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2017 — 2020

Awdaokwv oto A.LE.K. Iepdnetpog

2016 — 2017

Awdokov (EEmtepikdg Zuvepydatng) oto [ovemomo
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2014 — Xnuepa

Awdoxkmv (Zvvepyalduevo Exmtadevtiko Ilpocsmmikd) oto
EXMnviko Avoikto Iovemotiuio (EAIT)

2014 — 2019 Aaokov (Emommpovikog Xvvepydng) oty Avotepn
YyxoAn Tovprotikng Exmaidoevone Kpnmg (AZTEK)
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EKITAIAEYTIKO AIAAXOENTA MAOGHMATA | AKAAHMAIKA
IAPYMA ETH
EXMnvikd Mecoyetako 1. Ynoelaxd MApkeTvyk oTov 2019 — 2022
[Tavemotuo, Tovpiopo
Tunua Atoiknong 2. Metagopég kot Tovpiopog 2019 — 2022
Emyeipnoemv kot 3. Kavéiio Awavopng ctov
Tovpiopot Tovpiopod 2019 — 2022
4. Awyeipion TovtoétnTog yuo

[Ipoopiopovg & Tovprotikég

Emyepfoeic 2019 — 2022
EXMnvikdé Mecoyetako 1. Xbyypoveg Mébodot 2019 — 2022
[Movemotuo, [IpomOnong kot Atavopung otig
[Ipoypoppo Tovpiotcéc Emyeiprioeig
Metantuylok®dv Zrovdmv
«Aoiknon Enyeipiocemv
dloeviag kot
Tovpiopod»
EXMnvikd Mecoyetako Enifieyn sumlopotikodv 2020 — 2022
[Tavemotuo, EPYACIOV
Awtpnpotikod Tpoypappa
Metantuylokdv XToudmv
(MBA) «Opydvmon kot
Atoiknon yio
Mnyavikodoy
EMnvikod Avoikto 1. ®F AITS53 «Tovpiotikd 2021 — 2022




