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2TAoelg kat AVTIANPELS KaTavaAwTwy yLa TG
MeptBar\ovTikeg EMUMTWOELG TV Consumer Attitudes and Perceptions of

1 |EkénAwoeswv the Environmental Impact of Events 2 OxXI ANAAAAS TEQPTIOZ
Ta teiyn tou HpakAegiou Kat n avaykn The walls of Heraklion and the need for

2 |a&omoinong toug their use 2 oxXI ANAAAAZ TEQPTIOZ
Kataypadn kat AvaAucn AypoTOUpPLOTIKIG
EmyelpnUatikng ApaotnpLOTNTAG 0TV Listing and Analysis of Agritourism

3 Kpntn Business Activity in Crete 3 (0)( ANAAAAZ TEQPTIOZ
[OTPOVOULKOG TOUPLOUOG: H cupmepidopd
TWV TWV TOUPLOTWYV O oX€on UE Ta toriikd  |Food Tourism: Consumer Behaviour in

4 |tpodpa Relation to Traditional Food 2 (04 ANAAAAS TEQPTIOZ

5 |Opyavwrtiki AvaAuon Mouaotkng EkdnAwaong|Organizational analysis of a music event 2 (o) AMNAAAAS TEQPTIOZ

Analysis of Water Resources’

Avaluon KatavaAwong Yéatwvwv Mopwv Consumption Patterns in Crete (2001 — AMNOITOAAKHZ

6 Jotn Nepudépeta Kpntng (2001 — 2020) 2020) 2 (o) ANEZANAPOX
Amoyelc kat Avtidnpelg Ntomuwv Katoikwv |Local Residents’ Perceptions about AMOITOAAKHS

7  [ywa MoAttiotikoug MNopoug oto HpdkAelo Cultural Heritage Resources in Heraklion 2 NAI AAE=ZANAPOZ




AvaAuon XopaKTNPLOTIKWY TOUPLOTIKWY

Mpadeiwv EANadag — Kpntng. Mua A profiling of tourist agencies in Greece — AMO3TONAKHZ
8 |Xuykpltikn Avaiuon Crete. A Comparative Analysis 2 NAI AANEZANAPOZ
9 JAnoyelg Emokentwy yila t Kpntn Visitors' Perceptions About Crete 2/3 NAI ANEZANAPOX
Alaxeiplon amodoong kot EevodoyeLakr)
10 |Brounyavia Yield management and hotel industry 2 NAI FTABPINAKHZ NEKTAPIOZ
E€ayopeg Eevodoxeiwv amo emevouTIKA
11 |kedpdhowa Hotel buyouts from investment funds 2 NAI FABPINAKHS NEKTAPIOZ
Ta Brpata KATdoTpwong EVOg Business Plan: How to guide
. ; TAPEOANAKHZ
Emuxelpnuatikol Xxedlou _
12 2 (0)4 AAEZANAPOZ
EUKOLLpL:C_C xpnuar'oéorr]or]q yla kawvotopeg |Funding opportunities for innovative FAPEDANAKHS
13 VEOCbUELq ETILXELPNOELG start-ups 2 OXI AAE=ANAPOS
H Suvapikn kat ta opEAN pLag The development of a multi-sided, digital
TOAUTTAELPNG, SLadPacTIKNG YWNdLaKNC platform in the tourism sector: prospects
14 |mAatdOppOC OTOV TOUPLOUO and benefits. 2 OoXI AHMOY EIPHNH
MpoomnTikég amacxoAnong otnv touplotikr) |Employability propsects in the tourism
Blopnxavio: ot amoYelg twv portntwy kat  findunstry: students' and graduates'
15 Jamnodoltwv tunuatwy dloiknong Touplopol |perceptions 2 NAI AHMOY EIPHNH
MPOOMTLKEG AMOOXOANCNG OTNV TOUPLOTLKN
Blopnxavia: ot amoYeLg Twv oTeEAEXWV Employability propsects in the tourism
16 |TOUPLOTLKWY ETILXELPNOEWV indunstry: employers' perceptions 2 NAI AHMOY EIPHNH
Cooperative tourism formations in the
Kataypadr cuvepyaTikwy oXNUATIOUWV region of Crete
17 Jrouplopou otnv nepidépeta tng Kprtng 2 NAI KAGAPAKHZ MIXAAHZ
KatavalwoeLg KAl Xprion TwV KPNTLKWV Consumption and use of Cretan agri-food
T(POLOVTWYV aypodLatpodrg oTo TouploTikd [products in tourism sector of the region
18 [mpoldv tng mepldépetag KpAtng of Crete 3 NAI KAOAPAKHZ MIXAAHZ




