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Enikoupog KaBnyntrig 2019-onuepa
Tunua Atoiknon Emyxelpnoswv kat Touplopo,
EAANVIKO Meooyelako MavemniotruLo

Enikoupog KaBnyntng 2018-2019
Tunua Atoiknon Emietpnoswy, TEI Kpitng

Epeuvntnc, 2014-onpuepa
» Epyaotrpto TouptlouoU & ETIXELPNUATIKOTNTAG,
Tunua Atoiknong Emyeiprioewyv, TEI Kpntnc.

Ph.D. otig OlkovouLKEG ETLOTN UEG, 2003-2007
Tunua Owovoulkwy Emotnuwy,

Maverotuio KpRtng.

- Avtikeiuevo:Blounyavikn Opyavwan, HAektpoviko

Eniyelpeiv

-TitAoc AlatpLBrig: “Ztpatnylkéc avantuéng tou

NAEKTPOVIKOU ETIXEIPELV KA TWV KATETWVY NAEKTPOVIKWV

ayopwv”

-Yrotpopia oto npoypapuc NENEA « MINOZ», I.T.E.T.,

2003-2005

MSc otnv Emxelpnotakn Epsuva, 2000-2003
Tunua Mnxavikwv Napaywyng & Awoiknong,

MoAutexveio KpAtng

-Méooc 6poc: 8,9/10

-AtmAwpartikn epyacia: “Avantuén cuoTnUAToC

nAektpovikoU gumopiou kat marketing ynuiKwv

npoiovrwv.”

MSc in Economic & Management Sciences, 1999-2001
Dept. of Economic & Management Sciences,
MAICh (nélog tou CIHEAM), Xavia
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-Méooc 6pog: 17,3/20
-AutAwpatikn epyaoia: “Internet marketing of agro-food
products. The case of Crete.”

Mtuyxio TUAUATOG OETIKWV EMLOTNHUWY, 1995-1999
Tunua Xnueiag,
MNavemiotpio KpAtng
-2elpd entuyiac etoaywyng: Mpwtn (1995)
-BaSuoc nruyiou: 7,5/10
- AutAwuatikn epyacio — épevva (1996-1999)
Touéag Bioavopyavng Xnueiog
“SounAoka MetaAdwyv e Opyavikoug

Yrnokataotateg”
EMAITEAMATIKH | ZUpBoulocg Emuxelprioswyv pe e€eldikevon oto 2003-2017
EMIIEIPIA HAektpoviko Emiyelpeiv

-EvbelkTikEéG ouVEPYOLEG:

» ErmipeAntrplo HpakAeiou: Avamtuén HAektpovikol
Kévtpou Eumopiou Kpntng

» KEK Texvikeég ZxoAEG: ZUUBouAog Avamtuéng (Alaxeiplon
Eupwnaikwy kat EBvikwy mpoypappdtwy
ETUXELPNUATIKOTNTOC KoL KATAPTLONG)

» KETA Kprjtng: Anuoupyia “O8nyol HAekTpovikoU
Emuyelpeiv” yla T MIKPOUEDQLEG ETUXELPNOELG

» Suppetoxn oe Eupwnaika Npoypdppoto

JuvIdpuTAC Kot AleuBUvVwyY ZUpBoulog oTnV 2007-2017
etalpeia Atadiktvakwv Epappoywv IMMKO,

“Mavdaiiavog-Koupylavtakng O.E.”

» Avarmtuén Alktuakwy Tomwv kat HAEKTPOVIKWY
KataoTnUATWwyY yla ETMLXELPNOELSG

» Aadiktuakd Marketing

» >xedlaopog, Avamtuén kal Yoatipign Web-based
MANPOYOPIAKWY ZUCTNPATWY

Epyalopevog oto epyaoctrplo «AvaAuong 2000-2001
Peuotwv kat MupAvwy Ynoyelwv

Tapteutnpwvy, Tuua Opuktwv Mépwy,
MoAuteyveio KpAtng

Epyalopevog oto tunua Molotikou eAéyxou 1998
Blropnyxavia ‘A&M. Kapatln’

MAaoTIKA Ipoiovta

Blopnyavikn meploxn HpakAeiou

EKTIAIAEYTIKH TPITOBAOMIA EKIAIAEYZH
- AIAAKTIKH Erotn uo'vu«')q Zuyspydrnq / Emixoupog 2008-01jpEpaL
EMIIEIPIA KaBnyntrg TEI Kpritng

» [IMZ «Awoiknon Entiyetpricewv @idoeviac kat
TouptouoU» tou TEI Kpntng

-Madnua: Management kat Hysoio

Xelpepva E€apunva 2018-2019

» AMZ «Opyavwon kot Atoiknon yta Mnxovikoug» tou
TEIl Kpntng
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-Madnua: Eldika Oguata Marketing

Xewepwva E€aunva 2016-2017, 2017-2018, 2018-2019
-Madnua: Management

Eapwa E€aunva 2015-2016, 2016-2017, 2017-2018

» [IMZ «Eapuoouévn Emotniun kot TexvoAoyia otn
lewmovia» tou TEI Kpntng

-MaSnua: Opyavwon kot Aloiknon AypotpopLkwyv
Enyelpnoswv

Xelpepwd E€qpnva 2015-2016, 2016 — 2017, 2017-2018
» Tunuoa Atoiknong Emiyelprnoswv

-MaSnua: HAektpoviko Eumopto & Néeg TexvoAoyieg,
Xelpepwo e€aunvo akadnuaikou €toug 2017-2018,
2018-2019

-MaSnua: Epeuva Marketing

Xelpepwa e€aunva akadnuaikwyv etwv 2012-2013, 2013-
2014

-MaSnua: Emyeipnuatikotnta & OLKOVOULKO
MeptBaAlov

Eapwo g€aunvo akadnuaikou €toug 2012-2013
-MaSnua: Epeuva Marketing

Xelpepwva e€apnva akadnuaikwy etwv 2012-2013, 2013-
2014

-MaSnua: Opyavwaon kot Aloiknon Emyepnoswy |
ATO TO XELLEPLVO €€dunvo akadnuaikol étoug 2008-
2009 £w¢ TOo XelPEPWVO e€aunvo 2012-2013.

