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AKAAHMAIKH EKMNAIAEYZH

11/2009 - 10/2013

EAANVIKO Avolkto Mavemnotiuio, 2xoAn Kowwvikwv Emotnuwyv o cuvepyaoia pe to MNavenotiuo Bilgi
otnv Kwv/An (Toupkia) kou To Naveniotipo La Sapieza otn Pwun (ltalia)

PhD oto Touplotikd Marketing — Tithog Atbaktoptkic Atatpng “H ocuvelodopd tou MoAtiopou oto City
Branding: Mia tpoogyylon pe Baon €va povtélo avadepopevo os ABrva, KwvotavtivolmoAn, Pwun” —
[YmootnpiEn lovAlog 2013 — Babuog 10, Aplotal

09/2003 - 06/2005

Owovopko Navenotipio ABnvwv — Metamntuylako otn Awoiknon Emyxelprioswv (MBA)

BaBuoc: 7.50 /10 (MoAL kaAd) — AmAwpATIK: “Touplopog & Itpatnyikr MApKeTvyk — H mputtwaon tou yKoAd,
NG Kpouallépag Kat tng Lotoroloiag” (Babuog 9/10)

09/1999 - 09/2003
Owovopko Navenotipio ABnvwv — Npomntuxtakd MAapketivyk & Enkolvwvio
BaBpog: 7.11 /10 (MoAV kaAd)

ENAITEAMATIKH EKMNAIAEY3H

10/ 2015 - 06/2016 Sheffield Hallam University

Metamntuxtako otn Mabnon kot Atdaokalia otnv Avwtoatn Eknaidsuon & Ynotpodia yla tn Bpetavikn
Axkabnuia Avwtatng Ekmaibsvong

2016 Sheffield Hallam University
Ekmaibeuon yla emifAedn Sidaktopikwv datptpwv

YONOTPOOIEZ & BPABEIA
2018 EuroCHRIE Hackathon — KaAuUtepn epeuvntikn mpotaon Kladou, S., Shulga, L., Farmaki, A., & Torres, E.
“To share or not to share: The role of animosity in P2P accommodation”, AouBAivo, IpAavdia

2014 IKY ='I6pupa Kpatikwv YriotpodLwv — YrootrplEn Grundtvig yia mapakoAouBbnon Tou mpoypapuotos
“How to set up and manage effectively an organization/team (fundraising, HR, project design, networking)”,

Bologna, ItaAia

2010 - 2011 TUBITAK — Emiotnpoviko & Texvoloywko Epguvntikd ZupBouAto tng Toupkiag — Yrotpodia ya
™V €peuva pe titho “H cuvelodopd tou moAttiopol oto City Brand tng Kwv/Ang”

07- 09/2011 Itohikd Yrioupyeio E§wtepkwy - Yriotpodia yia tnv £peuva pe titho “H cuvelodopd tou
moAttiopou oto City Brand tng Pwung”

2009 — 2013 EAAnVIKO AvoLKTO MoavemiotAo — Yriotpodia yio ALSAKTOPLKEG XTTOUSEC

2010 Bpapeio KaAutepou ApBpou - International Conference on Sustainable Tourism: Issues, Debates &
Challenges, Crete & Santorini

AKAAHMAIKH & AIAAKTIKH EMIEIPIA

15/06/21 - ... Centre of Excellence, Food, Tourism and Leisure Team, The American College of Greece
MéAog
01/10/20 - ... TuRpa Aoiknong Emyelpnoswv & Touplopol, EAAnVikG Meooyelako MaveniotipuLo

Metadibaktopikn epeuvntpla — Branding Tonwy
EAANVIKO AvolKTO Maveniotr o
- Méhog ZEM, Mapketivyk |, TuRua Atoiknon Emixelproswv
- EmiBAen AutAwpatikwy Epyaciwy, Tunpa Atoiknong Emixelprioewv TouplopoU

01/07/20 - ... Journal of Qualitative Research in Tourism
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Juvtaktng Kpttikwv BiBAiwy