H xprion TG pOUTIOTIKAG, TNG TEXVNTHG
vonUoouUVvNG Kot TNG texvoloylag ota

The use of robotics, artificial intelligence

19 [Eevodoyxeia and technology in hotels 2 NAI KAEIZAPXAKHZ FEQPTIO>
H katookeur BlokAlpatikwyv Eevodoxelakwyv |The construction of bioclimatic hotel
HOVASWV (N APXLTEKTOVLKN KaL O units (architecture and

20 |nA&KTPOUNXAVOAOYLIKOG EEOTTIALOOG TOUG) electromechanical equipment) 2 NAI KAEIZAPXAKHZ FEQPTIOZ
‘E€UTTVOL TPOTTOL LINXOVOPYAVWGONG
€evoSOXELAKWY EYKATAOTACEWY UE TN Xpron |Smart methods to computerize hotel

21 ]tng TexvoAoyiog & TME facilities using Technology & ICT 2 NAI KAEIZAPXAKHZ FEQPTI0Z
MNeplypadn Eevodoxelakwy LoVASwY yLa Description of hotel units, for people

22 |atopa pe e8IKEC avayKeg (A.ueA). with disabilities 2 NAI KAEIZAPXAKHZ FTEQPTIOZ
AlaSIKTUAKEG UTINPEDLeC Tou Zevodoyeiou  |Hotel Web Services (web application

23 |(avamtuén edpoppoyng oto Aladiktuo) development) 2 NAI KAEIZAPXAKHZ FEQPTIOZ
Epyaotako Ayxog: H Armton Twv Job Stress from the Employee's

24 |Epyolopevwv Perspectives 2 (0)4 KOYPTIANTAKHZ MAPKOZ
H Jupumepidopa kat n Ikavomoinon Twv The Behavior and Satisfaction of the

25 |Emokentwy tng AvatoAikig Kprtng to 2021 |Visitors of Eastern Crete in 2021 2 (o) KOYPTIANTAKHZ MAPKO32
Ol ZTaoelg Twv KotavaAwTwy Tou
HpakAeiou Antévavtt otoug Mapodxoug The attitude of consumers in Heraklion

26 |Evépyelag towards energy suppliers 2 NAI KOYPTIANTAKHE MAPKOZ
Alepelvnon NG aviag o MPOCWITLKO Investigation of boredom in staff of

27 |dnuooLwv voooKopEeiwv public hospitals 2/Q3 NAI KPITZQTAKHZ FEQPTIOZ




Alapaxn epyaoiog - oLKOYEVELAG O
VOONAEUTIKO TIPOCWTILKO TIOU EPYATETAL OTO

Work-family conflict in nursing personel
working at the National Health System in

28 |EBviKO Zuotnua Yyeiag Greece 2R/Q3 NAI KPITZQTAKHZ FEQPTIOZ
Ikavormoinon anod tnv epyaocia ot Employee satisfaction in public hospitals
29 |epyalopevoug SnUOCLWY VOCOKOUELWY in Greece 213 NAI KPITEQTAKHZ FEQPTIOZ
Ix€61a MdapkeTLvyk Mpooplopwv pe Epdaon
ot ELSkeG Mopdeg TouplopoU. MeA£Tn Marketing Planning of Tourist
Mepinmtwong, plag nepLloyng Tou Destinations / Emfasis on Alternative MAKPYTIQPIFAKHS
30 |evéiadépovtog Twy dpoltnTwv Forms of Tourism. (Case Study) 2 NAI MAPIOZ
x€61a Touplotikng MpoBoAng MpoopLopwv:
MeA£tn Meplmtwong, KLog mePLOXAG TOU Promotion Planniing of Tourist MAKPYTIQPFAKHS
31 |evbéladépovtog Twv dpoltnTwy Destinations. (Case Study) 2 NAI MAPIO3
Movtého BeAtioTomoinong tng
e€umnpPETNONG MEAXTWY O€ UTINPEaia Customer service optimization model. A
TLAPOXNG UTINPECLWYV (UTIOKATACTN O case of a service facility (bank branch or
32 |tpamnelag n toxudpopeio) oto HpdkAslo post office) in Heraklion 2 NAI MIXAHAIAHZ AHMHTPIOZ
Movtélo BeAtiotomnoinong tng avadeong
TEAQTWV O€ LOVASEG CUOTNATWV Customer assignment optimization
gtunnpétnong. Edappuoyr otov topéatou  |model in service systems units. An
33 [|touplopol application in the tourism industry 2 NAI MIXAHAIAHE AHMHTPIOZ
Alacuvoéoelg Tou TouplotikoU TouEa e
tnv Tormtkn Otkovopia - H Mepimtwon tng Interfaces Tourism Sector to the Local
34 |Kprytng Economy - The Case of Crete 2 NAI MOYAATSOY APTYPQ
TOTCTTNDUSTRT TN URCTCT
O &evodoyelakog KAadog otnv EANGSa (GEOGRAPHICAL DISTRIBUTION,
(Fewypadikn Katavoun, Auvaplkotnta, CAPACITY, DISTINCTIONS,
35 JAwakploelg, Taoelg Avamtuéng ) DEVELOPMENT TRENDS) 2 NAI MOYAATZOY APTYPQ