-MaSnua: Opyavwaon kot Atoiknon Eniyeipnoewv |l
ATO TO XELUEPLVO €aunvo akadnuaikol étoug 2009-
2010, £wc to gapwvo e€aunvo 2011-2012.

-Ma6nua: Edpodlactikn Alayxeiplon (Logistics)

ATO TO XELLEPWVO €dunvo akadnuaikol €toug 2010-
2011 péxpL to apvo e€aunvo akadnuaikol €toug 2010-
2011

-Ma@6nua: Zepwvaplo Tehelodoitwv

ATO TO XELLEPWVO €dpunvo akadnuaikol €toug 2010-
2011 £wg TOo XELPEPWVO e€aunvo 2013-2014.

-Ma@6nua: upnepitpopd Katavaiwtr

Xeluepva E€aunva 2014-2015, 2015-2016, 2016-2017,
2017-2018, 2018-2019

-Md&6nua: B2B MApKEeTIVYK

Xelpepwvo e€apnvo akadnuaikol étoug 2014-2015,
Eapwd €dpnva 2015-2016, 2016-2017, 2017-2018.
-Md@6nua: Revenue Management

ATO TO XELUEPLVO €aunvo akadnuaikol étoug 2014-
2015 £wg To gapvo €aunvo 2017-2018.

-MaBnpa: Mapketivyk Texvohoyikwv Mpoidvtwy
Eapwa e€aunva akadnpaikwy etwv 2015-2016, 2016-
2017, 2017-2018.

» Movada Kawvotouiog kot EMYELpNUATIKOTNTAC
(MO.K.E.) TEIl Kpntng

-Madnua: Avantuén Enyelpnuatikwy Zxediwv
Kawvotoutkwv Epapuoywv

Axkadnpuaika €tn 2011-2012, 2012-2013, 2013-2014,
2014-2015 (7 e€apnva)

» Tunuo MnyavoAoyiog

-Madnua: Eurmopikn Atayeipton TexvoAoyikwv
Mpoidvtwv

ATO TO XELUEPLWVO €aunvo akadnuaikol étoug 2008-
2009 pExpL to 0pLvo e€aunvo akadnuaikol €toug 2009-

Zelida 3




2010

-MaVnua: Etoaywyn otn Mikpo kat Mdkpo- Otkovouio
Amo xelpepvo e€aunvo akadnuaikou étoug 2009-2010
HEXPL TO EQPWVO e€apnvo akadnuaikol €toug 2009-2010

MNavemiotpio KpAtng 2003-2006

» Tunua Otkovoutkwv Emtotnuwv

-Qpovtiotnplaka uadnuato o

“Sratiotkn 1” & “Zrationkn 11”7

-Akadnuaika €tn: 2003-2004, 2004-2005, 2005-2006

TEI KpAtng

» Tunua Epapuoocuévng Minpogoptkr¢ & MoAvuéowv
-MaSnua: Mpoypauuationog Atadiktoou (gpy.)
-Akadnuaiko €toc: 2003-2004 (B’ e€aunvo)

EKMAIAEYZH ENHAIKQN — AIA BIOY EKIAIAEYZH

Exmatdeutng oe Evboemixelpnaotakn Kataption
» [pdypauua kataptiong “ AmoteAeouatikn Alayeipion
MeAatwv”, Avo etaipeieg oto PEBuuvo Kpntng

-Qpec 16, Atoua 46.

-Mepiobog: Matog 2016

Exmatdeutng oe Evboemixelpnaotakn Kataption
» [1pOypoLLO KXTAPTLONG “BAOLKEC APXEC
EnayyeAuatiouou kat Emikotvwviag”, Auo etailpeiec oto
PgBuuvo Kpntne

-Qpeg 16, Atoua 46.

-lMepiobog: AUyouotog 2015

Exmodeutng oto KEK TexvikEG ZXOAEG 2015 -

» [poypauua kataptiong “HAektpoviko Eumnopto”,
-Kade oeuivdpio Qpeg 20, Atoua 15-20 / ocuivapto.
-lMepiobot: Anpidiog 2015, NoéuBpiog 2015, Maptiog
2016, OktwBptoc 2016, lovviog 2017, SentéuBpiog 2018

Exmaidevutng oto IME MZEBEE - Mapaptnua
Kprjtng

» [poypauua Aia Biou Exntaiibevonc «AIOIKHTIKES &
OPTANQTIKEZ IKANOTHTEZ »

-Qpec 140, Atoua 12.

-Mepiobog: 6/5/2015 éwg 29/5/2015

Exnadeutng oto KEK GEN - Euyevia
MoAuxpovakn Kamaidovakn

» lpoypauua kataptiong “HAektpoviko Eniyelpeiv: Aev
eivat Moba, Eivat Avaykn ”,

-Qpec 8, Atoua 22.

-Mepiobog: Maptiog 2015

Ekmaitdeutng otn ZxoAn Ala Biou MdaBnong tou
TEI KpAtng

» lpoypauua kataptiong “Mapketivyk Mikpo —
Meoaiwv Eniyeipnoswv”,

-Qpec 15, Atoua 15.

2004

2016

2015

2018

2015

2015

2014
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-Mepiobdog: OktwBplog 2014

Exmatdeutng — KOmpog

Apxri Avantuéng AvOpwrnitvou AuvapikoU Kompou,
Uptodate Training Ltd, KUrpog

» poypauua KaTaptiong “Zuyypoves MéGobot
Awoiknong & AwaopdaAiong Mototntacg otnv Tormikn
Autodbioiknon”,

-Opec 86, Atoua 27.

-Nepiobdog: 14-25/2/2011 & 7-8/4/2011

» [poypauua KXTAPTLONG “APXEG Kat MPAKTIKES
HAektpoviknc AtakuBépvnaoncg”,

-0Opeg 150, Atoua 75.

