag pe Béua «AvBpwtrog &
MepiBdAAov» oTo Eevodoyeio Grecotel Ayatrn M1rnTg

AuUyoucoTtog 2002
Oulhia o1o 80 Zuvedpio Kpntwyv PoitnTwv pe B€pa :
«Toupiopdg & AvamrTuén. EvaAAakTtikég MpootrTikég otnv KpATn»

AIAKPIZEIZ

MapTiog 1997
‘Etraivog atré Tov ZUAAoyo AieuBuvtwy Zevodoxeiwv Podou
lavoudpiog 1995
‘Etraivog atré Tov MnTpoTtroAitn Pédou
louviog 1993 & loUviog 1994
ApioTeio kai BpaBeio Mpoddou
louviog 1990
‘ETraivog a1mé 1a @povtiotApia A. Kétraka (MFeppavikwy)

AHMOZXZIEYXEIX

27 Mdiou 2001

E@nuepida AvaroAn Ay. NikoAdou — ZUveSPIAKOS ToUpPIONOS , H Xpuaii Eukaipia yia Moiomiké
Toupiouo
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28 Tovviov 2001

Eonuepida AvaroAn Ay. NikoAdou — AVpOTOUpIO'[.lég’ , Q¢ Méoo KaramoAéunong tng Zayxpovng
Aarugidiag, & AvaBdbuiong rou PéAou twv lMNuvaikwv tng Ymaipou

3 AuyouoTou 2001

Epnuepida AvaroAn Ay. NikoAdou — H Agiroupyia tng Aurouarormroinong

8 AuyouoTou 2001

og Xuvaprnon ue tov AvBpwrrivo Mapdyovra

E@nuepida AvaroAr Ay. NikoAdou — 2uyxpovol lNpoéopuyec

4 & 5 ZemrreuBpiou 2001

Méoa amo Aiagoperikny Omrikn wvia

E@nuepida AvaroAr Ay. NikoAdou — O Apxéyovog Oivog

4 OkTwfRpiou 2001

Epnuepida AvaroAn Ay. NikoAdou — Orav 1o AdoAo wéua, pag givar avaykaio 600 Kai n

aAnBsia

10 OkTwRpiou 2001

Epnuepida AvaroAn Ay. NikoAdou — Zuyxpoves Moppéc «EAsuBepiag»

26 OkTwfRpiou 2001

Kkai n umrokpigia tng @avarikng Moiving

Epnuepida AvaroAn Ay. NikoAdou — AvBpwrriva Aikaiwuara

1,2,3,4 NogpBpiou 2001

Avoiktéc AvBpwmives Kolvwvisg

E@nuepida AvaroAn Ay. NikodGou — To Néo lporurro 1SO 9001:2000 cro Grecotel Agapi
Beach Hapdiinia pe tyv ictomoiney HACCP

25 Askepppiou 2001

Epnuepida AvaroAn Ay. NikoAdou

24 lavouapiou 2002

Epnuepida AvaroAn Ay. NikoAdou

Aekéupprog 2001
Mepiodikd XpApa & Toupioudg

lavoudpiog 2002
Mepiodikd XpApa & Toupioudg

OkTWwpRpI0G 2005
Epnuepida MNatpig

Noéuppiog 2005
Epnuepida Meadyelog

21 AmrpiAiou 2006
Mav.) Eo@nuepida Matpig

17 AuyouoTtou 2006
Epnuepida MaTpig

OkTWwppI10g 2006
Epnuepida MaTpig

OkTWwpRpI10g 2006
Mepi0dikd XpApa & Toupiopdg

4 AekepBpiou 2006

To lMNopTivo Tpatréd:

0ulo, 10 31K6 pag

AypoToupIoHOG

Zuvedpiakog Toupiopog

ToupioTikA €k@eon Anuga otnv KoAwvia

EvaAAakTikég Mopgpég ToupiopoU

Noéco @iA6Eevol cipaoTe TeAIka ; (Epeuva yia to MMdvreio

‘EykAnpa oto §evodoxeio

‘Epeuva yia Tnv eyKAnHATIKOTNTA OTA {EVOBoxeia

MoAITiké Zx6AI0

ZevodoxeloKkn EYKANHATIKOTNTA

MpakTiK&
AvarrTtugn»

AieBvoug Zuvedpiou e
Epnuepida Matpig

Oépa  «Acg1popog
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27 AekeppBpiou 2006

16 lavouapiou 2007

9 MapTtiou 2007
19 MaprTiou 2007

5 Mdiou 2007
Koivwvikég TTpoBANHOTIONOG

1 AuyoucTtou 2007
1 ZemrrepBpiou 2007

19 ZemrreuBpiou 2007
Epnuepida Matpig

4 OeBpouapiou 2008
louviog 2008

louAiog 2008

MNa Tnv utrokpicia TnG BavaTiKAG TTOIVAG
Epnuepida MNatpig

‘Epeuva yia Tnv TEPIBAAAOVTIKNA TTOAITIKH TOU ARpou
HpakAgiou Egpnuepida MNaTtpig

Atrokévipwon oTny ... koudiva Epnuepida Matpig
H Nuvaika oto X0eg kal oTo ZApepa Epnuepida Marpig

‘EAAe1yn ZepBiTéOpwv oTA Zgvodoxeia

H ToupioTikh TTOAITIKA agopd 6Aoug pag Eenuepida Matpig
ToupioTik Ekmraideuon E@nuepida looTipia Zuvévteugn