Edappoyég Tng Texvntng Nonpoaouvng Kalt

Applications of Artificial Inteligence and

36 |mBavég emibpaocelg otnv Kowwvia the pontential impact on society OxXI ZANOO3 rEQPII0z
Edapuoyég tng Evioyupévng Augmented ralyty and aplications in
37 [MpaypOTIKOTNTOG OTOV TOUPLOUO tourism NAI ZANGOZ FEQPTIOZ
38 ]Owovopia tng mAatdopuag kot to Airbnb Platform economy and Airbnb NAI ZANOO3 FEQPTIOZ
Meyaha deSopéva Kal To Mavat{evt Tou
39 |Mpooplopou Big data and Destination Management NAI ZANOOZ FEQPTIOZ
Epyaolokr) tkavormoinon Tou avbpwrivou
40 |SuvapkoU otig Eevodoxelakeg emixelpnoelg JEmployee satisfaction in hotel businesses NAI MANAZTEQANAKH Z0DIA
New forms of employment- ICT based
41 |Néeg popodec epyaociog -TnAepyacia mobile work NAI MANASTEQANAKH ZODIA
O pOAOG TNG TOALTLOTLKAC KANPOVOLLLAC The role of Cultural Heritage artefacts,
(avtikeipeva, povoeia kat apyatohoykols |museums and archaeological sites in
XWPOUG) TNV MPOCEAKUCHN TOUPLOMOU: attracting tourism: a case study (TBD
peAéTn mepintwong (TBD Kvwaoodg, Cnossos Palace, the Archaeological NOKOMMEAAI AANAH
42 |Apxatohoylko Mouaeio, KAm) Museum of Heraklion, etc.) NAI DAIAPA
EykatoAeAsippéva ktipla tng moAttiotikng  JAbandoned heritage buildings in
KAnpovouLlag oto HpakAelo: mpoBAsdn Heraklion: forecasting tourism revenue MOKOMMEAAI AANAH
43  Jubavwv anwAslwv oto TouploTika £écoda |losses NAI DAIAPA
H cupBoAn tng mpaotvng
ETUYELPNUATIKOTNTAG OTNV EAANVIK) The contribution of green
44 lowkovopia entrepreneurship to the Greek economy NAI PATAZOY KQONSTANTINA




Buwotpn Avamtuén Kot ITpatnytkn
Emuyelpnuatikn YreuBuvotnta o

Sustainable Development and Strategic
Business Responsibility in Small and

45 |Muwpopeoaieg Emyelpnoelg Medium Enterprises NAI PATAZOY KONZTANTINA
MLa LLKPOOLKOVORLLKY) AVAAUGH TOU A microeconomic analysis of coastal

46 JoktomAoikol kKAaSou otov eANadIko xwpo  |industry in Greece NAI JITZIMHZ IQANNHZ
Awaxeiplon Kploswv: H mepimtwon tg Crisis Management: The case of Greek

47  |eAANVIKNAG aKkTomAolag coastal shipping () JITZIMHZ IQANNHZ
H avantuén tou influencer marketing otnv |The development of influencer SXOINIQTAKHZ

48 |EA\Gda marketing in Greece NAI NIKOAAOZ
2TPATNYLIKEG Kol edappoyéc Omnichannel Omni channel Marketing strategies and SXOINIQTAKHS