-Nepiobot: 14-24/9/2009, 15-24/3/2010, 2-11/9/2016

Exmatdeutnc oto KEK Texvikég ZX0AEC,
Emuxelpnuatiko XxoAeio

» Evotnta: Mpowdnon MwAncewyv - Marketing
-Nepiobdog: 18/10-1/11/2010, AtSaktikes wpec: 16

Juvtoviotr ¢ Evepyswwv Kataptiong
KEK Texvikeg 2xoAéc EmpeAntnplou HpaxkAsiou

Exmaitdeutng oto EPTON KEK,

» Jetvaplo “Logistics Emtiyelposwv”
-Evotnta: Etoaywyn ota logistics emiyeiprioewv
-Nepiobog: 16-20/5/2008, AbakTikeC WPEG: 24

Emotnuovikog YnevBbuvog,

Mpoypauua kataptionc “Neéec Texvoloyieg kat
Mikpoueoaieg Zevoboyelakeg Eniyelpriosig”,
KEK Texvikéc ZxoAéc EmtipueAntnpiov HpakAeiou,
-Ope¢ 120, Atoua 20.

Exmaideutng oto IEK HpakAeiou,

» Eibikotnta: SteAéxn Epodlaoctikic Alayeiptong
-MaSnua: “Mpaxtikn Acknon”

-Aldaktikeg wpec: 112 (Eaptvo eéaunvo 2004-2005)
» Eldikotnta: SteAéxn Epodiaotikng Atayeiptong
-MaSnua: “Opyavwon & Atoiknon 3PL/4PL”
-Aldaktikec wpec: 42 (Xewuepivo e€aunvo 2004-2005)
» Etdtkotnta: ELSIkoc Eumoplac, Alapnuiong kat
MpowBnong

-Mavnua: “Ztpatnyikn & Zxebiaocuog Marketing”
-ALSaktikeg wpec: 56 (Eapivo éaunvo 2003-2004)

» Eldikotnta: SteAéxn Epodiaotikng Alayeiptong
-Mavnua: “Etoaywyn otnv evvola logistics”
-ALSOKTIKEG WPEC: 56 (Xewuepivo e€aunvo 2003-2004)

Emotnuovikog YrieuBbuvog,

Mpoypauua kataptiong “AuToUdTIOUOC YpapEioU UE TN
xerion H/Y”,

KEK Texvikég ZxoAec EmueAntnpiou HpakAsiou,

-Qpeg 300, Atoua 20.

2009-2016

2010

2007-2008

2008

2005

2003-2005

2003-2004
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TOMEIZ
EMIZTHMONIKQN
KAI AIAAKTIKQON
ENAIAOEPONTQN

EMNIZTHMONIKEZ
AHMOZIEYZEIZ

Ekmadeutnc oto KEK Texvikég 2X0A£EG, 2003-2004
Yepwapla NMAnpodoptkig

» Evotnta: Etoaywyr) otoug H/Y & ta Windows

-Nepiobdog: 8-11/3/2004, Aidaktikég wpeg: 20

» Evotnta: To mpoypauua Microsoft Excel

-Nepiobdog: 4-5/3/2004, Atbaktikéc wpeg: 10

» Evotnta: Etoaywyrj otoug H/Y & ta Windows

-Nepiobdog: 9-13/2/2004, Aidaktikeég wpeg: 20

» Evotnta: Etoaywyr) otoug H/Y & ta Windows

-Nepiobdog: 27-28/11/2003, Abaktikég wpeg: 10

Exmatdeutng oto Meooyelako KEK, 2002
Yepwvapla mANPodopLKAG
» Microsoft Office, Atbaktikéc wpeg: 180

BonBdc¢ epyaotnpiou Xnueiog 1999
oTa mAaiola Tou MPoypAUHAToC e€opoiwang

Tou madaywylkou tunpatoc (ENEAEK),

MNavemiotrpto KpAtng

-HAektpoVvLKO Emiyelpelv
(e-commerce, B2B e-commerce, two-sided markets,
pricing behavior, network effects, innovation adaptation)

-YUyxpovec MopdEc ETXElpnUATIKOTNTOC

- MApKeTIVYK

- Blopnyavikn Opyavwon & OLKOVOULKA TNG
Aloiknong

-Eruyelpnotakn Epsuva

-Opyavwon & Awoiknon Emyelprioewv

A. ZE EMNIZTHMONIKA INEPIOAIKA & BIBAIA

A10. “Evaluation of Individual Preferences for Hospitality
Services in Crete. A Comparison of High and Low Season
Visitors”

A. Apostolakis, S. Jaffry, M. Kourgiantakis, , paper
submitted for publication, International Journal of
Contemporary Hospitality Management, (2019)

A9.  “An Analysis of Cultural Entrepreneurship in Abu Dhabi,
United Arab Emirates”
H. Hamed, A. Apostolakis, S. Jaffry, and M.
Kourgiantakis
Cultural Management Science and Education, (2019),
vol. 3 (2), pp. 95-110

A8.  “The Impact of Cultural Resources on Tourists’ Decision
to Visit a Destination. The Case of Heraklion, Crete”
A. Apostolakis, . Dimou, M. Kourgiantakis, and I.
Viskadouraki,
in: Wroéblewski L., Dacko-Pikiewicz Z., and Liu C.Y.
(Eds.), “Cultural Management from Theory to Practice”,
(2018), Ch. 7, pp., London Scientific Publishing, UK
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A7.  “Regional efficiency evaluation by input-oriented data
envelopment analysis of hotel and restaurant sector”
A. Karaktsiou, M. Kourgiantakis, A. Mavrommati, A.
Migdalas
Operational Research An International Journal, (2018).
https://doi.org/10.1007/s12351-018-0406-1.

