
Consumer Behavior 

 

Consumer Behavior examines the internal forces that shape consumer decision 

making, such as perceptions, motivations, personality, and attitudes as well as the 

external ones, such as social and situational influences, culture, and subcultures. This 

course explores how products, services, and consumption activities contribute to 

shape people’s social experiences, why people buy things and helps the students to 

develop managerial strategies to market products. 