11/09/17 - 6/3/20 Tuhua Aloiknong TouptopoU, NMaveniotrio Boontopou, Toupkia

- Emikoupog KaBnyntpla, Si6ackaiio og mpomtuylako (Apxeg MapkeTivyk, MAnpodoplakd Juothuoto
otnv Touptlotikr Bliopnyavia, Avarmtuén MNpooplopwv) Kot LeTantuxlako eninedo (Touplopdg
MoAwtloTikng KAnpovopdag)

- ErupAedn SUTAwHATIKWY £pYACLWV OXETLLOUEVWY He MoAttiopika B€pata, Marketing & Branding
Mpooplopwv

- 'Epeuva oe Bparta Place Branding, Aévang avamtuéng mpoopLopwY Kol KALVOTOUIaG

- Zuvtoviopocg AleBvwyv kal Erasmus Zuvepyaolwy yila to Tunuo

- ME£AOG NG EMITPOTAG TOU TUAMATOC UTeLBUVNG Yo TPOoANYN akadnpaikol MPoowIkoU

- Exmpoowmnog tng ZxoAns Edappoopévwy Emotnuwy otnv enttpornn Kavivwy kot Kadeteplwv tou
MNaveniotnuiou

01/06/13 -... Ad-hoc Reviewer
- Avayvwplon E€aipetikng Zuvelodopdg amnd ta neplodikad Tourism Management, the Journal of Destination
Marketing & Management kot tnv Elsevier (2015-2018)
- Kpttikny a€loAdynon yia kopudaia meplodikd (.. Tourism Management, Annals of Tourism Research,
Journal of Hospitality Marketing & Management, Journal of Destination Marketing & Management, Journal of
Travel & Tourism Research) kat cuvédpla (European Marketing Academy Conference, CHME Conference)

15/11/17 - 30/09/19 EAAqviké Avoktd Navermotipo, EAAGSa
EmuPAEnovca Kol cuV-emIBALTIOUGA SUTAWHATIKWY EPYACLWV OXETL{OUEVWY e on Airbnb, MAeoa Kowvwvikng
Alktuwong otov Touplopd, Ofpata Astdbopou avAamTuéng

01/08/14 - 30/09/17 Sheffield Business School, Sheffield Hallam University, UK

- Emikoupn KaBnyntpla, Stbackalia Ztpatnywkng otn dlofevia kat Tov Touplopd, Marketing, Evvoleg &
Kawvotopia (pomtuyLloKo Kal LETOMTUXLAKO eMinedo)

- Aebvig épeuva oe ocuvepyaoia e Toug Emikoupoug KaBnyntég Kyuho Lee (Sonoma State University,
HMA)kat Melih Madanoglu (Florida Atlantic University, HIMA), kal TOTKoUG CUVEPYATEG OTLG TTEPLOXEG KOLL
To mavernotAnpLa os Yantai (Kiva) kat Kptn (EAGda)

- ZUVTIOVIOMOG TOU PETAMTUXLOKOU pabnuatog Zuunepipopd Katavaiwtn, Marketing kat TexyvoAoyia oto
xwpo tn¢ @uloéeviag

- ZUVIOVIOMOG paBnudtwy Marketing yia ta Mavemnotiuia IMI University Centre (EABetia) & VTC Wan Chai
(Xovyk Kovyk)

- EmiBAen SIMAWUOTIKWY EPYACLWV (KaL €€ AMOOTACEWG LETATTTUXLAKWY POLTNTWV)

- MEéAoG SLEAKTOPLKWY KOL EPEUVNTIKWY ETUTPOTIWV

- EKmMpOoWIOG TOU MAVETLoTNiou otnv Emtpornn tng metpoxnc Yorkshire tou Bpetavikou lvotitoutou
Ooeviag

- JUvbeopog Emkowvwviag yia Emiokémnteg Akadnpaikolg kat Emayyehpatiec oto xwpo tg Ghofeviag

01/02/16 - 28/02/17 Emiokémtng Meletntrg, Mavenotiuio Boondpou, Toupkia
- EmifAedn tou mpomtuxlakol padnuatog «MAnpodoplakd ZuoTApaTa otov ToupLopo»

