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AKAAHMAIKH EKMAIAEYZH
11/2009 - 10/2013
EAANVIKO AvolkTto Maveniotrto, XoAr Kowwvikwy Emetnwv o€ cuvepyacia |LE TO

Naveruotipo Bilgi otnv Kwv/An (Toupkia) kat to Naveniotipo La Sapieza otn Pwun (Itaiia)
PhD oto Touplotikd Marketing — Tithog Atdaktopikng Alatplpng “H ocuvelodopad tou MoAltiopou

oto City Branding: Muwa mtpocéyylon pe Baon €va povtélo avadepopevo os ABrva,
KwvotavtivoumoAn, Pwun” — [Yrootnptén lovAtog 2013 — Babuog 10, Aplota]
MAnApeg kelpevo: http://thesis.ekt.gr/thesisBookReader/id/29887#page/1/mode/2up

09/2003 - 06/2005

Owovoutkod Navermotipo ABnvwv — Metamntuylako otn Aloiknon Emyepricewv (MBA)

BaBuog: 7.50 /10 (MoAv koAd) — AutAwpatikn: “Touplopdc & Itpatnykry Mapketvyk — H mipintwon
TOU YKOA, TNG KpouallEépag Kat tng LotiornoAoiag” (Babuog 9/10)

09/1999 — 09/2003
Owovoukd Navenotipo ABnvwv — Mporntuxtakd MapKeTvyk & Emkowvwvia

BaBuog: 7.11 /10 (Mol kohd)

ENAITEAMATIKH EKNAIAEYZH

10/ 2015 - 06/2016 Sheffield Hallam University

Metamntuxlako otn Mabnon kat AtdackaAia otnv Avwtatn Eknaidsvon & Yrnotpodia yia tn
Bpetavikn Akadnuia Avwtatng Ekmaibeuong

2016 Sheffield Hallam University
Exmaibevon yla enifAePn Sibaktopilkwy Statplpwv

YNOTPOOIEZ & BPABEIA

2018 EuroCHRIE Hackathon — KaAUtepn gpsuvntiki mpotaon Kladou, S., Shulga, L., Farmaki, A., &
Torres, E. “To share or not to share: The role of animosity in P2P accommodation”, AouBAivo,
IpAavia

2014 IKY —'I6pupa Kpatikwv Yriotpodlwv — Yriootrplen Grundtvig yia mapakolouBnon tou
nipoypappartoc “How to set up and manage effectively an organization/team (fundraising, HR,
project design, networking)”, Bologna, ItaAia

2010 - 2011 TUBITAK — Entotnpoviké & Texvohoywo Epsuvntikd ZupBoUAto tng Toupkiag —
Yriotpodia yia tnv £peuva pe titho “H cuvelodopd tou moAttiopou oto City Brand tng Kwv/Ang”

07- 09/2011 ItaAiko Yroupyeio E§wteplkwy - Yiotpodia yia tnv £peuva pe titho “H cuvelodopd
Tou moAttiopou oto City Brand tng Pwpng”

2009 — 2013 EAANVIKO Avolkto Navemiotipo — Yriotpodia yia ALSaKTopIKES OUSEG

2010 Bpafeio KaAutepou ApBpou - International Conference on Sustainable Tourism: Issues,
Debates & Challenges, Crete & Santorini
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AKAAHMAIKH & AIAAKTIKH EMNEIPIA

19/10/20 - ... TuRpa Aoiknong Enyxelpioswv & Touplopol, EAARvikd MeooysLlako

Naveniotiuo

MeTadLSaKTopLKN EPEVVATPL

01/10/20- ... TuApa Aoiknong Touptlopov, NMaveniotiuo Boondpou, Toupkia

Juv-emiBAENovoa SUTAWUATIKWY EPYACLWY LETOMTUXLAKWY doltnTwyv — Metamtuylako Npoypaupo
otnv Aslpopo TouploTikn Avarmtuén

01/07/20 - ... Journal of Qualitative Research in Tourism
YrieuBuvocg Z0vtagng yia KpLtikeg BLBAlwy (Book Reviews Editor)

11/09/17 - 06/03/20 Tuhpa Atoiknong Toupitopou, NMavenriotrto Boomépov, Toupkia

- Emikoupog KaBnyntpla, Si6aockalio og mpomtuylako (Apxég MapkeTtivyk, MAnpodoplaka
Juotnuata otnv ToupLoTikn Blopnyavia, Avantuén Mpooplopwy) Kol LETATITUXLOKO
(Touplopdg NoAttiotikng KAnpovoplag) eminedo