[Mavemotmuo (EAII), Mapketivyk
[Tpoypoppa «Atoiknon 2. OFE AIT12 «Awoixnon 2020 — 2022
Tovpiopod» Hevodoyelokmv Emyeipriicemv
Kol Y INpeEcIdV»
3. Zvuvtoviotig ot OF AIT63 2020 — 2022
«Méavatluevt kol Awoyeipion
AvBponvev [Topwv oTig
Tovprotikéc Emyeipnoeig»
4. 2vvroviomc otn OF AITS53 2021 - 2022
«MapKeTIVYK»
[Mavemomuo Atyaiov, 1. Awiknon Ymnpeoiov otov 2016 — 2017
Awatpnpatko Tpoypappo Tovpiopod kot ) GrioEevia
Metontoylokdv Xmovdmv
«Xyedlacpndc, Atoiknon
rot [loArtucn tov
Tovpiopod»
EXMnvikd Avoikto ®ES1 - Tovpiotikdc Topéoc: 2014 — 2020
[Tavemotmo (EAIT), 1. Owovopikn Tov Tovpiopov
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Mertantuylokdv Zmovdmv Tovprotikdv Ta&duny
«Awoiknon Tovpiopov kar | 2. Avémtuén ko [epipdirov
Tovpilotik®mv otov Tovpiopo
Emyeipnoewv» 3. Tloltikn ko Kowvaovioroyia
¢ Tovprotikng Avamtoéng
4. ITAnpoeopikn| atov Tovpiouod
TEI Kp1jtng, 1. Apyéc Mdapxetvyk 2013 — 2018
Tunpo Aroiknong 2. Opydvoon & Awoiknon
Emyeipnoeawv Emyeipnoeov 2014 - 2018
3. Awayeipion AvOpomivov
Avvopikon 2014 - 2019
4. Anuodocieg Zyéoelg Ko
Enwowaovia 2015 - 2018
5. Hyeola ko Opyovmoiok|
2oumEPLPOPa 2015 -2018
6. Awiknon Ymnpeouov 2015 - 2019
7. Ztpotnykd Mdapketivyk 2016 — 2019
8. Zeuwvapro Telelopoitwv 2017 — 2019
9. AweBvég Mdapketivyk 2018 — 2019
TEI Kp1jtng, 1. Aypotovpiopog 2008 — 2009
Tunpo Epropilog & 2. Tovpiotikn Owovopia 2008 — 2014
Awpnpuong 3. Tovprotikd MépkeTvyk 2009 — 2015
4. Awonuion & Ipowbnon
Tovpiotik®v Yanpeoimv 2011 — 2013
5. Evolaxtikés Mopoég
Tovpiopod 2011 — 2014
6. Zyeowopdg TovpioTikng
Avdantoéng 2011 - 2015
7. Mdapketvyk Tovplotik®dv
[Ipoopiopdv 2012 — 2013
8. Zeuwvdpro Teleopoitwv 2012 — 2013
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9. Zrpamywkd Mépketivyk 2013 - 2016
10. Brounyavikdé Mdapxetivyk 2013 - 2014
11. Awebvéc Mépketvyk 2013 — 2015
12. Opyavmwon & Aoiknon
[MoAcemv 2013 - 2014
13. Metypa Mapketivyk 2013 - 2014
14. B2B Mdpxetvyk 2014 — 2015
15. Awagpnuotikn Exotpateio 2014 — 2015
TEI Kpnng, 1. Opybdvmon & Awoiknon
Tunuo Tovpiotikodv Tovpiotik®v Emyeipnoewv 2008 — 2011
Emyeiprioewv 2. Tovpiotikn ['ewypapio 2009 — 2010
Avatepn Zyoin 1. Apyéc Aoiknong 2014 — 2019
Tovprotikng Exnaidevong | 2. Xpnuotookovopkn Atoiknon 2014 — 2017
Kprg (AZTEK) 3. Etcaywyn otoug H'Y 2014 — 2019
MBS College, KoALéyio 1. Marketing Innovations 2012 — 2014
Kpng, [pdypoppa 2. International Marketing 2012 — 2013
Metantuylokdv Zmovdmv
MBA
A.LE.K. Ayiov Nwordov [Ewwodtnta: Xtélexoc Aroiknone &
Owovopiag otov Tovpiopnod
1. Opydvoon & Agttovpyia
Tovprotikod I'pageiov 2013 - 2015
2. Tloyxéoua Tovprotikng
l'eoypapio 2013 - 2014
3. E&vmmpémon [lehatov &
Evolloxktikég Moppég
Tovpiopod 2014 - 2015
4. Tlpaxtikn Ewdikontog 2014 — 2015
5. Tovpiotikd Marketing —
Aeg&rdtreg loincewv 2019 — 2020
Ewwémra: Teyvikdg
Tovprotik®v Movadwv kot 2015 - 2016
Emyeipnoemv dloeviag 2015 - 2017
1. Tovpiopdc 2018 — 2019
2. Awiknon Emyepriceov |, 11
Ewwomra: Teyvucog Koppotikng
Téxvng
1. Opybdvoon & Agttovpyia 2016 — 2017
Koppmtnpiov — Marketing
Ewwdmra: Ztéheyog
Mnyovoypaenuévov Aoyiotnpiov
— ®opoteyvcon I'pageiov 2017 — 2018
1. Awiknon Emyepnoewv I, 11
Ewwédmra: Teyvikdg
INodoktokopiog — Tuvpokdpog
1. Opybdvowon Enyeipnong - 2018 — 2019

Mdapketivyk

A.LE.K. Iepanetpog

Ewduwomnra: Ztéleyog Atoiknong &
Owovopiag otov Tovpiopod

1. Opyavoon & Asttovpyia
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Tovpiotikov I'pageiov 2016 — 2017
Ewdwomnrta: Teyvikog Tovpiotikadv
Movadmv kot Entyeipioewmv
Drioeviag
1. Awiknon Enyeprioceov I, I 2018 — 2020
Ewdwomnta: Teyvikog AtcOnTikng
Téxyvng & Maxylal
1. Opyavoon Emyeipnong -