01/11/10- 30/06/15 Epeuvntikd Kévrpo yia NMoAttikr ko Aoiknon MoAttiopou, Istanbul Bilgi University,

Toupkia

- Emkedalng £peuvag yla to Eupwnaiko Epyo MpdoBaon otov MoAitiouo

- NpookekANUEVOG AEKTOPOC YL TIPOTITUXLOKA KoL LETATTTUXLAKA LaBrpota oXeTIka pe Place Marketing,
Branding MéAsewc, MoAtlotikd Touplopo katl Touplopd MoAewg

- Méhog opadwyv £pyou Kat mpotaoewv £€pyou Asidopou Avartuéng (m.x. Branding yio tn NA Toupkia,
Aeldpopog Touplotikr) Avamtuén tng Zvwnng, KwvotavtivournoAn 2010 — ArtoAoylopdg tng MoALTLOTIKAC
Owovoutiag)

1/03/11 -30/06/14 IvotitoUto EUROMED — IEMA, EAAGSa
AKadNUaikOg oUVEPYATNG Kal ELonynTtn¢ os etriota Kalokalpiva XxoAeia TouplopoU (o€ ocuvepyacia pe to
MNaveniotuia Dokuz Eylil kat Nelpaid)
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15/02/08 - 15/02/11 Texvoloyikd Ekraudeutiko 18pupa Kpitng — Tugpo Mdapketivyk, EAAGSa
EmBAeyn StmAwuatikwy epyactwv navw o€ AleBveg kat MoAttiotiko Marketing

1/12/07 - 31/05/09 TevikA Mpappateia Awa Biov Madnong IAEKE, EAAGSa
EmayyeApoTika ogpuvapla “ Mapketivyk ”, “Epeuvag Mapketivyk”, “Blopnyavikol Mapketivyk 7, “Aloiknonc”

1/10/06 — 15/02/08 TexvoAoyiko Eknaldsutiko 16pupa Kpritng — Tupa Mdapketvyk, EAAGSa
AdaokoNiar “Apxwv Mapketvyk”, “Miypatog MapkeTivyk”, “AleBvéc MAapKeTLvyk”,
“Tuunepidopa Katavalwtn”

ENAITEAMATIKH EMMEIPIA
1/6/06 —... ZUuPBoulog MAPKETIVYK
= 01/09/2019 - ... Aeldopog Aotk Avamrtuén — Toupkia https://www.kentselkalkinma.org/
= 15/07/2013 —30/06/2014 Corallia Clusters Initiative ABAnva & Matpa - EAAGda
Avamnrtuén kat Edappoyn Ixediou Mapketivyk yia ta InnoHubs
= 01/11/2012 —31/07/2014 Elliniko Theatro (Greek Theatre), Néa Yopkn - HMA/ ABriva - EAAGSa
AtevBuvtic Asttoupyiwyv otnv Toupkia — Avamtuén SIKTUoU cuvepyaTwy yla tn dpthotevia
TOPAOTACEWY, SLOXEIPLON TWV MOPACTACEWV othv MOAN
Atevduvtiic Mapaywync — kwvntomnoinon, enifAePn kol cuvepyooia pe S1E60UVTEC TWV EMIPUEPOUG
AELTOUPYLWYV, TTPOETOLUAGLO, EKTIUNON KOOTOUC Kal SleukoAuvan e€aodallong xpnuoatodotnong yla
NV uAomoinon tou S1eBvoug mpoypAUUATOC
= 01/12/2012 —01/02/2014 Galata School, Kwv/An — Toupkia
YrievBuvoc Epywv & ETIKOWVWVING KATA TN LETATPOTIH TNG ZXOANG O£ EKTTALOEUTIKO KOl TTOALTLOTLKO
KEvTpo, E€aodpaiion xpnuatodotnong yia tn dtaduAaén tou BLBAoypadikol UAIKOU LECW TOU
nipoypdppatog MANTPA tng OMavSsikng MpeoBeiag
- MéAog OpyavwTikwy Kat Emtotnuovikwy Emtpornwy AleBvwv Tuvedpiwv (m.x. ICOT2022, THINC2021,
ICOT2020, TOURMAN2018, EBEEC 2013)
- Juvepyooia pe MME kat to Tunuo NoAtiopol & Touptlopol tou Afpou PeBuuvou, Kpatn - EAAGda