- EmBAen SutAwpatikwyv epyactwy oXeT{opevwy He MoAtioptka Bépata, Marketing &
Branding Mpooplopwyv

- YmeuBuvn gpeuvnTikoU £€pyou mavw o€ Faotpovouia, Place branding kat ©eopol¢ (Bogazici
University Research Fund - BAP Start-up No 15161)

- 'Epeuva og B€pata Place Branding, Aévang avamntuéng mpoopLoUwWY Kol KOLVOTOUIaG

- Zuvtoviopog AteBvwv kat Erasmus Zuvepyaclwy yla to TuAuo

- Mé£ANog TG EMLTPOMIC TOU TUAUOTOG UTeLBUVNG yLa tpSoAnPn akadnuaikol MPOCWITILKOU

- Exkmpoowrnog tng 2xoAnc Edapuoopévwy Emotnuwy otnv enttponn Kavtvwy kat Kadeteplwy
Tou Naveniotnuiou

01/06/13 -... Ad-hoc Reviewer
- Avayvwplon E€atpetikng Zuvelodpopag amo ta neplodikd Tourism Management, the Journal of

Destination Marketing & Management kat tnv Elsevier (2015-2019)

- Kputikn aglohoynon yia kopudaia neptodika (m.x. Tourism Management, Annals of Tourism
Research, Journal of Hospitality Marketing & Management, Journal of Destination Marketing &
Management, Journal of Travel & Tourism Research) kat cuvédpla (r.x.European Marketing
Academy Conference, CHME Conference)

15/11/17 - 30/09/19 EAAnvik6 Avolkto Navemniotipuo, EAAGda
EmuBAEMovoa Kal cuv-emIPAENOUCA SIMAWUATIKWY EPYOCLWV OXETI{OUEVWYV e on Airbnb, MAeoa
Kowwvikng Alktuwong otov Touplopod, Opata Asidopou avamtuéng

01/08/14 - 30/09/17 Sheffield Business School, Sheffield Hallam University, UK

- Emikoupn KaBnyntpia, Sibaockalia Ztpatnyikig otn Ologevia kal tov Touplopo, Marketing,
‘Evvoleg & Kawvotopia (mpomtuxtako Kol ETATITUXLOKO eminedo)

- Aiebvng €peuva os ouvepyaoia pe Toug Enikoupoug KaBnyntég Kyuho Lee (Sonoma State
University, HMA)kat Melih Madanoglu (Florida Atlantic University, HNA), kot Tomikoug
OUVEPYATEC OTLG TIEPLOXEG KL TOL TTAVETILOTAN LA o€ Yantai (Kiva) kat Kptn (EAAada)

- JUVTOVLOUOC TOU UETATTUXLAKOU padnuatoc Zuunepipopa KatavaAwtn, Marketing ko
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Teyvoloyia oto ywpo tn¢ DiAoéeviag

- JUVTOVLOUOC poBnuatwv Marketing yia ta Mavenotiuia IMI University Centre (EABetia) & VTC
Wan Chai (Xovyk Kovyk)

- EmipAePn SUTAWPATIKWY EPYACLWV (KAl £ ATTOOTACEWC LETATTUXLOKWY HOLTNTWV)

- MéAog S16aKTOPLKWY KAl EPEUVNTLKWY ETLTPOTIWY

- Exmpoowmnog Tou maveniotnuiou otnv Emttponn tng netpoxng Yorkshire tou Bpetavikou
Ivotitoutou Ohoteviag

- JUvbeopog Emkolvwviog ylo Emiokénteg AkadnuaikoUg kal EmayyeApatiegc oto xwpo tng
Owoteviag

01/02/16 - 28/02/17 Emokéntng MeAetntrg, Naveniotiuo Boondpou, Toupkia
- EniAsdw tou mporttuxtakol pabnpatog «MAnpodoplakd Iuothpata otov Touplopd»

01/11/10- 30/06/15 Epeuvntikd Kévtpo yia MoAwtikr kat Aoiknon MoAttiopo!, Istanbul Bilgi

University, Toupkia

- Ermukedalng épeuvag yla to Eupwnaikd Epyo MpdoBaon otov lNoAttioud

- MNpookekANUEVOG AEKTOPOG VIO TIPOTITUXLAKA KOl LETATITUXLOKA LaBrpata oXeTika pe Place
Marketing, Branding MoAswc, MoAwtiotikd Touplopo kot Touplopd NoAewg

