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Summary: The proposed doctoral research programme aims to investigate the 

holistic (before, during the trip, and after its completion) effect of the 

value of Cretan local products on the perceptions, attitudes and 

experience of visitors (tourists) in Crete. Local products are 

considered a valuable resource in tourism, which can be used by 

service providers such as restaurants and hotels, as well as regional 

and national tourism development organizations for marketing 

activities related to the development and promotion of tourist 

destinations. "Local food" has the potential to enhance the visitor 

experience by connecting visitors to the destination area and its 

culture. The modern literature explores the connection of traditional 

and local products (food and beverages) with tourism and specifically 

with the experience of visitors. 

 

The thesis aims to show the underlying factors of the food image of 

the destination of Crete and the relationship between the image of the 

destination and the intention of the travelers. In essence, it seeks to 

define the importance of gastronomic tourism and how local products 

can be used as a tool to purchase a destination. In this context, 

individual research objectives will be set related to the impact of local 

products at each stage of visitors’ purchasing behaviour process.  

 

The setting of the proposed research programme is defined as the 

wider region of Crete, one of the most popular tourist destinations in 

the Mediterranean, which produces local products of high nutritional 

value associated with the Mediterranean diet and are internationally 

recognized. The proposed dissertation is expected to contribute to the 

wider field of tourism marketing by providing results that on the one 

hand will verify existing theoretical models or propose new ones, and 

on the other hand will provide for the first time empirical data from 

the region of Crete, which are considered valuable for the reform of 

the Greek tourist product. 
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