01/11/10 - 30/06/11 ZiopavoyAelo Méyapo/ Meviko Npoéeveio tng EAMGdog otnv Kwv/An
- YmeUBuvog Epywv Slopyavwaonc ekSNAWOEwWY TIPOBOANG TwV TTOALTIOTLKWY KAL TOUPLOTLIKWVY
XOPAKTNPLOTIKWY EAANVIKWY SAHwV Kol iepldepELWV
- MéAog TnC opadac tou Ziopavoysliov Meydpou Tou HEPLUVA YLa
- TNV SLleUKOAUVON XPNUATOSOTNONC TIOALTOTIKWY ETALPWY
- TNV MOALTLOTIKA Spdon Tou MNpofeveiou

30/09/10 - 30/09/13 MKO Metadpaotg, AGriva
Yninpeoieg Alepunveiag yla ta Hvwpéva EBvn kat dAAoug popeig dtaxeiplong artwvtwy aculo

1/7/05-26/5/06 Kantor Management Consultants S.A.
MeAétn yla Tic TnAemikowwvieg, MeBodohoyia Ztpatnyikng & Epya Ztpatnywkng tng KANTOR, Epya pe
Avadoyoug tn levikn Tpamnela EAMGSo¢ kat tn Eurobank EFG Group AE

ApBpoa os AteBvr) Neprodikd SSCI/ SCIE
Lee, L., Kladou, S., Usakli, A., & Shi, Y. (2022). Co-branding exercises in New World Wine Countries: The case of

Yantai, China. Journal of Hospitality and Tourism Insights., 5(1), 116-137 doi.org/10.1108/JHTI-06-2020-0109
Peng, N., Chen, A,, Kladou, S., Barnes, B. (2022). Cultivating a sense of belonging and promoting sports fans’

travel intentions. Tourism Analysis: An Interdisciplinary Journal. In Press.

Kladou, S., Rigopoulou, E., Kavaratzis, M., Salonika, E. (2021). Memorable tourism experiences and country
image. Anatolia: An International Journal of Tourism and Hospitality Research.
https://doi.org/10.1080/13032917.2021.1964552

Kladou, S., Psimouli, M., Kapareliotis, I. (2020). The role of brand architecture and brand heritage for family-
owned wineries: the case of Crete, Greece. International Journal of Entrepreneurship and Small Business,
41(3), 309-330.

Farmaki, A., Kladou, S. (2020). Why do Airbnb hosts discriminate? Examining the sources and manifestations
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of discrimination in host practice. Journal of Hospitality and Tourism Management, 42, 181-189.
https://doi.org/10.1016/].jhtm.2020.01.005

Kladou, S., Kavaratzis, M., Rigopoulou, E., Salonika, E. (2016). The role of brand elements in destination
branding. Journal of Destination Marketing & Management, 6 (4), 426-435.
http://dx.doi.org/10.1016/j.jdmm.2016.06.011

Kladou, S., & Mavragani, E. (2015). Assessing Destination Image: An online marketing approach and the case
of Tripadvisor. Journal of Destination Marketing & Management. 4(3), 187-193. 10.1016/j.jdmm.2015.04.003

Kladou, S., Giannopoulos, A. & Mavragani, E. (2015). Destination brand equity: An analysis of a decade of
research (2001-2012). Tourism Analysis. 20 (2), 189-200.
http://dx.doi.org/10.3727/108354215X14265319207399

Kladou, S., Giannopoulos, A. & Assiouras, G. (2014). Matching tourism type and destination image perceptions

in a country context. Journal of Place Management and Development, 7 (2), 141-152.
http://dx.doi.org/10.1108/JPMD-11-2013-0024

Kladou, S. & Kehagias, J. (2014). Developing a structural brand equity model for cultural destinations. Journal
of Place Management and Development, 7 (2), 112-125. http://dx.doi.org/10.1108/JPMD-03-2013-0007