MNuvaikeg oTnv e§ouaia. (Etrikaipo ToAITIKO oX6AI0)

‘Epeuva oTo agpodpopio HpakAgiou - E@nuepida MNaTtpig
AvTiBéoeig oTnv EAoUvTa E@nuepida Marpig

Zuyxpovol MNpeoBeutég Tou TOUPIOPOU E@nuepida MNatpig

ZemrtéuPpiog - NoéuBpiog 2018 Aidgpopa dpBpa TOUPICTIKOU EVIINPEPOVTOG

ITAn0oc apboypaoioc néypt onuepa og Tomkd Kot £6vikd TOTOo

ZYZITATIKEZ EMIZTOAEZ :

Ap. Ayyng Oe6dwpog  AékTopag MavetmioTnuiou Alyaiou

Ap. M. ZTepavidou
N. ZKoupi6g

A. AaokaAdkn

A. ZIKivioTn

Ap. Aayég AnuRTpiog

Ap. XpRoTtog Euady.

. Kabnyntpia A.Z.T.E.P., Avipia A.Z. TpatmeCag Maryland USA
. Kabnynt A.Z.T.E.P AieuBuvtrig Apollo Beach ®ainpdxt.

. AlcuBuvTh Atlantis Hotel

. AicuBuvtr) Mykonos Blu, 1. AvtA Santa Marina Mukévou,
Avtn Mykonos Palace

>0pBoulog Emixeipoewy (4 €t ouvepyaoiag)

Koountopag MavemmoTAiuiou Alyaiou

Mpoedpog peTatTTuxiakou AigBvoug Mavemiotnuiou EAAGSaG

NPO®OPIKEZX XYZTAZEIX :

Mrropeite va AGBeTE aTTO TOUG KK. :

NikéAao HAiGdn

lwavvn ZPTTwKo
NIKOAQO ZPTTWKO
PwokoAdkn XapdAautro
Apn ZKuBaAdkn

Kopiva AAeavdpn
BagiAn MavayiwTtou
NAeUTEPN ZIKIVIWTN

HAia Matrayewpyiou

m.leviké AieuBuvTn Agitoupyiag & Mpoidvtog Grecotel S.A
AleuBivwyv ZupBouAo Ayatrn MTntg A.E.

Mpéedpo Ayatrn MtnTg A.E.

lev. Avin Sbokos Hotel Group

lev. Avin Malia Park

Marketing Maris Hotels

lev. Avin Zeus Village

. Avtn Mykonos Palace

I161okTATN Santa Marina Mykonos

Zévec M\wooeg :

Apiota Tnv AyyAikn (Proficiency — adeia didaokaAiag)
KaAd tnv Meppavikn, KaAd tnv ITaAiki
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Fvwoeig HAeKTpOVIKWY YTTOAOYIOTWYV :
o DOS 6.22 - Fidelio 5.22 & windows version
o Unidata - Estia - Ermis
o Windows — Ms Office
o Visual Basic 6.0
Scala (Amiga)
Adobe Photoshop 7.0 - Corel 11
XpnAon kai MNpoypauuationdg Labware pos
Protel - AAéEavdpog
Bivreookotnon & Anpioupyia DVD-ULEAD

O O 0 O

Xepivdapia

YTroupyeio Epyaciag — Zepivdapio Embswpntwv Epyaciag

EKAAA — Aioiknon Extraideutikwv Movadwv

EKAAA — To avAAiko B0pa

EKAAA — H diapBopd oTov dnuoaio Topéa

EKAAA — AleuBuvTég TUNUATWY

EKAAA — lodtnTa @UAWY OTnVv epyaaia

E- government Forum — Wnoiokn diakuBépvnon (3 NUEPES)

KMOP — Social Action and Innovation Centre — Bia kai TTapevoxAnon oto Xwpo
epyaoiag (2 nuéPEG)

EKAAA - O ZeBaopdg Twv AKAIWUATWY Twv ATOpwV e Avatmnpia Kal n
E@appoyn tou Xdaptn Oepehiwdwyv Aikaiwpdtwy Tng E.E. wg Agoveg XpnoTng
Aloiknong

JMK — Changing the business culture

FORUM- ADVANCED TEXNIKEZ AIANPOZQMIKHZ  EMIKOINQNIAX
& ANOPQIINH ZYMMEPI®OPA

Hyeoia — EmpeAntrpio HpakAgiou Eionyntg Kog MNMavayiwtdtTouAog Aviwvng
Zepvapio Extraideuong Exkmraideutwyv 2EMN — AEK 2006 EKENMIZ 300 wpeg

NLP — NEYPOI'AQZZIKOZ NMPOrPAMMATIZMOZ — 16 QPEXZ

2uppeToxn oto Emipopewtikéd Zepivapio Tng NSA (k. Nikou ZkouAd)

«XTi¢ovTag Tnv AtroteAeapartikr) Ouddax» até 28/2-3/3 oto MNoépTo EAolvTa Mdpe
EEAE « Emixeipnoiako MNMakéto Anuociwv ZxEoewvy» 8 wpeg

18pupa Texvoloyiag & "Epeuvag HpakAeiou (Visual Basic 6.0) 60 wpeg

‘1dpupa Texvoroyiag & "Epeuvag HpakAegiou (H/Y) 112 wpeg

EEAE «Zxedlaopog TouploTikwy MNakéTwvy 350 wpeg

Metémreita ouvepyaoia pe Tnv EEAE yia Tnv ékdoon CD ROM 6¢pa

«O1 EvaAAakTikéG Mopgég Toupiopou atnv KpAtn»

ITE — PRIORITY «To Néo Mpdtutro ISO 9001:2000» 8 wpeg

PRIORITY «Zeuivapio Ecwtepikwv EmBewpnTtwv» 14 wpeg

Meooyeiakh EkmaideuTikfy « Golf Marketing»

>uppetoxn ato MaveAArvio Zuvédpio OEEK 14-17 Zemrrepfpiou otnv ABAva
2uppeTtoxn otnv Opydvwon Huepidag Tng Z.T.E.