A6.  “Locals’ Perceptions on the Multidimensional Impact
and the Potential of Disaster Tourism: The Case of
Montserrat, West Indies”

A. Tikoudi, I. Dimou, M. Kourgiantakis
in Special Issue of Tourism Today, issue 2016/2017,
no.16, (2016), pp. 75-94.

A5.  “Optimization in E-commerce (Chapter 35)”
M. Kourgiantakis, |. Mandalianos, A. Migdalas, P.
Pardalos
in “Handbook of Optimization in Telecommunications”,
P.M. Pardalos, M.G.C. Resende (eds.),
Springer, (February 2006), pp.1017-1050

Ad.  “E-commerce: A survey for Cretan Agro-Food Sector”
M. Kourgiantakis, N. Matsatsinis and A. Migdalas
in “The market for organic products in the
Mediterranean region”,
A. Nikolaidis, G. Baourakis, E. Isikli, M. Yercan (eds.),
Cahiers Options Mediterrraneennes, Volume 61, (2003)

A3.  “The impact of e-commerce on agro-food marketing:
The case of agricultural cooperatives, firms and
consumers in Crete”

G. Baourakis, M. Kourgiantakis, A Migdalas
(alphabetical order)
British Food Journal, vol. 104, no.8, (2002), pp.580-590.

A2.  “Synthesis, pH-dependent Structural Characterization
and Solution Behavior of Aqueous Aluminum and
Gallium Citrate Complexes”

M. Matzapetakis, M. Kourgiantakis, M. Dakanali, C.P.
Raptopoulou, A. Terzis, A. Lakatos, T. Kiss, L. lordanidis,
T. Mavromoustakos, A. Salifoglou

Inorganic Chemistry, 40(8), (2001), pp.1734-1744.

Al. “Lead-Citrate Chemistry. Synthesis, Spectroscopic and
Structural Studies of a Novel Lead(ll) — Citrate Aqueous
Complex”

M. Kourgiantakis, M. Matzapetakis, C.P. Raptopoulou,
A. Terzis, A. Salifoglou
Inorganica Chimica Acta, 297(1-2), (2000), pp.134-138.

B. 2E AIEONH 2YNEAPIA ME KPITEZ
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B23. “Online shopping behaviour and satisfaction: Empirical
evidence from consumers in Crete”
M. Kourgiantakis, M. Kataki, S. Papastergiou and I.
Rompogiannakis
Paper at the 7th ICCMI 2019 International Conference,
Heraklion, Greecem 10-12 July 2019.

B23. “The role of quality labelling on agrofood marketing:
Consumers’ perception in Greece”
M. Kourgiantakis, M. Kataki, M. Lapidakis, and A.
Apostolakis
Paper at the 7th ICCMI 2019 International Conference,
Heraklion, Greecem 10-12 July 2019.

B22. “Factors Affecting Tourism Expenditure Patterns in a
Traditional Mass Tourist Destination”
A. Apostolakis, M. Kourgiantakis, I. Viskadouraki and I.
Dimou
Paper at the 7th ICCMI 2019 International Conference,
Heraklion, Greecem 10-12 July 2019.

B21. “How important CSR is for consumers in supermarket
selection” (full paper)
M. Kourgiantakis, M. Kataki, A. Apostolakis, |. Dimou
Paper at the “6th International Conference on
Contemporary Marketing Issues (ICCMI) 2018”, Athens,
Greece, 27- 29 June 2018.

B20. “Regional Efficiency Evaluation by Input-oriented Data
Envelopment Analysis of Hotel and Restaurant Sector”,
A. Karakitsiou, M. Kourgiantakis, A. Mavrommati
Paper presented at the “2nd International Scientific
Conference “Reconstruction of Production in Greece:
Economic Crisis and Growth Perspectives””, Serres,
Greece, 5- 6 May 2017.

B19. “Examination of Individual Preferences for Smart Hotels
in Crete”(full paper)
A. Apostolakis, M. Kourgiantakis and S. Jaffry
Presentation at the 6th Conference of the International
Association for Tourism Economics, 21 — 23 June 2017,
Rimini — Italy

B18. “Examining Consumers’ Preferences for Wine
Attributes. A Case Study from Crete” (presentation)
A. Apostolakis and M. Kourgiantakis
Paper presented at the “4th ICCMI Conference”,
Heraklion, Greece, 22- 24 June 2016.

B17. “Examining Consumers' Preferences for Wine
Attributes. A Case Study from the UK” (full paper)
A. Apostolakis, M. Kourgiantakis, and J. Hong
"Contemporary Trends and Perspectives in Wine and
Agrifood Management" Conference of the Academy of
Business (EMAB), hosted by the University of Salento,
January 16-17, 2015, Lecce, Italy.
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B16.

B15.

B14.

B13.

B12.

B11.

B10.

BO.

B8.

“Electronic versus traditional B2B market from
intermediary’s perspective” (full paper)

M. Kourgiantakis, E. Petrakis

Association of Southern European Economic Theorists
Conference 2009

Octomber 30-31, 2009, Istanbul, Turkey.

“Modelling B2B e-marketplaces: The role of
intermediaries” (full paper)

M. Kourgiantakis, E. Petrakis

IADIS e-Commerce Conference 2006
December 14-16, 2006, Barcelona, Spain.

“Modelling B2B e-marketplaces: The role of
intermediaries” (poster)

M. Kourgiantakis, E. Petrakis

5th Conference on Research on Economic Theory &
Econometrics (CRETE 2006)

July 10-13, Rethymnon, Crete, Greece.

“The Information Society in Greece” (invited speaker)
M. Kourgiantakis

Information Society in Periphery Regions — New Forms
of Social Exclusion

November 23-25, 2005, Santiago de Compostela,
Galicia, Spain.

“Prometheus: A Web-based System focusing on Local E-
government”

I. Mandalianos, M. Kourgiantakis, A. Migdalas

4" Management of Technological Changes Conference
August 19 — 20, 2005, Chania, Crete, Greece.

“Local E-commerce Revisited”

M. Kourgiantakis, E. Petrakis

IADIS e-Commerce 2004 Conference
December 14-16, Lisbon, Portugal.

“Optimization Issues in E-commerce”

P.Pardalos, M. Kourgiantakis, I. Mandalianos, A.
Mi%dalas

20™ European Conference On Operational Research
July 4 -7, 2004, Rhodes, Greece.

“POECOM: A web-based e-commerce system for
chemical products”

M. Kourgiantakis, A. Migdalas

Computational Management Conference 2003
May 27 — 30, 2003, Almyrida, Crete, Greece.

“Movteldomnoinon kat avaAuon tng QodLAOTIKIG
aAvaoibac ue t xprion twv Siktuwv Petri”.