Kladou, S. & Kehagias, J. (2014). Assessing destination brand equity: an integrated approach. Journal of
Destination Marketing & Management, 3 (1), 2-10. http://dx.doi.org/10.1016/j.jdmm.2013.11.002

Zouganeli S., Trihas N., Antonaki M., Kladou S. (2012). Aspects of Sustainability in the Destination Branding
Process: A Bottom-up Approach, Journal of Hospitality Marketing & Management, 21, 739-757.
10.1080/19368623.2012.624299

ApBpa oc AeBv) Neplodika
Kladou, S. & Trihas, N. (2022). Place branding through resource integration and gastro-cultural experiences: A

transnational perspective. Tourism and Hospitality, 3(1), 1-14; https://doi.org/10.3390/tourhosp3010001
Kladou, S. (2015). The 6™ Advances in Tourism Marketing Conference. Anatolia: An International Journal of
Tourism and Hospitality Research., 1-2. DOI: 10.1080/13032917.2015.1103401
Kladou S. (2008). Golf Tourism: What does a golfer appreciate and consider in selecting a golf destination?,

Tourist Scientific Review, 4.

BiBAia & Tulhoyikoi Tépot
Farmaki, A., loannides, D., & Kladou, S. (eds.) (2022). Peer-to-peer Accommodation and Community Resilience.

CABI.
Kladou, S., Farmaki, A., Andriotis, K., Stylidis, D. (eds.) (forthcoming). Tourism Development and Planning in
the Middle East. CABI Regional Book Series.

Keddlaia og Zulhoyikoug Topoug & EKBEoeLg
Kladou, S. (2022). Gastro-cultural identities for place branding: The forbidden fruit of minorities? In Slocum,

S.L. (ed.) Building inclusion in tourism: Overcoming institutional discrimination and bias. Routledge.
(forthcoming)

Ayhan, N. & Kladou, S. (2022). Moving away from wine tourism and sustainable tourism development: The
paradox in the case of Bozcaada (Tenedos), Turkey. In Kladou, S., Farmaki, A., Andriotis, K., Stylidis, D.
(eds.) Tourism Development and Planning in the Middle East. CABI Regional Book Series. (forthcoming)

Kladou, S. (2021). Destination Brand Equity. In Buhalis, D. (ed.) Encyclopedia of Tourism Management and
Marketing, Edward Elgar Publishing, Cheltenham. https://doi.org/10.4337/9781800377486

Kladou, S., Psimouli, M., Skourtis, G., Giannopoulos, A. & Eskitark, N.H. (2021). Shedding light upon the
shadows: Exploring the link between country destination image and dark tourism. In Pappas, N. &

Farmaki, A. (eds.) Tourism Dynamics: New perspectives and changing directions. Goodfellow Publisher.
Kuzuoglu, S. & Kladou, S. (2021). Challenges to sustainability in prospective World Heritage Sites: The case of
Iznik/Nicaea, Turkey as an up-and-coming tourism destination. In Decrop, A., Correia, A. & Kozak, M.
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(eds.) Marketing sustainable and collaborative tourism in a digital world, Goodfellow Publisher.

Kladou, S. (2017). Destination brand equity: the path leading to brand loyalty. In Kumar Dixit, S. (ed.)
Handbook of Consumer Behaviour in Hospitality and Tourism, Routledge, 326-336.

Kladou, S. (2017). Destination Brand Equity & Cultural Tourism. In Tsartas, P. & Lytras, P. (eds.) Greek Tourism -
A Collective Volume . Papazisis Publications. (Published in Greek), 489-494.

Kladou, S. & Mavragani, E. (2016). A social media approach to evaluating heritage destination perceptions: the
case of Istanbul. In Alvarez, M., Yuksel, A. & Go, F. (eds.) Heritage Tourism Destinations: preservation,
communication and development. CABI, 91-104.

Expert Report: Access to Culture - Policy Analysis (2015). Analysis and project financed by the European
Commission - Culture Programme. Final Deliverable of the Project realised by EDUCULT (Austria), IRMO
(Croatia), KPY (Turkey), Interarts (Spain), NCK (Sweden), and Telemarksforsking (Norway).