Metémeita ouvepyaaia yia tnv ékdoon CD ROM

VVVVYVYVYVYYVY

A\ 7 A\

YV VYV

YVVY

VVVYVYVY

ZTPATIWTIKEG YTTOXPEWOEIG : EKTTAnpwuéveg
lavoudpiog 1999— loUAiog 2000 ZtpaTmiwTikn OnTeia (EdikéTNTA «ZImiotAg» Z.1. 1)

AAAa EvdiagépovTa :
ZUAAoyn ZTTaviwy AvTIKEIHEVWYVY OTTWG: Xiouuop Kal KaAR AidBson yia Zuvepyaaia.
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AVOADTIKO VTOUVI|LO. ETLGTI|LOVIKOV
ONUOCIEVGEWMY

International Conference Papers

1. Valerga, M., G. Triantafyllou and K.P. Tsagarakis. 2002. The Water Recycling and Reuse
Practice at Grecotel Hotels. IWA Regional Symposium on Water Recycling in
Mediterranean Region, Iraklio, Greece, 26-29 September 2002. pp. 73-76

THE WATER RECYCLING AND REUSE PRACTICE
AT GRECOTEL HOTELS

Valerga®, G. Triantafyllou®, and K.P. Tsagarakis®

! Grecotel S.A., environment@ath.grecotel.gr, control ab@ab.grecotel.gr
2 NAGREF., National Agricultural Research Foundation Regional Foundation of
Crete, P.O.Box. 2229, 71110 Iraklion, Greece, kandila@her.forthnet.qgr.

Abstract

Grecotel is the largest hotel chain in Greece with 23 hotels and a total bed capacity
of about 12.000 beds. There are currently 15 Grecotel resorts (4 and 5 star) located
in Crete, Rhodes, Corfu, Halkidiki, West Peloponnese, Mykonos and Kos, while
another 2 will open in year 2002 in Kos and Attica. Furthermore there are 6 city
hotels of the 4 and 5 star category under the company's management while another
two city hotels will open in 2002. Grecotel by contract, is responsible for the
management of all the hotels in the group.

The management of Grecotel believes that the tourism industry must set an

example in respecting the natural and cultural environment. For this reason, the

company has introduced an environmental management and protection program

which has been supported by the European Communities and specialists in Greece

and abroad. Some of the activities on water conservation and waste minimization

include:

« Improved biological treatment plants and re-use of water for garden irrigation
(except lawns).

o Re-use of final rinse water as pre-wash in laundries.

« Reduction of single use products (marmalade, plastic cocktail decorations etc.)

« Increased use of returnable glass bottles and reduction of PVC and aluminium
containers.

« Linen shopping bags (pilot scheme in 5* Grecotels 1994). Plastic laundry,
sanitary & refuse bags replaced with recycled paper bags.
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« Bulk purchasing in returnable packaging.

« Recycling and re-use of waste products - wherever possible.

« Inclusion of Grecotel Environmental Policy in new Personnel Induction Manual.

o Distribution of “Savoir Vivre” leaflet which encourages ecological thinking in
the home as well as the workplace.

« Environmental duties included in all job descriptions. Slides shows and talks to
all levels of personnel.

« Eco-check list included in the regular Grecotel Quality Audit of all hotels.

This paper will concentrate on the company's policy to water recycling and reuse.
There will also be presented the systems employed for wastewater treatment in all
hotels owned and administrated from Grecotel. There will be a qualitative and
quantitative presentation for the treated effluents and the specific reuse
applications and techniques.

G. Triantafyllou (2006) “Agro-tourism: a mean against modern urbanism and its
contribution to the improvement of women’s role in the countryside.” International
Conference: “Sustainability in Mediterranean Mass Tourism Regions” The conference
was the major dissemination event of the GREEN DRACHMA Il project
(www.greendrachma.gr) - a collaborative initiative of 8 Greek organizations, which is
supported by the LIFE ENVIRONMENT programme (Oct 2004 — Dec 2006). Heraklion,
Crete, Greece, November 23-24, 2006.

Abstract

Tourism has the potential to empower women, particularly in rural areas. However, little
is known about whether it can have the same effect in Andean communities, mainly
because the traditional social and cultural structures of those communities have limited
women’s ability to empower themselves through traditional economic activities
“Agro-tourism: a mean against modern urbanism and its contribution to the improvement
of women’s role in the countryside.”

https://ec.europa.eu/environment/life/project/Projects/index.cfm?fuseaction=home.showF
ile&rep=file&fil=Conference Proceedings.pdf

D. Lagos, D.Papathanasiou-Zuhrt, G. Triantafyllou (2008), “Wine Tourism Networks
And Business Clusters In The Greek Tourism Industry” International conference
committee. 28th EuroCHRIE conference Dubai 2008, 11th — 14th October 2008, The
Emirates Academy of hospitality Management. In academic association with Ecole
Hoteliere de Lausanne”.