- Méhog opadwv €pyou Kal potacswyv €pyou Astpopou Avamtuéng (r.x. Branding yia tn NA
Toupkia, Astdpopog Touplotikr Avamtuén tng Zwvwnng, KwvotavtivourmoAn 2010 — AmoAoyLoUOG
¢ MoAwtiotikng Owkovouiag)

1/03/11 - 30/06/14 Ivotitouto EUROMED - IEMA, EAAGSa
AkadnUaikog ouvepyATNG Kal elonyntng o etnola Kalokatlpva ExoAeia Touplopou (o€
ouvepyaoia pe ta Mavenotiua Dokuz Eylal kat Mewpata)

1/12/07 - 31/05/09 Tevikn Mpappateia Awa Biov MdOnong IAEKE, EAAGSa
EmayyeApotika ogpvapla “ Mapketivyk 7, “Epeuvag Mapketivyk”, “Blopnyavikol MAapketivyk ”,
“Aloiknoncg”

1/10/06 — 15/02/08 TexvoAoylko EKmadeutiko 16pupa KpAtng — Tupa Mdapketvyk, EAAGSa
- Albaokahia “Apxwv Mapketivyk”, “Miypatog Mapketivyk”, “AleBveg MAapKeTLVyK”,
“Tuunepidpopa Katavalwtn”

- EnifAcPn mTuXLOKWY EpyacLwY

ENAITEAMATIKH EMMEIPIA
1/6/06 —... ZOpPBouAoG MAPKETIVYK
= 01/09/2019 - ... Asidpopoc Aotikry Avartuén — Toupkia https://www.kentselkalkinma.org/

= 15/07/2013 - 30/06/2014 Corallia Clusters Initiative ABAnva & Ndatpa - EAAMGSa
Avamnrtuén kat Edpappoyn 2xedlou Mapketivyk yla ta InnoHubs

= 01/11/2012-31/07/2014 Elliniko Theatro (Greek Theatre), Néa Yopkn - HNA/ ABrva -
EAGSa
AtevBuvrric Aettoupyiwv atnv Toupkia — Avamtuén Siktuou cuvepyatwy yla tn dphotevia

TOPOOTACEWY, Slaxeiplon Twv mMapaoTacewv otnv NMoAn
AtevBuvrric Mapaywyr¢ — Kvntomnoinon, enifAen kal cuvepyacia pe SLe6OUVTEG TwY
EMUUEPOUG AELTOUPYLWV, TIPOETOLUAOLA, EKTIINGN KOOTOUC Kal SleukOAuvon e€acdaiiong
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Xpnuatodotnaong yLo tTnv uhomoinon tou dLleBvoug mpoypapUaTOS

= 01/12/2012 -01/02/2014 Galata School, Kwv/An — Toupkia
YneuBuvog Epywv & EMKOWVWVIOG KATA TN LETATPOTA TNG ZXOANG O EKMALOEUTIKO Kall
TIOALTLOTIKO KEVTpO, EEaadalion xpnuatodotnong yia tn StaduAaén tou BiLBAloypadikou
UALkoU péow tou mpoypappato¢ MANTPA tng OAavdikng MNpeoBelag

- Co-chair tou AleBvouc Zuvedpiou ICOT2020, MéAog OpyavwTtikwy Enttponwy AteBvwv
Juvebpiwv (m.x. TOURMAN2018, EBEEC 2013)
- Juvepyaoio pe MME kat to Tunpo MoAttiopol & Touplopou tou Arpou PeBuuvou, Kpntn

01/11/10 - 30/06/11 ZiopavoyAelo Méyapo/ Meviké Npoéeveio tng EAAASo¢ otnv
Kwv/An
- YneuBuvog Epywv Slopydvwong ekdNAWCEwWV POBOANG TWV TIOALTLOTIKWY KL TOUPLOTIKWY
XAPOKTNPELOTIKWY EAANVIKWY SAUWV Kal mepLpEPELWV
- MéAog TnG opadoag tou Ziopavoyeliov Meydpou mou pepLUvA yLo
- TNV 8LlEUKOALVON XPNUATOSOTNONG TTOALTOTIKWY ETAIpWY
- TNV MoALTLoTIKY §pdon tou Npoeveiou

30/09/10 - 30/09/13 MKO Metadpaotig, ABRva
Yninpeoieg Aleppunveiag yia ta Hvwpéva EBvn kat aloug dopeig Staxeiplong altwvtwy acuAo

1/7/05-26/5/06 Kantor Management Consultants S.A.
MeA£tn yia tig TnAemikowvwvieg, MeBobdoloyla Itpatnykng & Epya Itpatnywkng tng KANTOR, Epya
pe Avadoyoucg tn levikn Tpamnela EAAaSoc kat tn Eurobank EFG Group AE

AHMOZIEYZEIZ ZE AIEONH NEPIOAIKA
Lee, K., Kladou, S., Usakli, A., Shi, Y. (forthcoming). Inspiring Winery Experiences to Benefit

Destination Branding? Insights from Wine Tourists at Yantai, China. Journal of Hospitality and

Tourism Insights.