M. Koupylavtakng, I. Mapwvakng, A. MuySaAdg

15° EBviko ZuvéSpro EAnvikA ¢ Etatpiog
Eruxelpnolakwy Epeuvwyv “AnacyoAnon, Pon Epyaociag
& Emyelpnotakn Epeuva”

31 Oktwppiou - 2 NosuPpiou 2002, TpimoAn.
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B7.

B6.

B5.

B4.

B3.

B2.

B1.

“The Impact of E-commerce on Agro-food marketing.
The Case of Agricultural Cooperatives and Consumers in
Crete”.

M. Kourglantakls G. Baourakis, A. Migdalas

72" European Association of Agricultural Economists
(EAAE) Seminar “Organic Food Marketing Trends”

June 7-10, 2001, Chania, Crete, Greece.

“Extiunon tnc Purtavonc ESdapouc artd NMoAukukAikoUg
Apwuatikouc Yopoyovavipakec o€ Meptoxn
Epyootaoiou EumotiopuoU Zuldeiac”.

M. Koupylavtakng, N. Macaddkng, N. Bapotong

3° NaveAAfvio ZuvéSplo XnUIKAG MnNXavIKAG

31 Mdilou — 2 louviou 2001, ABrva.

“H Yéartikn Xnueia tou MoAuBbou kait tou Kaduiou ue
TpikapBoludika O&ca. Zuoyetion Aounc UE TV
Biotoéikotnta twv Bapewv avtwv MetdAAwv”.

M. AakavaAn, M. Kouvpytavtakng, K. ParttortovAou, A.
Teplng, A. ZahidoyAou

18° MaveAAfvio ZuvéSplo Xnpeiag

10-13 Maprtiou, 2001, Metpaldg.

“Aluminum Carboxylate Chemistry and its Relevance to
Neuropathological Disorders”.

M. Kourgiantakis, M. Dakanali, M. Matzapetakis, C. P.
Raptopoulou A. Terzis, Lakatos T. Kiss, A. Salifoglou
5" FGIPS Meeting in Inorganic Chem|stry

October 27-31, 1999, Toulouse, France.

“JuurAoka ApytAiou o€ SUCKETIOUO UE
Nevpoekpuliotikegc Aodevelc”.

M. Koupylavtakng, M. Aakavain, M. Matlamnetakng,
K. PamtomovUAou, A.Teplng, A. Lakatos, T. Kiss, A.
ZaAidoyAou

6° Zuvédplo Xnueiag EANGSac - Kimpou

2-5 YentepuPplou, 1999, PobSoG.

“Aluminum Citrate Studies in Neurodegenerative
Diseases”.

M. Kourgiantakis, M. Dakanali, M. Matzapetakis, A.
Terzis, C. P. Raptopoulou, A. Sallfoglou

5" International Symposium on Applied Bioinorganic
Chemistry

April 13-17, 1999, Corfu, Greece.

“Aluminum Citrate Complexes and Neurodegenerative
Disease”

M. Matzapetakis, M. Kourgiantakis, A. Terzis, C. P.
Raptopoulou A. Salifoglou

1°" International Conference of the Chemical Societies
of the South-East European Countries "Chemical
Sciences and Industry"

1-4 louviou 1998, XaAKLSLKN.

I. ETMNIMEAEIEZ ENNIZTHMONIKQN BIBAIQN
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. Apostolakis A., and Kourgiantakis M., (2019), “Research
Methods for the Economy and Businesses”, Kritiki
Publishers: Athens (in Greek) — Translation from
Schindler P., (2019-13th Ed.), “Business Research
Methods”, McGraw Hill: New York

EMIXTHMONIKH AvopopEC 0TO SNUOCLEUUEVO ETILOTNLIOVLKO £pYO
ANAITNQPIZH » sUpdwva pe to Google Scholar

MapaBéoeig: 322

h-index: 4 kati10-index: 4

Best Conference Paper

» “How important CSR is for consumers in supermarket
selection” , M. Kourgiantakis, M. Kataki, A. Apostolakis, I. Dimou
Paper at the “6th International Conference on Contemporary
Marketing Issues (ICCMI) 2018”, Athens, Greece, 27- 29 June
2018. Awarded by International Journal of Retail & Distribution
Management, Emerald

Kpttr¢ og Alebvr) Emiotnuovika Meplodika
» EuroMed Journal of Business

ENIBAEWH Mporttuyiakéc Epyaoisg

EPTAZION Névw anoé 40 mponTuxLlakeg epyacies. OAeg eixav

TIPWTOYEVH EPEUVNTLKO HEPOC. EVOeLKTIKA OEpaTa:

- Ot EAANVLIKEG B2B HAEKTPOVIKEG AyOpEG

- Ikavomoinon twv Epyalopévwy otnv Maykprtia Tpanela

- Ot MpoomTkeéS TNG Ayopadg Twv OKlakwy Poumot otnv EAAGSa

- H Eniépaon tou Epyaactakol Ayxoug otnv Antodoan tou Mpocwriikou
Twv Tomkwv Emyelprnoswv

- Katavahwtikni Zupnepidopad ota Mpoidvra Otvou: H Mepimtwon tng
Javtopivng

- To 2uyxpovo MNpodiA Twv Zmoudactwy Tou TUAHATOS Aloiknong
Emuyelprioswv

- Aflomoinon Twv NEwv TexvoloyLwv amo Tov TopEd TwV AypoTIKWY
Mpotovtwv kat Tpodipwv otnv Kpntn

- H AtaSiktuakr Avamtuén twyv Emyelprioewy otov Nopd HpakAsiou

- Ot Mpoomtikég Twv Yrinpeolwyv Epguvag Ayopdg oto N. HpakAsiou

- Ikavomoinon MNeAatwv — AcBevwv anod ta Qappakeia tou HpakAeiou
- H EM\nvikn Ayopd twv Owklokwv QwTtoBoAtaikwy Zuotnudtwv: TAoELG
KoL MPOOTTTIKEG