Abstract

The issue of Business Clusters became foreground of economic thought in the
90’s due to Michael Porter’s research work, who argued that the most successful
export companies belong to groups of enterprises of the same field that are
geographically close to one another. Tourism, as an economic activity, includes a
wide range of small and medium enterprises engaging in various sectors of it. It is
argued that Networks and Business Clusters within the field of tourism economics
define de facto the competitiveness of a tourist destination. Networks and
Business Clusters of small and medium enterprises which operate in a tourism
destination is a prerequisite that contribute to its competitiveness. Especially in
Greece, it is alleged that Networks and Business Clusters can maximize the
abilities offered by technology, new markets and other external factors and
contribute to the strengthening of competitiveness within the sector of tourism.
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This paper provides the conceptual framework and the characteristics of Wine
Tourism Networks and Business Clusters. According to this we analyze the
competitiveness model in Wine Tourism and we make a review of both
international and Greek experience of Networks and Business Clusters’
development coming from the field of small and medium enterprises. Then we
proceed to an evaluation of the current situation of Networks and Business
Clusters within the Greek wine tourism industry, infer some general conclusions
and shape tourism policy proposals.

Key-words: Wine Tourism, Networks, Business Clusters, small & medium
tourism enterprises, tourism competitiveness

https://gala.gre.ac.uk/id/eprint/5025/4/5025 EuroCHRIE 2008 Conference progr
amme and schedule.pdf

Triantafyllou G., E. Christou, D. Lagos, P. Kassianidis (2011), “Wine packaging
elements: Do they impact consumer’s purchasing Behavior?” International conference
“Advances in Hospitality and Tourism Marketing and Management”, 19-24 June 2011,
Bogazici University, Istanbul, Turkey, organized by Bogazinci University and
Washington State University. (Book of Abstracts), pp.322-328.

Abstract

Packaging wine involves the science, art and technology of bottling, enclosing or
protecting products in the best medium for distribution, storage, presentation of
goods for sale, and consumption. It includes as well the art of labeling, the closure
treatment, the naming of the product and the choice of the shape and colour of the
bottle. The wine’s origin is also a valuable parameter. One approach to studying
food choice comes from psychological research into attitude and behaviour
relationships. Referring to the Theory of Planned Behavior (Ajzen, 1991), it is
assumed that most part of the influences on food choice are mediated by the
beliefs and attitudes held by an individual. Beliefs about the nutritional quality and
health effects of a food may be factors more important than the actual nutritional
quality and health consequences in determining an individual's choice. Concerning
wine, the beliefs about its health consequences play a major role. Indeed, wine can
be both a good friend (in moderation, providing physical and social benefits) but a
cruel enemy too (in excess, causing moral and physical declines). That is, one of
the most prominent factors influencing consumer’s wine choice has been found to
be perceived quality (Hauck,1991). Quality can be perceived by human senses, as
sight: for food products, and especially for wine, that means packaging and labels
are some of the sources consumers refer to in order to judge the quality of the
product and to make a choice.

http://www.ahtmm.com/wp-content/uploads/2016/08/intro.pdf
http://www.ahtmm.com/wp-content/uploads/2016/08/part3.pdf

Triantafyllou G., C. Lypmperopoulos, D. Lagos, E. Christou (2014) “Wine Packaging
Marketing: Recent trends in the Wine Market”. Conference in “Advances in Hospitality
and Tourism Marketing & Management”, 25-27 June 2014. University of Mauritius &
Washighton State University

Abstract

Packaging design of food products in general and wine specifically aims to
influence consumers’ sensory expectation and taste evaluation (Deliza and
MacFie, 1996; Lange et al., 2002; Szolnoki, 2007). Orth and Malkewitz (2008)
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report five distinct holistic packaging 308 design styles for which consumers have
different product associations. Consumers’ liking of a wine was found to be
influenced by the label design and labeling information (Szolnoki, 2007). One
approach to studying food choice comes from psychological research into attitude
and behaviour relationships. Referring to the Theory of Planned Behavior (Ajzen,
1991), it is assumed that most part of the influences on food choice are mediated
by the beliefs and attitudes held by an individual. This paper investigates studies
and summarizes the packaging options available to the wine industry, including
the positives and negatives of traditional glass and alternative media. It is based on
a review of available research, literature and reports and on the opinions of local
and international industry stakeholders.