MdpkeTvyk 2018 — 2019

EPEYNHTIKH EMIIEIPIA

1. Zvppetoyn oto €pyo «Xyédo ymolakol papketvyk Ilepupeperaxng Evomntog
Hpaxieiov yia tovg emiokénteg kpovallépacy, To 0moio ypnuatodotnke and tov
Opyaviopd Ayévog Hpaxdeiov (O.A.H.) (01/08/2021 — 30/11/2021).

2. Zvoppetoyn oto épyo «Kataypaen yootpovopkav ndépov Aquov Hpaxieiov kot
OYEOGOC  YOOTPOVOULKOD TOUPLOTIKOD Tpoidviog ywo to Hpdxiewo» mov
viomoteitar amd 10 Epyoctipio Touvpiopod o Emiyeipnpoatikdmmrog tov
Tunuatog Aloiknong Emyepricewv & Tovpiopov tov EAAnvikod Meooygiokoh
[Mavemotnpiov Yo Aoyaplacud Tov Aquov Hpakiegiov (12/2020 — 06/2021).

3. Zvppetoyn otV Epevva “Kowovikég Emntdoceig tov Tovpiopod oe EALGOa kot
Kompo” mov de&nybn to 2005 and to EBvikd Kévipo Kowwvikov Epevvov
(EKKE) ko to Cyprus College g Kompov.

4. Zoppetoyn oto Ilpoypappo “Anmovpyio Bdong Aedopéveov Emotnpoviknig
Tovpiotikng Biproypagiog oyetikng pe v EAAGSa” tov [Ipoypappatog
Metonmtuylokdv Zmovdmv «Zyedtaonos, Atoiknon kot IoAttikn tov TovpiopoHr,
[Mavemotio Atyaiov (01.05.05 — 31.08.05).

5. Xvupetoyn oto  Ilpdypappa  “Avapdpewon Ilpomtuyiaxov ITlpoypdppatog
Ymovddv Tunpatog Awiknong Emyeipnoemv — Métpo 2.2” ot10 mhaiclo tov
Emyeipnowokotd Ilpoypappotog Exmaidevong xor Apyikrg Emayyehpotikng
Katdptiong (EIIEAEK 1II) mov ypnupatodomOnke amd to YIIEIIO® ot
ovyypnuatodotnOnke and v E.E. (17.05.04 — 31.08.05).

6. Zvppetoyn oto Evpomaikd IIpoypoppa “HERMES”: Evdvvopdvoviog tnv
Amacyoinon, v Ilepipeperoxn Kivntuwomra ko v Emyeipnuoatikdtta ot
Notioavatoiikn Evponan, didpketog 18 unvov (08.11.04 — 08.05.06).

7. «IIpdypappa A&omoinong [eprovsiog EAAvikod Opyavicpov Tovpiopov, ‘Epyo:
Merétn Néov Teyvoroyiov otov Tovpiopdy», peretntikn opdda: 1. Todproc,
A. Aaydc, N. Tpybs, ABnva 2001. Kladwkr] peAétn mov exmoviOnke yuo
hoyapaopud g FUJI BANK kot amotehel Tpuqpo TV TopeYOUEVOV TPOG TNV
E.T.A. AE vanpecidv oto mhaicto g a&lomoinong g akivnng meplovciog
tov E.O.T.



8. Zvppetoyn og exmadevtng oto Ilpdypappo Zvveyllouevng EmayyeApoatikng
Katdptiong «Awiknon Tovpiotikov Emyeipnoemv yio Ztpateopévovg 2001»
ovvolkng duapkelag 100 wpav. To mpdypappa viomombnke amd 10/02/2001
puéxpt 30/05/2001 omd to Awotunuotiko Ilpdypappo Metamtoylok®v Zmovdmv
«Xyedaopdc, Awoiknon kot Motk tov Tovpiopod» tov Ilavemiotnpiov
Atyaiov ot Xio pe ypnuoatoddtnon tov Yrovpyeiov EOvikng Apovne.