- Emuyetpnuatikotnta Kat Kawvotopia: H N'vwpn twv Emuelprioewv tou
HpakAelou

- Auvatotnteg MNpowbnong Kpntikwyv MNapadootakwy Npoloviwy péow
Awadiktiou

- H Ayopaotikn upnepidopd tTwv KatavaAwtwy tou HpakAsiou oto
Awadiktuo (Online Shopping)

- H Emiépaon tng Atadiktuakng Atadruong otoug KatavalwTtég Tou
NopoU HpakAeiou

Metantuylakég Epyaoisg

EvOelkTika:
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- Npoobokieg kat Ikavomoinon EmBatwv AgpoAipéva HpakAeiou

- H Ywo6étnon kat n Xprion tou HAektpovikoU Emxetpeiv amod tig
Muwpopeoaleg EmuyeLproeLg

- ZuvateBnuatikn Nonpoouvn otov Xwpo Epyaotag

- BaBuog Aeioduong twv Torkwyv Aypotikwv Mpoiloviwy otig Kpntikeg
Zevodoyxelakég Emuyelpnoets. MpofAnuata kat Mpotacelg EmiAuong toug

SYMMETOXH 5E | Epyactripto Touptopod & 2014-orpepa
EPEVNHTIKEZ Emixelpnuatikotntac, Tuipa Atoiknong
OMAAEZ , ,

Ertxelpnoewy, TEI Kpntng

Epyaotriplo Owkovopikwy Twv Enyelpnnoewv &  2003-2014
N€wv Texvoloywwv (B.E.NE.TeC), Tunua
OwKovouLlKwV Emotnuwy, Maveniotruio Kpntng

Movada Metadopag Texvoloyiag AvatoAkng  2008-2014
Meooyeiou, Kévtpo Texvohoyikng Epeuvag, TEI
KpAtng

gﬁﬁzg/llﬁégfz Taktikd MéNog tng Emttpornric ASLoAdynong twv
APASTHPIOTHTES Anorz—:)\sou(’xtwv TWV TOKTIKWV , '

AlayWwVIoCHWV Kat TwV AlaSLKaolwy AlampayATeVUong Tou
TEI KpAtng amo to (2018-onuepa)

YnevBuvoc Tunpatog Atoiknong Emxelprioswv TEI KpAtng
yla tnv cuAAoyn kat kataxwpnon dedopévwv tng MOAIN/
AAIN (2018-cruepay)

MéAog tng Texvikng Emitpomnng tng 2xoAng Ala Biou
Mabnong tou TEI Kprjtng amoé to 2014-2017

MéAog tng OpyavwTikng Emitponr¢ Emtotnpovikwy
Juvebplwv:

» 180 Emiotnpoviko Juvédplo tou Suvdéapou EARvwy
Mepidepelordywy (2014)

» 5th Conference on Research on Economic Theory & Econometrics
(2006)

Apoaotnplotnteg oto Epyaotrplo Touplopou Kat
EmyelpnuatikotnTag

» MpoypapUaTikeG Jupdwvieg pe EmpeAntiplo Xaviwy, EmpueAntiplo
HpakAeiou, Afjpo HpakAsiou, Afuo Xepoovrcou, Afjpo MAatavid Kat
ETALPELEG LOLWTIKOV TOpEQ

» uvepyaoieg pe dAa EpyaoTripia eviég TEI KpAtng

SYMMETOXH SE Ermotnuovikég YnieuBuvog, Epeuvntng, TEI 2018-crjpepa
EPEYNHTIKA & KpAtng

ANATTY=IAKA -'Epyo: “Sta ixvn Twv mepinynTwy - « TRavelogue with

EPrTA (svbeiktika) Augmented Cultural and Cotemporary Experience”

- Avtikeipevo: Aloeiplon, JUVTOVIOUOG, IXESLACUOG

‘Epeuvag, Mototikr Kat Noootikr) Avaluon EpsuvnTikwv
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Anoteheopdtwy
-Xpnuatodotnon: «EPEYNQ — AHMIOYPTQ) -
KAINOTOMQ» (EZNA 2014-2020).

Epeuvntnig, TEI Kpntng

-‘Epyo: “Employer Programme for Hospitality and
Tourism - HOTEP”

- Avtikeipevo: Molotikn kot Moootikr) Avaiuon
EpguvnTikwv ANoTEAECUATWY

-Xpnuatoddtnon: ERASMUS +.

Epeguvntnig, TEI Kpntng

-Epyo: «Tourists’ Preferences for Smart Hotels in Crete»
- Avtikeipevo: Epeuvntikdg ZxeSlaopdg kat YAomoinon
Eruyelpnuotikwy Zxediwv Aflomoinong Epguvntikwy
AnoteAeopdtwy

-Xpnuatoddétnon: TEl KpAtng.

Epeuvntnc - A€lohoyntng, TEI KpAtng

- ‘Epyo: «Aopn AntaoxoAnong kot 2tadltodpouiag TEI
KpAtno»

- Avtikeipevo: E€wteplkdg AfLloAoynTrg
-Xpnuatoddtnon: EXMA.

Epeuvntic, TEI Kpntng

-Epyo: «Apxiunéng Il - Evioxuon Epsuvntikwv Opddwy
ota TEI»

- Avtikeipevo: 2xedlaopog kat YAomoinon
Eruyelpnuotikwy Xxediwv Aflomoinong Epeuvntikwy
AnoteAeopdtwy

-Xpnuatoddtnon: EXMA.

Emotnuovikog YrneuBbuvog, Epeuvntnig

-‘Epyo: « | AM ROMA, CHANGING MINDSETS »

- Avtikelpevo: 2xedlaopog kat YAomoinon Kowvwvikng
‘Epeuvag - ANOCKOMNONG

-Xpnuatoddtnon: Anpog HpakAeiou, EU.

Alaxelplotng Epeuvntng, TEI KpAtng,

-‘Epyo: «Detailed Methodological Approach to
understanding the VET educational system in 7 European
countries»

-Xpnuatoddtnon: Lifelong Learning Program, EU.