KEYWORDS Wine packaging, wine marketing, label
http://www.ahtmm.com/wp-content/uploads/2016/08/Program.pdf

https://ahtmm.emu.edu.tr/Documents/previous-conferences/2014-Conference-
Proceedings.pdf

Triantafyllou G., C. Lypmperopoulos, D. Lagos, (2016) «Consumers’ Satisfaction in
Dependence with the Perceived Value of Wine» International Conference on Tourism
Dynamics and Trends Antalya, TURKEY 04-07 May 2016. p.p. 96-107

Abstract

In the present paper the central issue concerns initially the clarification of the main
methods that are implied by the Greek enterprises which are activated in the wine
section, namely wine production and selling, with the aim of increasing the
perceived value of their wine products. Likewise, it constitutes an attempt to
determine in what extend the perceived value of wine products is influential with a
positive way to the consumers‘behaviour and if it is conducive to the
configuration of consumers‘satisfaction level. The results of the research
demonstrated that the younger consumers have completely different approach
concerning the influence of the estimated value in their choices than the more
mature consumers. It was also revealed that the consumers of medium
involvement evaluate with different criteria the satisfaction that derives from the
consumption of wine comparing with the consumers of low and of high
involvement. Keywords: Wine Marketing, Estimated Value, Wine Consumers,
Satisfaction

https://ictdt.net/wp-content/uploads/2019/11/1.-International-Tourism-Dynamics-
and-Trends-Proceedings-Book.pdf

Triantafyllou G., C. Lypmperopoulos, D. Lagos, (2016), “Factors that determine the
perceived value of wine and the consumers’ satisfaction level”. 4th International
Conference on Contemporary Marketing Issues, 22-24 June 2016, Heraklion, Greece

Abstract

In the present paper the central issue concerns initially the clarification of the main
methods that are implied by the Greek enterprises which are activated in the wine
section, namely wine production and selling, with the aim of increasing the
perceived value of their wine products. Likewise, it constitutes an attempt to
determine in what extend the perceived value of wine products is influential with a

Page 16 of 25


http://www.ahtmm.com/wp-content/uploads/2016/08/Program.pdf
https://ahtmm.emu.edu.tr/Documents/previous-conferences/2014-Conference-Proceedings.pdf
https://ahtmm.emu.edu.tr/Documents/previous-conferences/2014-Conference-Proceedings.pdf
https://ictdt.net/wp-content/uploads/2019/11/I.-International-Tourism-Dynamics-and-Trends-Proceedings-Book.pdf
https://ictdt.net/wp-content/uploads/2019/11/I.-International-Tourism-Dynamics-and-Trends-Proceedings-Book.pdf

positive way to the consumers’ behavior and if it is conducive to the configuration
of consumers’ satisfaction level.

The results of the research demonstrated that the younger consumers have
completely different approach concerning the influence of the estimated value in
their choices than the more mature consumers. It was also revealed that the
consumers of medium involvement evaluate with different criteria the satisfaction
that derives from the consumption of wine comparing with the consumers of low
and of high involvement.

Keywords: expectations, perceived value, satisfaction level, customer behavior,
loyalty

http://www.mkt.teithe.qr/iccmi2016/ICCMI1%202016%20CONFERENCE%20PRO
GRAMME .pdf

G. Triantafyllou, D. Lagos, P. Poulaki, (2019), The development of wine tourism in
Crete according to wine producers’ perception. ICCMI, 10-12 July 2019, Heraklion,
Greece

Abstract

The purpose of this paper is to present the evolution of wine tourism in Crete
along with the level of its interaction with the local community according to wine
producers’ estimations.

The necessity of studying thoroughly the wine makers’ opinions with regard to the
utility of wine tourism and its benefits has been emerged from the fact that
employers of both sectors, tourism and agriculture too, are confronting on a daily
basis the negative impacts of the financial recession which has triggered the
increase of unemployment and the decline of business activities generally in
Greece.

Keywords: wine tourism, Crete, marketing, sustainability

https://iccmi2019.org/file/ICCMI-2019-Conference-Programme.pdf

G. Triantafyllou, Michail Toanoglou, Strataki E., Rahul Pratap Singh Kaurav
(2020), “How Web of Science is shaping the researches on publications on wine tourism:
Bibliometric analysis approach”. ICCMI, 2020, Virtual Conference — Enclosed
Acceptance letter

Abstract

Previous researches and industry trends have shown increasing preferences and
likeliness on Wine Tourism. That is why; the primary objective of this study was
to show the current state of scientific research regarding wine tourism. This paper
employs the data extracted from WOS (Web of Science) and has applied
quantitative methods. For this purpose, a bibliometric analysis of the publications
indexed in WoS was conducted. This has analyzed the correlation between
increases, coverage, overlap, dispersion and concentration of documents. During
the search process, a set of 472 articles and 198 different sources were obtained.
We have concluded with the important keywords and other important things. The
analysis part leads with the directions for future researches.
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Keywords: Wine tourism, bibliometric analysis, WOS, Index
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10. G. Triantafyllou, Apladas G., Strataki E., (2020), “Positioning an emerging wine route in
the Island of Crete: Interpreting the wine tourism market and its implications for marketing”.
ICCMI, 2020, Virtual Conference — Enclosed Acceptance letter

Abstract

Crete in Greece is home to an emerging wine route with more than 50 wineries. This
paper is intending to identify the wine cluster. The wine routes in Crete have one
distinct cluster, and there is another one in North Greece. The wineries welcome many
international visitors along with the uprising numbers of domestic types of tourists.
Through the results of a visitor survey at 46 wineries, the paper will illustrate the
different markets visiting the wine routes in Crete and suggests possible implications
for marketing strategies for this emerging wine route. The paper has identified some
ways and means for the future researchers and industry planners for achieving the
required success.

Keywords: Wine routes, wine tourism market, Crete, Greece

http://iccmi2020.0rg
http://iccmi2020.org/wp-content/uploads/ICCMI-2020-Conference-Programme.pdf

11. George Triantafillou, Konstantinos Petridis and Marinos Anastasakis (2020) The
transition to online learning during the COVID-19 pandemic: A Student Perspective — A case
study in Greece, 16th HSSS National & International - Virtual Conference

Abstract

The sudden outbreak of COVID-19 pandemic forced European countries to
implement abruptly necessary measures to tackle the spread of the virus including
travel restrictions, remote work, and distant learning. This led to a significant
disruption in the provision of education, training and mobility opportunities for
learners, teachers and educators across the European Union and the globe.