Papatheodorou, A. & Kladou, S. (2013). Shifting patterns in Cultural Management: A success story. In Cultural
Changemakers Against the Grain: New players, management practices & policy challenges across

Europe and its neighborhood (4™ ed.), KPY Cultural Policy & Management Yearbook 2012-13, Istanbul.
ISBN 978-605-399-328-5

Kladou, S. (2011). Cultural Festivals: An overview. In Ada, S. (eds.), Istanbul Cultural Festivals, Turkey: Turkish

Ministry of Education & Culture, Istanbul Bilgi University Publications. (Published in Turkish). 1sBn 978-
605-399-201-1.

Book Reviews, Special Sessions, Panels

Psimouli, M., Alebaki, M. & Kladou, S. (2022). Foretasting the day after. Special Session at ICOT2022,
Rethymno, Greece.

Kladou, S. & Psimouli, M. (2022). Wine tourism in Crete: Strengthening the industry-research nexus. Panel
organized at ICOT 2022, Rethymno, Greece.

Kladou, S. (2021). Cavaliere, C., Ingram, L., & Slocum, S. (eds.) Neolocalism & Tourism. European Journal of
Tourism Research. Forthcoming.

Ewonynosig os AleBvn Suvedpla
Psimouli, M., Kladou, S., Alebaki, M., Terzidis, A. (2022). Wine Tourism: The risign of a new era, Insights from

Crete & Santorini. ICOT2022, Rethymno, Greece.
Kladou, S. & Trihas, N. (2021). Public diplomacy, place branding practices and cross-border cooperation

around the table. Place Branding and Cross-Border Regions. Virtual Conference.

Kladou, S. (2021). Whose culture? The role of identity-based branding. 5% International Place Branding
Association Conference. Barcelona, Spain.

Kladou, S. & Trihas, N. (2021). Gastro-cultural identity and branding: Acknowledging the goose that lays the
golden egg. TOURMAN 2021. Virtual Conference.

Kladou, S., Psimouli, M., & Kapareliotis, I. (2020). Branding Family-Owned Cretan Wineries: The Role of
Heritage. 2020 Global Marketing Conference, Virtual Conference.

Ayhan, N., & Kladou, S. (2020). The (Dis)connection between Destination Identity, Wine Culture and Tourism
Destination Brand: The Case of Bozcaada, Turkey. t-Forum 2020 Global Conference, Virtual Conference.

Farmaki, A., Kladou, S. (2019). Discrimination in Airbnb: Insights from Host Practices. 5" World Research
Summit for Hospitality and Tourism, Orlando, Florida.

Kladou, S., Farmaki, A., & Rigopoulou E. (2019). Airbnb for everyone: Hosts’ perceptions on Airbnb’s
antidiscrimination policy. Advances in Tourism Marketing Conference, Namur, Belgium.

Kladou, S., Rigopoulou E., Kavaratzis, M., & Salonika, E. (2019). A memorable tourism experience and its effect
on country image. Advances in Tourism Marketing Conference, Namur, Belgium.

Lee, K., Kladou, S., Madanoglu, M. & Shi, Y. (2019). ‘New world’ wine countries vs. ‘Old world’ wine countries:
A comparative study of wine tourists. American Association of Wine Economists Annual Conference 2019,
Vienna.
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Kuzuoglu, S. & Kladou, S. (2019). What does it take to be inscribed as a WHS? Urban Tourism and place
branding in the case of Iznik/ Nicaea, Changing Cities IV: Spatial, Design, Landscape and socioeconomic
dimensions, Chania, Crete.

Kuzuoglu, S. & Kladou, S. (2019). Treasure hunting in Iznik, Turkey: Evaluating the city’s heritage resources
from a destination branding perspective. International Conference on Tourism, Porto, Portugal.

Eskitark, H.N., Kladou, S., & Psimouli, M. (2019). Shedding light upon the shadows between country
destination image and dark tourism: the case of Turkey, 7" International Conference on Contemporary
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