Epeuvntig, Naveniot)uio KpAtng,

-Epyo: «MeAétn Buwaotpotntog Ata-I6pupatikol Kévtpou
Aploteiog, Kawvotopiag & Ekmaideuong yla tov Touplouo
(IAKET)»

-Xpnuoatoddtnon: Nepidépeta Kpning.

Epeuvntig, TEI KpAtng

-'Epyo: «Mpoypappatiki ZUpPacn petafd Afuou Néog
AAlkapvaoooU kal TEI Kptne»

-Xpnuoatoddtnon: Afpog Néag ANkapvaooou.

2017-onpuepa

2016-2017

2015

2012-2015

2012

2010-2012

2010-2011

2010

ZeAida 13




Epeuvntig, MNavemotiuio KpAtng,

-'Epyo: «Kataypadr, anotinwaon kot avasdelgn twv
KUPLWV aKOS UKWV — EPEUVNTLKWY SOUWV TOU
Mavemotiuiou KpAtng»

-Xpnuatoddtnon: Navemotipo KpRtng.

Epeuvntic - Alaxelplotng, TEI Kpntng,

-‘Epyo: «Model of professional qualification structure
and quality standards of innovation adaptation and
technology transfer in construction sector»
-Xpnuatodotnon: Eupwrnaikn Evwon, Leonardo da Vinci
Programme.

Epeuvntic, Naveniotuio Kpntng,

- Epyo: «Aettoupyla onpeiou AvtAnong Kat cuvexoug
pong dedopévwy tou Napatnpntnpiou Neavikng
Emuyelpnuatikotntag tng Mrevikig Mpappateiog Néag
Fevidag oto Mavemot o KpAtneg»

-Xpnuatoddtnon: Ynoupyeio Matdeiag, I'.T. Néag Meviag.

Epeuvntnc, TEI Kpritng & Navemnotiuio KpAtng
-Epyo: «Nepidepelakog NoAog Kawotopiag KpAtng
(I4CRETE)»

-Xpnuatoddtnon: Ynoupyeio Avamntuéng, IMET

Epeuvntic, TEI Kpntng (Kévtpo TexvoAoyLkng
‘Epeuvag)

-Epyo: «Avamrtuén, Asttoupyia kat Anpoaototnta Koppou
Yoot piEng Ynnpeolwv HAektpovikoU Epmopiou»
-Xpnuatoddtnon: Ynoupyeio Avamntuéng, Kowwvia tng

MAnpodopiag

Epeguvntnig, Navemotiuio KpAtng,

- Epyo: «2xeblaopog Avamruén kat YAomoinon
Mponyuévwy AsLToupyLwV, YIINPECLWYV KAl TPOLOVTWY yLa
To Kévtpo HAektpovikoU Epmopiou Kpntne»
-Xpnuatoddtnon: Ymoupyeio Avamrtuéng, ITET.

Alaxelplotng, EmpeAntrplo HpakAegiou,

-‘Epyo: «Electronic Authentication of e-learning»
-Xpnuatoddtnon: Evpwmaikn Evwon, Leonardo da Vinci
Programme.

Alaxelploti¢ - Epeuvntng, EmpeAntrpLo
HpakAeiou,

-‘Epyo: « European Virtual Enterprise Center »
-Xpnuatoddtnon: Evpwmnaikn Evwon, Leonardo da Vinci
Programme

Ekmovnon npotdoswyv oto mAaioclo EBvikwv &
Eupwrnaikwv Mpoypappdtwyv & MpwtofouAiwv

2008-2009

2008

2008

2006-2008

2006-2008

2003-2006

2005-2007

2003-2006

2003-onuepa
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EIAIKES “4° sTPoyyulAd Tpamédl: Avaykec Sia Biou uadnonc
MAPOYZIAZEIZ SE epyalouévwv”

HMEPIAES / Koupylavtakng M.,
SYNEAPIA / JUMUETOXN HE ELOLKN TTPOOKANGT OTO OTPOYYUAD
ZEMINAPIA tpamell «Avaykec Sta Blou uadnong epyalouevwv»

oto mAaioto tou 1°¥ Emotnpovikol Suvedpiou
«HpakAeLo ... H NMoAn mou MaBaivel, ZuvépyeLeg yLa
™V npowbnaon ¢ Ald Biou Madnong», MoALTloTiko
Juvebplako Kévtpo HpakAeiou, HpdkAelo, 2-3
Maptiou 2019

“Xpnuatobdotnon Emiyeipnuatikotntoc”
Koupytavtakng M., KapraBuwtakn ©.

AldAe€n oto Aaiolo Tou AlUEpPOU Zepvapiou yLa thv
ETIAVEKKIVNON TNG EMXELPNUOTIKOTNTAG 0TNV EAAGSQ
«Restart Greece», “16pupa NeoAatioag kat Ao Biou
MaBnong”. HpdkAelo, Maptiog 2014

“Ztpatnyiko Marketing”

Koupytavtakng M.

AldAe€n oto mAaiolo tou ogpwvapiouv NMENEA «Epeuva,
Kawotopia kat EmixelpnuatikotnTay, Fevikn
Mpappoateia Epeuvag & Texvoloyiag, Emotnuoviko &
Texvoloyiko Napko Kpntng. HpakAelo, OktwppLog
2008

“HAektpoviko Ermtiyeipeiv: Avausoa otn Oswpio & tnv
Mpdén ”

Koupylavtakng M.

Invited speaking, AtdAe€n oto AaioLo Tou padrjpatog
“Aloiknon Emxelprioswv & Texvoloyia”,
Mavemotipto Makedoviag (Mpoypappo EMEAEK).
Ndouoa, Asképpplog 2007.

“To HAektpoviko Emiyelpeiv & ot EQaployEc Tou OTIG
Mikpoueoaieg Ertiyelpnoetg”

Koupylavtakng M.

Huepideg tou KETA Kprtng pe B€pa To NAEKTPOVLKO
eTxelpelv ota EmpeAntripla HpakAeiou, Xaviwv Kat
PeBUpvou. Ampiliog - Mdatog 2006 & NoépBpLog 2006

Zuvroviotri¢ o€ ouada epyaoiog

European Awareness Scenario Workshop,
«Mpoortikn Alepebvnon tng Kowvwviag tg N'vwong
otnv Nepldépeta Kpntneg», Insular Regions Knowledge
TRACKer, European Commission, HpAkA&Lo,
AsképBplog 2004

“HAektpovikn Tomikn Autobioiknon”
Koupytavtakng M.