The purpose of the present paper is to illustrate the students’ perspective regarding the
transition from face to face teaching to online and blended learning models.

2093 undergraduate students in Greece completed an online questionnaire that
envisioned capturing the students’ perspective regarding the challenges they faced
during the transition from face to face learning to online learning. 81% of the
participants stated that they experienced challenges with the online learning model.
Analysis of the results indicated that the challenges can be grouped in the following
categories: technical issues, emotional support, interaction with the teacher & co-
learners and lack of soft skills along online learning.

The authors concluded that the learning autonomy of students should be cultivated
and supported through the employed online teaching methods to enhance the impact
of online teaching & learning the forthcoming semester.

The data of the survey was analyzed by using Qualitative Content Analysis (QCA).
Key Words: distance learning, blended teaching methods, education, online teaching

www.confe.hsss.eu/program-and-abstracts/
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12.

13.

14.

Konstantinos Petridis, Emmanuel Lourakis, George Triantafillou, Marinos Anastasakis.
The Impact of Corona Virus to Higher Education. National University of Uzbekistan Holon
Institute of Technology FRONTIER IN MATHEMATICS AND COMPUTER SCIENCE
October 12-15, 2020

Abstract
The global higher education landscape has dramatically changed in the past six months due to

the Corona Virus (COVID-19) pandemic [1]. Higher Education Institutions have faced
economic crises in the past, but the challenges posed by COVID-19 were unprecedented [2].
The pandemic spread fast across the globe and found Higher Education Institutions mostly
unprepared. The impact was felt on all Higher Education stakeholders: students, researchers,
academics, Institutions, Funding Agencies, and local societies.

http://fmcs.nuu.uz/FMCS Abstract Book 2020.pdf

Georgios Triantafyllou, Eirini Strataki and Michail Volyrakis The influence of spatial
infrastructure on resort hotel crime. A case study in Crete. TOURMAN 2021

Abstract

The primary objective of the study is to investigate the possible existence of
significant links that bind spatial infrastructure and property layout with hospitality
related crimes.

The question is how the design and the architectural layout of a resort hotel may make
crime relatively easy or difficult.

Under this topic the researchers tried to shed light in a previously unexplored region of
criminality within the service sector in Greece, investigating 4 and 5 star hotels in the
island of Crete.

A form of non-probability purposive sampling was applied. The methods of the
research were three: Direct observation of hotel infrastructure, ranking of key
variables by an expert panel and semi- structured interview with hoteliers.

Key Words: Infrastructure, crime, security, resort hotel

https://www.tourman.gr/full programme.pdf

Georgios  Triantafyllou, Maria  Eftychia  Apostolaki, Natalia  Farsari, Eirini
Strataki and Evangelos Taliouris, The tourism development in the municipality of Malevizi
in Crete, by promoting the consumption of the local products in the hospitality industry.
TOURMAN 2021

Abstract

The initial goal of the research is to investigate the connection of the local products of
the primary sector with the tourism enterprises of the municipality of Malevizi. It
begged the question how the tourist areas of the municipality will include the local
products in the menus they use, in order to help in the development of tourism.

To carry out this topic the researchers used two approaches to be more effective. In
particular, they used a qualitative and a quantitative study. Specifically, we had
structured interviews by officials of the municipality of Malevizi and by individuals,
who have a memorable experience in the tourism factor. Then, 105 questionnaires
collected, which gave useful statistical results.

Key Words: Tourism development, local products, municipality,

https://www.tourman.gr/full programme.pdf
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15.

16.

17.

George Triantafyllou, loulia Poulaki AND Eirini Strataki The influence of the pandemic
new data regarding the guest’s decision to revisit a tourist destination. Motives that lead to
that decision: Evidence from Crete. International Summit 2021 - Shifting gears in tourism in a
time of crisis

http://tourism-summit.org/gallery/

Abstract

This paper is intending to identify the wither the tourists are primarily attracted by the
decision of a guest to visit a tourist destination again. So we examine in what extend
the covid pandemia period affected the variables by which guests are leaded to choose
the same destination again. The primary data was collected using Google Forms. 1523
participants have responded. The questionnaire was found reliable. After performing
regression analysis and path modelling, we have found that there is a positive
relationship in the variables, i.e. location, price, distance, safe country, satisfaction,
and revisit and recommendation intentions. The paper could help the industry
professionals in adopting the strategies and ways and means for developing their
business with better and futuristic ideas.

Keywords: tourist destination, decision to revisit, Crete, Greece

George Triantafyllou, Panagiotis Kassianidis AND Eirini Strataki The Environmental
policies in the hospitality industry during the era of the pandemic COVID-19: Evidence from
the Grecotel hotel chain in Greece. International Summit 2021 - Shifting gears in tourism in a
time of crisis

http://tourism-summit.org/gallery/

Abstract

The last two years it has been an exceptional period for countries across the globe. In
this paper we examine the connection between the hospitality industry and their will
to get certified with an environmental certificate. We focus on the different
behaviours between hotel chains and indepents hotels. According to an unofficial
perceptual survey of a small sample, indicates that Grecotel is a prime hotel chain in
Greece and it maintains a superior environmental policy. That is why, this study
employed content analysis of policy documents to Grecotel hotel in Greece.