Kladou, S., Psimouli, M., Kapareliotis, I. (2020). The role of brand architecture and brand heritage
for family-owned wineries: the case of Crete, Greece. International Journal of
Enterpreneurship and Small Business, 41(3), 309-330.

Farmaki, A., Kladou, S. (2020). Why do Airbnb hosts discriminate? Examining the sources and
manifestations of discrimination in host practice. Journal of Hospitality and Tourism
Management, 42, 181-189. https://doi.org/10.1016/j.jhtm.2020.01.005

Kladou, S., Giannopoulos, A. & Mavragani, E. (2015). Destination brand equity: An analysis of a
decade of research (2001-2012). Tourism Analysis. 20 (2), 189-200.
http://dx.doi.org/10.3727/108354215X14265319207399

Kladou, S. (2015). The 6" Advances in Tourism Marketing Conference. Anatolia: An International
Journal of Tourism and Hospitality Research., 1-2. DOI: 10.1080/13032917.2015.1103401

Kladou, S., & Mavragani, E. (2015). Assessing Destination Image: An online marketing approach and
the case of Tripadvisor. Journal of Destination Marketing & Management. 4(3), 187-193.
10.1016/j.jdmm.2015.04.003

Kladou, S., Kavaratzis, M., Rigopoulou, E., Salonika, E. (2016). The role of brand elements in
destination branding. Journal of Destination Marketing & Management, 6 (4), 426-435.
http://dx.doi.org/10.1016/j.jdmm.2016.06.011
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Kladou, S. & Kehagias, J. (2014). Developing a structural brand equity model for cultural

destinations. Journal of Place Management and Development, 7 (2), 112-125.
http://dx.doi.org/10.1108/JPMD-03-2013-0007

Kladou, S., Giannopoulos, A. & Assiouras, G. (2014). Matching tourism type and destination image
perceptions in a country context. Journal of Place Management and Development, 7 (2), 141-
152. http://dx.doi.org/10.1108/JPMD-11-2013-0024

Kladou, S. & Kehagias, J. (2014). Assessing destination brand equity: an integrated approach.
Journal of Destination Marketing & Management, 3 (1), 2-10.
http://dx.doi.org/10.1016/j.jdmm.2013.11.002

Zouganeli S., Trihas N., Antonaki M., Kladou S. (2012). Aspects of Sustainability in the Destination
Branding Process: A Bottom-up Approach, Journal of Hospitality Marketing & Management,
21, 739-757. 10.1080/19368623.2012.624299

Kladou S. (2008). Golf Tourism: What does a golfer appreciate and consider in selecting a golf
destination?, Tourist Scientific Review, 4.

APOPA ZE AIEONH NEPIOAIKA YNO YNOBOAH

Peng, N., Chen, A, Kladou, S., & Barnes, B. (2020). Integrating virtual community appraisals into a
symbolic consumption model: Evidence from an emerging economy market. Sports
Management Review.

Kladou, S., & Usakli, A. (2020). An integrated model of brand personality, self-congruity, and
destination loyalty: The moderating role of culture. Journal of Travel Research.

Rigopoulou, E., Kladou, S., Kavaratzis, M., Salonika, E. (2020). Memorable tourism experiences and
country image. Anatolia: An International Journal of Tourism and Hospitality Research.

BIBAIA
Farmaki, A., Kladou, S., & loannides, D. (eds.) (to be published in 2021). Peer-to-peer
Accommodation and Community Resilience. CABI.
Kladou, S., Farmaki, A., Andriotis, K., Stylidis, D. (eds.) (to be published in 2021). Tourism
Development and Planning in the Middle East. CABI Regional Book Series.