49 |Imarketing applications NAI NIKOAAOZ
YrievBuvn EMELPNUOTIKOTNTA KOl Responsible entrepreneurship and
MayKOGULOTIOL 0N :0L TIPOKANOELG KOl TO globalization: the challenges and the

50 |&eBvec mAaiolo international framework NAI TAAIOYPHZ EYAITEAOZ
AleBvnc opyavwon kal kKAlpatiky aAhayn: to JInternational Organization and climate
nedio oulnTNong yLa tnv aslpopo change: the political discourse for
avamtuén, oL IPOKANGCELG Kal oL eukalpieg og|sustainable development, the challenges

51 |emimedo emXELPNLATIKOTNTOG and the opportunities for business sector NAI TAAIOYPHZ EYAITEAOX
JUpBacn XPOVOUEPLOTIKNG HicBwang TAMIQAAKHZ

52 |TouploTIKOU KATOAUUATOG Time-sharing NAI EMMANOYHA
JUpBacn MWANCNG ETUYXELPNUATIKAG TAMIQAAKHZ

53 Jamaitnong Forfaiting NAI EMMANOYHA




AvaodaAloTn Epyocio o€ TOUPLOTIKA Uninsured labor in touristic TAMIQAAKHZ
54 |kataAvpata accommodation businesses NAI EMMANOYHA

H enidpaon Tng apXLTEKTOVIKAG OTNV

EYKANUATIKOTNTA TWV EEVOSOXELWV The influence of spatial infrastructure on TPIANTADYAAQY
55 |moAuteAeiag otnv Kpnitn resort hotel crime. Evidence from Crete (0)4 rQProz

H MpofoAn kat n mpowBnaon tou kpntikoU | The sales promotion of the Cretan wine TPIANTADYAAOY
56 |oivou oTig eupwWMAiKESG OyOpPEC into the European markets OoXI rMQProz

H katookeur) tou aspodpopiov Kaotediov |Sustanability initiatives for the

HETa Ao To MVEVU A TNG aEldhOpoU construction of the new airport in Crete. TPIANTADYAAOY
57 Javamtuéng. MNpotdaoelg kat mpoBAnuatiopol. jSuggestions & worries OoXI rQProz

H avamtuén tou MoALTLOTIKOU TOUPLOUOU The development of cultural tourism in

otnv ABnva. Mpotaoeslg Kat MPOOTTIKEG Athens. Suggestions and Prospects for TPIANTADYAAOY
58 |e&éAiéng improvement (0)4 rQProz

Zevodoxeio N Airbnb; Ot mpoTLunoeLg Twv

EAAAVWV Touplotwy otn petd-COVID-19 Hotel or Airbnb? The preferences of
59 |lemoxn Greek tourists in the post-COVID-19 era OoxXI TPIXAZ NIKOAAOZ

H avamtuén tou povtéhou ayopwv «Click The development of the "Click Away"

Away» tnv nepiodo tg mavdnpuiag COVID- |shopping model during the COVID-19

19. Antoelc kat avtiAnPeLg Twy pandemic. Consumer views and
60 |KOoTAVOAWTWV perceptions (0)( TPIXAZ NIKOAAOZX

To LAPKETLVYK TWV BLVTEOTIAUXVIOLWV.

MeAétn KotavaAwTtikng cupmnepldopdc twv |The marketing of video games. Study of
61 |EAAAVwY gamers consumer behavior of Greek gamers (04 TPIXAZ NIKOAAOZ




OL erumtwoelg Tng movdnuiag tou COVID-19
OTLG [LLKPOEDOLEG ETLXELPNOELG. ML
OUYKPLTIKN HEAETN petaél HpakAsiou Kal

The effects of the COVID-19 pandemic
on small and medium-sized enterprises.
A comparative study between Heraklion

62 |PeBlpvou and Rethymnon OoxXI TPIXAZ NIKOAAOZ
OL €LOLKEG KOl EVOANOKTLKEG LOPPEG The special and alternative forms of
TOUPLOMOU WG LOXAOG TOUPLOTLKNG tourism as a lever for tourism
avantuéng. Mia ocuykpttikn avaAuon petaflldevelopment. A comparative analysis

63 |ABrvoag kal lepametpag between Athens and lerapetra OoxXI TPIXAZ NIKOAAOZ
Alepelivnon TPOOTITLKWVY AVATTTUENC Investigation of agritourism

64 |aypotouplopou otnv Kpntn development prospects in Crete oxXI TPIXAZ NIKOAAOZ