Keywords: covid, pandemic, iso 14001, environmental certificates, Grecotel, Greece

George Triantafyllou, loulia Poulaki, Eirini Strataki “The significance of local food for
the guest’s decision to revisit a tourist destination: Evidence from Crete” 9™ ICCMI 2021

https://iccmi2021.org/wp-content/uploads/ICCMI 2021 Conference Proceedings.pdf

Abstract

Crete in Greece is the home of numerous tourists, in fact, the tourists who are
interested in food and cuisine, i.e., foodies. This paper is intending to identify the
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18.

19.

wither the tourists are primarily attracted by the local food. If yes, do they have revisit
or recommendation intentions for Crete? The primary data was collected using
Google Forms. 527 participants have responded. The questionnaire was found
reliable. After performing regression analysis and path modelling, we have found that
there is a positive relationship in the variables, i.e. taste, price, serving style, vendor
satisfaction, and revisit and recommendation intentions. The paper could help the
industry professionals in adopting the strategies and ways and means for developing
their business with better and futuristic ideas.

Keywords: local food, cuisine based tourism, food tourism, decision to revisit, Crete,
Greece

George Triantafyllou, Panagiotis Kassianidis, Eirini Strataki “Environmental
policies and procedures in the hospitality industry: A study of policies of Grecotel
hotel chain in Greece” 9th ICCMI 2021

https://iccmi2021.org/wp-content/uploads/ICCMI 2021 Conference Proceedings.pdf

Abstract

The year 2020-21 has been an exceptional period for countries across the globe. During the
world pandemic the debate is increasing on the environmental policies and their effective
implementation. Many hotels, now-a-days, develop environmental policies and they use their
policies as a marketing tool — to attract sales (Hsieh, 2012). According to an unofficial
perceptual survey of a small sample, indicates that Grecotel is a prime hotel chain in Greece
and it maintains a superior environmental policy. That is why, this study employed content
analysis of policy documents to Grecotel hotel in Greece. This study analyzes the five annual
policy document and sentiments from Twitter to understand the different ways and means to
prepare, develop, and implement the better environmental policies.

Keywords: hotel chain, resorts, thematic analysis, content analysis, environmental
policy, user generated contents, Grecotel, Greece

George Triantafyllou, Eirini Strataki. “The consequences of the distance learning
procedures to the university students’ efficiency” ICOMEU 2022 - International Conference
on Management of Educational Units (ICOMEU)

https://www.icomeu.gr/wp-content/uploads/FilessPROGRAMME 2022.pdf
https://www.icomeu.gr/BoA ICOMEU%202022.pdf

Abstract

The purpose of the present study is dual. Primarily, it constitutes an attempt to
display and analyze “online learning”, “student and teacher autonomy” and
“stimulating a lesson via distance” as factors which determine and form the new
educational and learning status quo. Secondly we focus on the teachers’ and students’
ability to adjust to the new academic reality by updating their knowledge and skills in
a flexible and fearless way. An enormous sample of 2093 on-line undergraduate
questionnaires, distributed to participants from eight universities of Greece, shares a
vivid description of the new learning adjustment from both banks of the river; from
the student’s capability to keep up with the present liquid educational system and
from the teacher’s ability to confront the coming needs of field. Qualitative Content
Analysis was applied for the description and interpretation of the collected data

(Ronggui, 2016).
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Key Words: Higher Education, COVID-19, distance learning, blended teaching
methods, education

George Triantafyllou, Eirini Strataki, Maria Styliani Divrioti. “The financial
performance of enterprises close to Spinalonga islet, after the outbreak of covid-19.
INTERNATIONAL CONFERENCE ON COVID-19, DIGITAL
TRANSFORMATION AND TOURISM RESILIENCE, Vietnam, March 15, 2022

http://conference.huht.hueuni.edu.vn/booklet.pdf

Abstract

Spinalonga islet, located on the famous gulf of Elounda, is considered as a monument
of historic value, which represents the period of Venetian occupation along with the
period of lepers’ banishment. The last two decades, 300.000 to 400.000 tourists
approximately visit the specific islet every year. The rising interest for Spinalonga
gave a boost to the tourist development of the area and many local enterprises are
heavily depended by the visitors’ flows of Spinalonga. In 2020, during the outbreak of
Covid-19, the site of Spinalonga had nearly 70.000 visitors, a very small number
compared with the 410.000 visitors of the islet in the summer of 2019. The specific
study constitutes an attempt to describe and explain the impact of coronavirus to the
function of enterprises that their income is strongly depended from the sightseeing of
Spinalonga. Survey was contacted in order to accomplish the issue of the study. The
sample of the research is composed by local entrepreneurs from the area of Elounda
gulf. In particular, 55 questionnaires were distributed with the aim of collecting data
for quantitative analysis. The temporary closure of Spinalonga site affected the
operation of the related enterprises to a certain extent. However, the entrepreneurs of
the particular enterprises expressed strongly their intention to reopen them for the next
operational season.

Keywords: Spinalonga islet, pandemic, business performance

Dr. George Triantafyllou, Dr. Panagiotis Kassianidis, Eirini Strataki,
Georgios Apladas.