ZYMMETOXH ZE BIBAIA KAl EKOEZEIZ EPTON
Kuzuoglu, S. & Kladou, S. (to be published in 2020). Challenges to sustainability in prospective
World Heritage Sites: The case of Iznik/Nicaea, Turkey as an up-and-coming tourism destination.
In Decrop, A., Correia, A. & Kozak, M. (eds.) Marketing sustainable and collaborative tourism in a
digital world, Goodfellow.
Kladou, S. (2017). Destination Brand Equity & Cultural Tourism. In Tsartas, P. & Lytras, P. (eds.)

Greek Tourism - A Collective Volume . Papazisis Publications. (Published in Greek), 489-494.
Kladou, S. (2017). Destination brand equity: the path leading to brand loyalty. In Kumar Dixit, S.

(ed.) Handbook of Consumer Behaviour in Hospitality and Tourism, Routledge, 326-336.

Kladou, S. & Mavragani, E. (2016). A social media approach to evaluating heritage destination
perceptions: the case of Istanbul. In Alvarez, M., Yuksel, A. & Go, F. (eds.) Heritage Tourism
Destinations: preservation, communication and development. CABI, 91-104.

Expert Report: Access to Culture - Policy Analysis (2015). Analysis and project financed by the

European Commission - Culture Programme. Final Deliverable of the Project realised by EDUCULT
(Austria), IRMO (Croatia), KPY (Turkey), Interarts (Spain), NCK (Sweden), and Telemarksforsking
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(Norway).

Papatheodorou, A. & Kladou, S. (2013). Shifting patterns in Cultural Management: A success story.
In Cultural Changemakers Against the Grain: New players, management practices & policy
challenges across Europe and its neighborhood (4™ ed.), KPY Cultural Policy & Management
Yearbook 2012-13, Istanbul. ISBN 978-605-399-328-5

Kladou, S. (2011). Cultural Festivals: An overview. In Ada, S. (eds.), Istanbul Cultural Festivals,
Turkey: Turkish Ministry of Education & Culture, Istanbul Bilgi University Publications.
(Published in Turkish). 1SBN 978-605-399-201-1.

EIZHTHZEIZ ZE SYNEAPIA
Kladou, S., Psimouli, M., & Kapareliotis, I. (2020). Branding Family-Owned Cretan Wineries: The

Role of Heritage. 2020 Global Marketing Conference, Virtual Conference.

Ayhan, N., & Kladou, S. (2020). The (Dis)connection between Destination Identity, Wine Culture
and Tourism Destination Brand: The Case of Bozcaada, Turkey. t-Forum 2020 Global Conference,
Virtual Conference.

Eskitark, H.N., Kladou, S., & Psimouli, M. (2019). Shedding light upon the shadows between country
destination image and dark tourism: the case of Turkey, 7 International Conference on
Contemporary Marketing Issues, Heraklion, Crete.

Kuzuoglu, S. & Kladou, S. (2019). Treasure hunting in Iznik, Turkey: Evaluating the city’s heritage
resources from a destination branding perspective. International Conference on Tourism, Porto,
Portugal.

Kuzuoglu, S. & Kladou, S. (2019). What does it take to be inscribed as a WHS? Urban Tourism and
place branding in the case of Iznik/ Nicaea, Changing Cities IV: Spatial, Design, Landscape and
socioeconomic dimensions, Chania, Crete.

Lee, K., Kladou, S., Madanoglu, M. & Shi, Y. (2019). ‘New world’ wine countries vs. ‘Old world’ wine
countries: A comparative study of wine tourists. American Association of Wine Economists Annual
Conference 2019, Vienna.

Kladou, S., Rigopoulou E., Kavaratzis, M., & Salonika, E. (2019). A memorable tourism experience
and its effect on country image. Advances in Tourism Marketing Conference, Namur, Belgium.

Kladou, S., Farmaki, A., & Rigopoulou E. (2019). Airbnb for everyone: Hosts’ perceptions on
Airbnb’s antidiscrimination policy. Advances in Tourism Marketing Conference, Namur, Belgium.

Farmaki, A., Kladou, S. (2019). Discrimination in Airbnb: Insights from Host Practices. 5% World
Research Summit for Hospitality and Tourism, Orlando, Florida.

Kladou, S., Lee, K., Madanoglu, M. & Shi, Y. (2018). Experiencing the Wine Destination: The Case Of
Yantai Wine Region In China. Advances in Hospitality and Tourism Marketing Management
Conference, Bangkok, Thailand.

Kladou, S., Lee, K., Madanoglu, M. & Shi, Y. (2018). Inspiring Winery Experiences to Benefit
Destination Branding: Insights from Chinese Wine Tourists, EuroCHRIE, Dublin, Ireland.