9. Zvppetoyn pe v wWO™MT  TOL €pevvnT o6to Epsvvntkd Ilpdypappo «O
Ecwtepikdc Tovpiopdc oty EAAGSa» mov mpaypatomomnke 1o 1999 o¢
ocvvepyacio tov gopénv E.O.T. kot E.K.K.E.

10. Zoppetoyn pe TNV 110TNTO TOV EPELVNTH OTO TPOYPOLUL «APoT TNG ATOLOVOOTG

tov Mewvektikov Nnowwv tov Bopegiov Awyaiov — Anuovpyio Baong
Agdopévovy mov tpaypatoromdnke to 1998.
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Kladou, S. and Trihas, N. (2021). Public diplomacy, place branding practices and
cross-border cooperation around the table. Place Branding and Cross Border
Regions, Online Conference, 13 December.

Trihas, N., Soumala, M. and Kourgiantakis, M. (2021). Use of mobile devices for
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decision-support for the post-COVID-19 era. International Summit: Shifting Gears
in Tourism and Hospitality in a Time of Crisis, 15 July, Colombo, Sri Lanka.

AkeBiCoc, X., Tprbs, N. ko Tompunokog, K. (2021). H moyvidomoinon oty
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«Kowawvikn evolwtotnta kou ovamrodn: Ilpokinoceis oy  ekmaidevoyn, THv
owkovouio ka1 tov wolitiouoy, 9-11 Ioviiov, Hpduchero, Kpnt.

[MoarmaBavaciov, M., Tprybc, N. xor Toumpnokog, K. (2021). H onuocio g
dwackaAiog EEvov YAOGOOV GTNV EAMNVIKY] TOVPLOTIKY ekmaidevon. 7¢ Aiebvég
2vvéopro TAKE «Kowvovikn evolwtotyta kor  avartoén. Ilpokinceis oty
eKmaidevon, v otkovouio. ka1 tov woiitiouoy, 9-11 lovAiov, Hpaxiero, Kpn.

Trihas, N., Vassakis, K., Kopanakis, ., Makridis, J., Nikoloudakis, Y.,
Kefaloukos, 1., Pallis, E. and Markakis, E. (2021). Travel behavior and holiday
intentions during the COVID-19 pandemic in Greece. 4" International Scientific

Conference “Restarting tourism, travel and hospitality: The day after”
(TOURMAN 2021), 21-23 May.

Kladou, S. and Trihas, N. (2021). Gastro-cultural identity and branding:
Acknowledging the goose that lays the golden egg. 4" International Scientific

Conference “Restarting tourism, travel and hospitality: The day after”
(TOURMAN 2021), 21-23 May.

Papathanasiou, M., Trihas, N. and Tsilimpokos, K. (2021). Foreign languages
across the tourism and hospitality curriculum in Greece: Students’ views and

perceptions. 4" International Scientific Conference “Restarting tourism, travel
and hospitality: The day after” (TOURMAN 2021), 21-23 May.

Taiovpng, E. kar Tpiydg, N. (2020). H Evpomaikny moAltikn yio v agupdpo
avamTuEn kol TV VIEVOLVN  EMYEPNUATIKOTNTA: 1| TOMTIKY] O1doTOON 1TNG
ETAIPIKNG KOWMVIKNG €uBvuvng, 1 dtakvPépvnon kot ot otdyol tov 2030. 21°
Emotquoviko  2vvédpio  tov  Lovvoéouov  Einvaov  Tlepipepeiooywv  «H
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15.

16.

17.

18.
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20.

TEPIPEPELOKT ETLTTHUI, TO UEAAOV THS KO 01 TPOKANGELS aT0. TEILQL THG EPEVVOS KOl
¢ epapuoynsy, 16-17 OktmBpiov, Hpdrkieio, EAAGSa.
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