“Residents Attitude for Tourism: Research, Linkages and Future Research Themes.
IBANESS Congress Series on Economics, Business and Management-
Plovdiv/Bulgaria March 12-13, 2022

https://www.ibaness.org/plovdiv-2022-proceedings-book

Abstract

With the emergence of tourism as one of the largest service industries, its different
components were always focusing of researchers. The multifaceted research related to
residents’ attitude in journals indexed by the Web of Science is the focus of this study.

Purpose: This study is intended to analyze the trend along with the pattern of
discussion on residents’ attitude for tourism in the scientific documents. The
objectives of the study include 1) analyzing the productivity and citation index of
scientific documents, 2) investigating the definition and context for defining residents’
attitude in top cited thematic literature, and 3) to identify the future research directions
for helping the other research scholars
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24,

Dr. George Triantafyllou

“Developing Soft Skills for middle aged trainees in the hospitality sector. Obstacles,
Stereotypes, Flexibility” International Week in Digital and Soft Skills Development,
26th - 30th of September 2022

https://sites.qgoogle.com/view/internationalweekindigitalsoft/home-page?authuser=0
https://sites.google.com/view/internationalweekindigitalsoft/our-
speakers?authuser=0

Abstract

This survey reflects an experiential and empirical study of the speaker regarding the
methods of developing technical skills among professionals with experience in the
tourism industry. Undoubtedly, developing soft skills in young students is like
growing vegetables in a fresh and virgin garden. The main question of the study is,
what’s happening with the graduates who have been working for several years, have
already structured their personality in a remarkably certain degree, and now are called
upon to review and transform their attitudes and behaviors?

Dr. George Triantafyllou, Eirini Strataki

“The implementation of Smart technologies in luxury hotel industry: evidence from
South Korea” 3rd international conference in electronic engineering, information
technology & education eeite2022, Chania, Crete, Greece 28-30 September 2022

https://eeite2022.hmu.gr
https://eeite2022.hmu.gr/wp-content/uploads/EEITE2022-Programme.pdf

Abstract

The main objectives of the research are to identify the rate of adoption of smart
technologies in hospitality sector, specifically in luxurious hotels, from the aspects of
operation and quality service. Also to present the diffusion extent of smart
technologies in front and back office tasks and to evaluate the benefits and difficulties
that luxurious hotels have to deal with concerning the application and effectiveness of
smart technologies

Dr. George Triantafyllou, Eirini Strataki

“Residents' perceptions on tourism impacts Research, and Upcoming Research
Issues” International Tourism and Culinary Conference™ Amasya University, 27th -
28th of October 2022

http://www.ottomanjournal.com

Abstract

With the emergence of tourism as one of the largest service industries, its different
components were always focusing of researchers. The multifaceted research related to
residents’ attitude in journals indexed by the Web of Science is the focus of this study.

Purpose: This study is intended to analyze the trend along with the pattern of
discussion on residents’ attitude for tourism in the scientific documents. The
objectives of the study include 1) analyzing the productivity and citation index of
scientific documents, 2) investigating the definition and context for defining residents’

Page 23 of 25


https://sites.google.com/view/internationalweekindigitalsoft/our-speakers?authuser=0
https://sites.google.com/view/internationalweekindigitalsoft/our-speakers?authuser=0
https://eeite2022.hmu.gr/
https://eeite2022.hmu.gr/wp-content/uploads/EEITE2022-Programme.pdf
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&ved=2ahUKEwjFnc6Nn5P4AhX2Q_EDHYnsBSsQgQN6BAgBEAE&url=https%3A%2F%2Fscholar.google.gr%2Fscholar%3Fq%3Dresidents%2527%2Bperceptions%2Bon%2Btourism%2Bimpacts%26hl%3Del%26as_sdt%3D0%26as_vis%3D1%26oi%3Dscholart&usg=AOvVaw1kdhsfsOGmnU1NXma69idk
http://www.ottomanjournal.com/

attitude in top cited thematic literature, and 3) to identify the future research directions
for helping the other research scholars.

https://conference2022.amasya.edu.tr/media/10825/conference-sessions-2.pdf
https://conference2022.amasya.edu.tr/conference-information/accepted-papers.aspx
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Anastasakis, M., Triantafyllou, G. & Petridis, K. Undergraduates' Barriers to Online
Learning During the Pandemic in Greece. Tech Know Learn (2021).
https://doi.org/10.1007/s10758-021-09584-5
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Keynote Speaker

Keynote Speaker in Technical Session on Tourism Management during 12th
International e-Conference going to be held during December 19th-20th, 2020 at
Prestige Institute of Management, Gwalior. Date: 19" Dec 2020 Time: 12:00 PM —
2:15 PM. Rapporteur: Asst Prof. Vivek Shrivastava
vivek.shrivastava@prestigegwl.org - Co- Rapporteur: Asst Prof. Kalpana Tomar
kalpana.tomar@prestigegwl.org https://10times.com/pimgicon

Moderator

1. Moderator at the 6™ session of the 2nd University Business Conference,
Tourism Crete, Virtual Conference, 22-23 April 2021

https://ubc2021.org/wp-content/uploads/ITIPOCPAMMA_YYNEAPIOY.pdf
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2. Moderator at the 10th session of the TOURMAN 2021, 4th International
Scientific Conference “Restarting tourism, travel and hospitality: The day
after” 20-21-22 May 2021
https://www.tourman.gr/full _programme.pdf
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