Lee, K., Madanoglu, M., Kladou, S. & Shi, Y. (2017). Chinese Wine Tourists: The case of Yantai Wine
Region, China, 3rd Culinary and Wine Tourism Conference, IMC FH, Krems, Austria.

Chen, A, Kladou, S., Mai, L-W, Peng, N. (2017). Incorporating Vanity into a Luxury Value-Attitude-
Behavior Model- Evidence from Luxury Restaurant Consumers, Association for Consumer
Research Conference, San Diego, USA.

Kladou, S., Kehagias, J., & Dilmperi, A. (2015). What matters to tourists? A multi-group analysis to
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assess destination brand equity, 5th Advances in Hospitality and Tourism Marketing &
Management Conference, Beppu, Japan. (Open link, p.93-99)

Kladou, S., Kavaratzis, M., Rigopoulou, E., & Salonika, E. (2015). Asserting the significance of the
brand's symbolic elements in destination branding, Advances in Tourism Marketing Conference,
Joensuu, Finland. (open link)

Kladou, S. (2015). Tourists and residents on cultural city brands, 3 World Research Summit for
Tourism and Hospitality & 1° USA-China Tourism Research Summit, Orlando, USA.

Kladou, S., Kehagias, J., & Dilmperi, A. (2014). An Insight Into City Branding A Destination Brand
Equity Approach, 43rd Annual Conference of EMAC, Valencia, Spain. Online Hard Copy
Proceedings

Kladou, S., Kehagias, J., & Dilmperi, A. (2014). Destination Brand Equity: Evaluating Cultural Urban
Destinations, AMA SERVSIG 2014, Thessaloniki, Greece.

Kladou, S., & Mavragani, E. (2014). Assessing Image Traits on Social Media: The Case of a Cultural

Destination, Heritage Tourism and Hospitality International Conference, Istanbul, Turkey.

Kladou, S., Bakas, F., & Kladou, M. (2013). Cultural destination brands and the role of gender in
sustainable tourism development: Focusing on handicraft entrepreneurs. Critical Tourism
Conference V, Sarajevo. (Open link)

Kladou, S,. Assiouras, I., & Giannopoulos, A. (2013). Tourism type and destination image
perceptions in a country context: a match/mismatch framework. 42nd AMS Annual Conference,
California, US.

Giannopoulos, A., Kladou, S., & Assiouras, |. (2013). Matching tourism type and destination image
perceptions in a country context. 42th Annual Conference of EMAC, Istanbul, Turkey. ISBN 978-9944-
380-10-2

Kladou, S., & Kehagias, J. (2013). Assessing brand equity in the case of cultural destinations.
Sustainable Issues and Challenges in Tourism Conference. Istanbul, Turkey. ISBN 978-975-518-354-1

Kladou S., Giannopoulos, A., & Assiouras, |. (2013). Matching country destination image with
tourism types. Sustainable Issues and Challenges in Tourism Conference. Istanbul, Turkey. ISBN 978-
975-518-354-1

Kladou, S., Kehagias, J. (2012). A€loAdynon Brands mpooplopwv: H onuaoio Twv MOALTIOTIKWY
xopaktnpLotikwy, 1t Pan-Hellenic Place Marketing and Branding Conference, Volos. (in Greek)

Kladou, S., Kehagias, J. (2012). Sustainable Tourism Development in Times of Crises: The

Contribution of Culture to City Branding, Sustainable Tourism in Times of Crisis, Antalya. ISBN 978-
605-4483-08-2.

Kladou, S., Giannopoulos, A., Mavragani, E., Chytiri, A. P. (2012). Building a sustainable competitive
advantage in times of crises: Capitalizing on culture, destination branding and relationship
marketing, Sustainable Tourism in Times of Crisis, Antalya. ISBN 978-605-4483-08-2.

Kladou, S. Kehagias, J. (2012). Investigating the Contribution of Culture to Destination Branding,
ICOT 2012, Crete. ISBN 978-9963-9799-1-2, ISSN 1986-4256.

Kladou, S., Giannopoulos, A., Mavragani, E., Chytiri, A. P. (2012). Destination Branding and
Relationship Marketing: A Competitive Advantage through Capitalizing on Culture, ICOT 2012,
Crete. ISBN 978-9963-9799-1-2, ISSN 1986-4256.

Giannopoulos, A., Kladou, S., Mavragani, E., Chytiri, A. P. (2012). Measuring the Effectiveness of
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