Zepwaptlo «Motikn edbappoyn Mpodtumou
Zuotiuatog HAektpovikig AlakuBépvnong
“MPOMHOEAL"”», Xavid, OktwppLog 2004

“B2B HAektpovikeéc Ayopéc kat To HAektpoviko Keévtpo
Eurmopiou Kprjitnc”

KoupyLavtakng M.

Huepida Empopdpwong Z.Y.K. tou Mpoypdpupatog
“AiktuwBeite”, HpdkAelo, NoéuPBplog 2003
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AHMOZIEYZEIZ
2TON TYIIO KAI
TO AIAAIKTYO

“POLEGO: Web-based Zuotnua Tortiknc
Autodtloiknonc”

Koupytavtakng M., A. MuySaAdg

Huepida T.E.A.K. N.Xaviwv «H epappoyn tng
Eruyelpnotakng Epeuvag otnv HAektpovikr Tomikn
Autobioiknaon», Xavid, Matog 2003.

“Eiote Etotuot yia to Atko oac E-shop;”
Koupytavtakng M.
Brjpata otnv Avarntuén, (2017), 75, (NogupBpLog).

“Eiote Etotuot yia to Atko oac E-shop;”
Koupylavtakng M.

Brjpata otnv Avarmnrtuén, (2015), 72, (AbyouoTtog).

“ErayyeAuatikn Ekrtaidevon: H EAAada kat ot
aAdoc...”
Koupylavtakng M.

Brjpota otnv Avarmntuén, (2010), 63, (Asképpplog).

”

“H Ztpatnyikn «Europe 2020»: H véa AtooaBova
Koupylavtakng M.

Brjpota otnv Avarntuén, (2010), 61, (lovvioc).

“Atapnuion oto Internet: Epyaleio n Moda,”
Koupylavtakng M.

Brjpata otnv Avarmntuén, (2009), 59, (Askéupplog).

“TouploTikEéG Yinpeoisg oto Atadiktuo”
Koupylavtakng M.
Brpoata otnv Avarmnrtuén, (2007), 48, (MapTtLog).

- Emavékdoon, Xaviwtika Néa, 1/12/07
“Ertyetpeiv ue yvwon...”

Koupytavtakng M., Mavaoakng K.

ZTAAn oto meplodiko Bripata otnv Avamrtuén, (2006),
tevyn 45-47.

“TnAe-kataption: Mia véa eukaupia yLa Tt
Mikpoueoaieg Emtiyelpnoetc”

Koupylavtakng M.

Bruata otnv Avamtuén, (2006), 44, (AnpiAloc).
“Néec ywpeg otnv “nAektpovikn” Evpwrmn”
Koupylavtakng M.

Bruata otnv Avamntuén, (2004), 40, (NoéuBpLog).
“e-Europe: MpokAnon yia 6Aoug”
Koupylavtakng M.

AwktuaKoG KOUPOG EpmopoBLlopnxavikou
ErmipeAntnpiov HpakAeiou, (2004)

“OL B2B HAektpovikég AyopéEc ue amAda Aoyta...”
Koupylavtakng M.

Brjpoata otnv Avarmnrtuén, (2003), 38 (AekéuPplog).

“H duvauikn ¢ Kpritnc otn Néa Texvoloyia kot To
HAektpoviko Emiyeipeiv”
Koupytavtakng M., Bapbdag I.
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2EMINAPIA

TAQZZEZ

COMPUTER SKILLS

2YZTAZEIZ

Brjpota otnv Avarntuén, (2003), 37 (ZemtéuPprog).

Yepwvapto MENEA

«Epeuva, Kawvotopia kat Emixelpnuatikotntay, Frevikn
Mpappateio Epeuvag & Texvoloyiag,

Erotnuovikd & Texvoloyiko Mapko Kpntng

Awapkela: 104 Qpeg,

HpdakAeLo, 2 Maptiou-16 Antpthiou 2005

Yeuwaplo Ready4Growth otnv Kpntn
Fevikn AleuBuvon Kowwviag tng MAnpodoplag tng
Eupwnaikng Emtponr|g (eContent)

AudBéatpo ITE —EmioTtnpovikou

HpakAelo, 1-2 Amplhiou 2004

MaveAAnvio Zepivaplo Kotvotopwv Apacewv
ETMNA 2000-2006

16pupa Texvoloyiag kat Epguvag

HpakAelo, 23-24 louviou 2003

EAANVIKA (Untpkn YAwooa)
AyyAka (emtinedo First Certificate),
ItaAka

-Juotnuata: Microsoft Windows, Linux,
-2TaToTIKA Tpoypauuata: SPSS, Jump

2005

2004

2003

-Mwooesc Atadiktuou: HTML, PHP, MySQL, Javascript, CSS

Kol yvwoeLg Fortran.
-2xeblaotika maketa: Corel Draw, Photopaint
-AMN\a: Mathematica, Scientific Word

EppavounA Metpakng, KaBnyntng

Tunpa Owovoulkwy Emotnuwy, Mavemotiuio Kpntng,
MavemnotnuoumoAn FaA\ouv, P€Bupvo 74100.

TnA: +30 2831077409, fax: +30 2831077406,

E-mail: petrakis@econ.soc.uoc.gr

ABavaoilog Muydalag, Kabnyntng

Fevikd TuRpa MoAuTexVIKAC 2xoAng, AMNO

54124, Oscoalovikn, Kevtpik Makedovia, EAAGSa
TnA: +30-2310-994368, fax: +30-2310-995978
E-mail: samig@gen.auth.gr

Panos M. Pardalos, Distinguished Professor Industrial and
Systems Engineering Department, University of Florida, 303 Weil

Hall, PO Box 116595, Gainesville, FL 32611-6595
Tel: 352-392-9011 extention 2017, fax: 352-392-3537
E-mail: pardalos@ise.ufl.edu

Last Update: 16/12/2019
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